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STORM SIGNALS ARE FLYING! 


How Quickly Can You Build 
A Top-Flight Sales Force? 











PROOF 


If you want proof that Caravel 
Plans get results, check with 


American Bible Society 
American Can Company 
Associated Merchandising Corporation 
The Bates Manufacturing Company 
Bethlehem Steel Company 
Black & Decker Manufacturing Company 
The Borden Company 
Calco Chemical Company, Inc. 
Cluett, Peabody & Company, Inc. 
Dictaphone Corporation 
E. I. duPont de Nemours 
Eberhard Faber Pencil Co. 
Ethyl Corporation 
General Motors Corporation 
Godfrey L. Cabot, Inc. 

The B. F. Goodrich Company 
Hart Schaffner & Marx 
Jenkins Bros. 
Johns-Manville Corporation 
Kenwood Mills 
Mohawk Carpet Mills, Inc. 
National Biscuit Company 
National Lead Company 
Pepsi-Cola Co. 
Remington Arms Company 
Socony-Vacuum Oil Company, Inc. 
The Texas Company 
United States Rubber Company 


OR ANY OTHER CARAVEL CLIENT 























UYERS TODAY are growing happier by the minute! 

For the time is approaching when they'll be free once 
more to PICK AND CHOOSE. By this same token, salesmen 
WITH A PATHETIC IGNORANCE OF WHAT THEY HAVE TO 
SELL AND HOW TO SELL IT will be shortly meeting the 
sales-resistance they so well deserve. 


What an opportunity for Sales Executives! For those man- 
agers—to be specific—who are quick to put into effect an 
all-out training program. BASIC TRAINING! RETRAINING! 
CONTINUOUS TRAINING! Not only for NEW salesmen, but 
for so-called EXPERIENCED salesmen. And for DEALERS 
—wholesale and retail—all up and down the line. 


Caravel has had many years’ experience in engineering 
programs of this type. It is prepared to work shoulder-to- 
shoulder with top executives (1) to conduct preliminary 
research as to what is needed, (2) to counsel in the selec- 
tion of the best TRAINING MEDIA— whether motion pic- 
tures, slidefilms, manuals, or a combination of all three 
...and (3) to produce, if desired, a FULLY INTEGRATED 
TRAINING PROGRAM. 


In the interest of constructive action, may we suggest an 
early appointment to discuss with you your training prob- 
lems. No obligation, of course—and such a meeting may 
prove very much worth while. 


CARAVEL FILMS 


INCORPORATED 


New York + 730 Fifth Avenue « Tel. Circle 7-6111 























ust off the press is the first post-war issue of Reel 





News, a sort of house organ which we of Wilding pro- 
duce now and then. In many pictures and fewer words, 
it tells something about what we have been doing in 
the past half dozen years and about our personnel and 
our facilities with which we hope to accomplish much 


more in years to come. 
There are five Wilding offices: 


385 Madison Avenue. . . . New York 17 
1006 Euclid Avenue . . . . Cleveland 15 
4925 Cadieux Road . . . . . Detroit 24 | 
1345 Argyle Street . . . . . Chicago 40 
5981 Venice Boulevard . . Los Angeles 34 


if you have not received a copy, address the one 


nearest you. 


Creators and Producers 
of Sound Motion Pictures 
for Commercial, Educational 


and Television A pplication. 
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Wilding Picture Productions, Ine. 
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. from your Filmstrips and 2” x 2” Slides —° 
with THE NEW AMPRO 
- DUAL PURPOSE PROJECTOR 


(ANP \ | CY egy 


im. ¢'| 


om, ‘@ You will notice a remarkable im- 





provement in brilliance and clarity 






in both your filmstrips and slides 
when shown on this new Model ‘‘30-D” Ampro Projector. 
You will definitely see that black and whites are crisper, 
more “contrasty”. . . colors are richer and truer. The 
reason! ...a basically improved condenser system —with 
a more efficient design that assures maximum utilization 
of illumination from 300-watt lamp. 


Plus these added features: 


1. Simplified Threading 

No aperture pressure plates... patented curved gate simplifies oper- 
ation, prolongs life of film, keeps film position accurately on optical 
axis ... threading is quick and simple. 


Also Brighter, Sharper 2” x 2” 2. Simpler Operation 

Dual sprocket design allows smooth movement of film in both 
FORWARD and REVERSE .. .“‘hair-line focus” lens assures instant, 
finger-tip positive focusing ... simple framing control and quick, 






Amproslide 
Model ““30-D” 











Slide Projection—with new 
Ampro Model “30-A” 


; , smooth, tilting mechanism ... condenser system in one unit, easily 
Has improved condenser design A d . , 
duet dulivens thauienees When removable and replaceable for cleaning . . . for slides, patented self- 
nation from 300 watt lamp... centering slide carrier positions slides accurately on optical axis... 
self-centering slide carrier po- lift-off case with projector mounted on base, ready for instant use. 
sitions each slide accurately on 
optical axis ...“hair-line focus” 3. Split-Second interchangeability 


lens with instant finger-tip pos- 
itive focusing and many other 
features. 


Really TWO projectors in ONE—can be instantly changed from 
filmstrips to slides, and back, without installing or removing addi- 
tional units. Has separate apertures for slides and filmstrips located 
in correct position on optical axis for maximum light efficiency. 
Many other important features. For full details, specifications and 
prices, fill out and mail coupon TODAY! 











oeev eee eee ee eevee evee eevee eeeeeeeeee @ 
BS-84 
AMPRO CORPORATION, 2835 N. Western Avenue, Chicago 18, Illinois 
Please send me full details on the new Ampro Model “30-D” Slide 
Projector. I am also interested in: 


(_) Ampro Dual Purpose Model “30-A” Slide Projector 



























8mm Silent ¢ 16mm Silent © ae: “2 ¥% (] 16mm. Amprosound Projector () Ampro 8mm, Silent Projector 
: Lar 
16mm Sound-on-Film ¢ Slide Projecteny Name 
16mm Arc Projectors Address 
A General Precision Equipment Corporation Subsidiary City State 








Why industrial leaders choose 
ILLUSTRAVOX two-way training 


UICK, graphic Illustravox two-way 
Q training is the most effective, the 
least expensive. Trainees learn up to 
55% faster, and remember as much as 
70% longer than under former train- 


ing methods. 


@@ Attention-arresting pictures and 
spoken words command trainee interest 
There are no sleepers, no talkers. Your 
message is seen and heard, quickly and 
easily learned. Presented in the home 
office or in the field, it always carries the 
authoritative voice of headquarters. 


@@@ Field-tested and proved in peace- 


time and war, Illustravox comprises over 





80% of all sound slidefilm equipment 
now in use. In all types of sales, indus- 
trial and service training, business leaders 
agree, I/lustravox two-way training is the 
one best way. Plan now to put Illustravox 
to work for you. Place your order today. 
The Magnavox Company, IIlustravox 
Division, Dept. BS-6, Fort Wayne 4, Ind. 


* *” * 


See ‘The Illustrated Voice.’ Ouistand- 
ing commercial film of the year, it shows how 
Ilustravox can best be applied to your train- 
ing and selling needs. Ask your Illustravox 


dealer or film producer for a showing today! 


ILLUSTRAVOX 


THE ILLUSTRATED VOICE 


DIVISION OF THE 


M aqnavox 
COMPANY FORT WAYNE 
MAKERS OF FINE RADIO-PHONOGRAPHS 








Your story is HEARD 












Washington Letter 








ONEY, notoriously the root 
of all evil, clearly is at 
the root of the current uncertain- 
ty which shoots through all phases 
of Government film production. 
Congressional determination to 
slash expenditures may provide a 
pleasant thrill for the constituents 
back home, but legislators un- 
familiar with the needs and uses 
of audio-visual materials in sup- 
plying vital information who take 
axes to informational services may 
ultimately do those same constit- 
uents far greater harm than would 
come from a continued high in- 
dividual tax bill. 

It is not necessary to proceed 
Step-by-step in appraisal of the 
effect of lowering taxes through 
eliminating films. One example 
should suffice. Consider the mat- 
ter of natural resources, The De- 
partment Of Agriculture now has 
in production for the Bureau of 
Entomology and Plant Quaran- 
tine six pictures on white pine 
blister rust damage and control. 
There will be six two-reel 16 mm 
films in color—one of a general 
nature and others designed to 
needs of the 
following regions: northeast, lake 
states, south, inter-mountain and 
Oregon-California. 

Suppose the 


meet the specific 


economy-minded 
Congressmen decided this work 
was unimportant; with that de- 
cision would probably go a crip- 
pling cut in forestry personnel so 
that the control of blister rust 
would have to be left up to pri- 
vate individuals, Who would do 
the job? Who would do the basic 
research on the problem of con- 
trol and who would disseminate 
And in the ab- 
centralized 


the information? 
sence of information 
and action, how long would it 
take blister rust to take over our 
white pine forests? That done, 
where is our source of lowest-cost 
durable timber for building the 






houses we need so badly, the pack- 
ing crates for machinery, the boxes 
for shipment of oranges? And with 
timber destroyed, what happens 
to our watersheds—to our water 
level, to the topsoil, to the flow 


of water that means electrical 
power? Perhaps this example is 
the most dramatic of those which 
might have been chosen, but the 
possible far-reaching effect should 
be quite evident. 


The State Department Budget: 


@ Of all departments under con- 
sideration for budget reductions, 
State Department—and the Amer- 
ican people—appear to have most 
to lose. The Department's Office 
of International Information and 
Cultural Affairs this year had a 
$20,207,038 figure which _ pro- 
vided: 36 radio stations to broad- 
cast the Voice of America in 25 
languages; a Russian-language 
magazine; showings of films to 
ten million people a month; 70 
libraries in 40 countries... 
During April, in a secret session 
the House Appropriations sub- 
committee dropped the entire 
program from the budget for the 
fiscal year beginning July |. Rep. 
Walt Horan (R) of Washington 
cancelled the State Department's 
request for the approval. Under 
the Congressional Reorganization 
Act of 1946 an objection by any 
member of Congress can kill a 
budget item not specifically pro- 
vided for by law—and the OIC is 
operated by presidential order, 
Britain reportedly spends more 
than $40,000,000 a year for prop- 
aganda, France more than $5,- 
000,000, Russia an unknown but 
obviously large sum. The State 
Department requested $31,000,000 
to maintain and expand its pro- 
gram during the coming year, 
adding Turkish, Greek and Ara- 
bic broadcasts and two more for- 
eign radio relay points, as well as 
increasing the number of Ameri- 
can representatives abroad. The 
film program would be continued. 
(CONTINUED ON PAGE TWELVE) 
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With this all-in-one cabinet motion picture 

YOUR projector, which requires no darkened room, you 

TRADE MARK can take your full sales presentation — in picture, 
= motion, and sound —to the public at the 

retail point of sale! 

Installed behind or beside counters, on display 
floors, in lounge and rest rooms, it graphically 
presents your full story in sound motion pictures 
— continuously, and without the presence of 
an operator. All components— projector, screen, 
speaker, and amplifier—are housed in the attractive 
cabinet. Starting with a simple push of a button, 
set-up time and special rooms are unnecessary. 

It is an asset to any motion picture sales program. 





THE LETTER PERFECT SALESMAN 


* for retail outlets, display rooms, offices, transportation terminals, 


MILLS INDUSTRIES, INCORPORATED - Office and Display Room: 2212 Merchandise Mart - Chicago 54, Illinois 
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To Our Friends and Clients: 








The same technical staff 
writers and directors; 
cameramen; sound engi- 
neers; artists; anima- 
tors; laboratory staff 
remain ready to serve as 
in the past. We're proud 
of our staff of 72 em- 
ployees. Those who have 
been with us more than 
five years are: 
Howard W. Cress 


A. M. Griswold 22 
C. A. J. Abbott 21 


Herbert C. Oslund 19 
Jeha W. Pavel i9 
Melvin K. Schleiter 4 
M. L. Allen 12 


Leonard M. Eichten 12 
Melvin J. Fortmann 12 


Lawrence J. Fuehrer 12 
Ellsworth H. Polsfuss 12 
Brooks Henderson iD 
Charles T. Kennedy il 
Charles A. Nyquist 11 
F. Verner Dahl Tt 
Bernard H. Schleiter 10 
William H. Ringold 9 


L. H. Gustafson 
Lleyd GC. Law 
E. R. Peters 
Hazel B. Wilson 


The 22 Year Old Name of 


| RAY-BELL FILMS, INC. 
was changed on July 1, 1947 to 








oil Sh. Clay 


FILM INDUSTRIES, unc 











ITH the retirement of Charles E. Bell, Vice President, and 
with the acquisition of his stock by the controlling man- 
agement, it is our belief that this change of name is more definite 
and will be welcomed by those who know us. We feel that the 
name of a creative and highly specialized enterprise should 


reflect the ability of the guiding management. 





PRODUCERS OF: MOTION PICTURES, SLIDE FILMS, SCREEN ADVERTISING 


vid Ah. bay 


FILM INDUSTRIES, inc. 


2269 FORD PARKWAY ST. PAUL 1, MINNESOTA 
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How Atna 
makes movies pay 


DOV 


Sportsmen who take a fishing trip 
via the sound motion picture 
“Hook, Line and Safety’’ return 
with (1) new knowledge of how to 
avoid fishing trip accidents and (2) 
a feeling of gratitude toward AXtna 
Life Affiliated Companies. 


This is typical of the two-fold 
value realized from all A®tna films. 
The movies build good will by pro- 
viding safety information of direct 
benefit to the groups which see them. 
They reduce losses by teaching 
people to recognize and avoid the 
causes of accidents, fires, and other 
mishaps in homes and factories, on 


BLE 
DIVIDENDS 


streets and highways, and in sports 
activities. 

Etna’s story is one more example 
of how motion pictures excel in 
meeting varied sales, sales promo- 
tional, and public relations needs. 
But although film needs and film 
stories differ widely, one need is 
found in every case . . . the need for 
fine, always-dependable projection. 


That’s why A<tna uses forty-five 
Bell & Howell Filmosound 16mm 
sound film projectors, and why 


Filmosounds are the choice of hun- 
dreds of other experienced sound 
film users. 











Bell «© Howell 
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FILMOSOUNDS assure you 
Finest Pictures, 
Finest Sound 


Filmosouncs reflect Bell & Howell’s 
forty years of experience in building 
Hollywood’s preferred professional mo- 
tion picture equipment. They flood the 
screen with bright, clear pictures. 
Sound is natural and undistorted. Op- 
eration is simple and dependable. Film 
is fully protected from damage. 


How you can use sound movies 


Free booklet, ‘“‘Movies Go to Work,” 
tells all the ways Filmosound movies 
can serve you as powerful aids in sell- 
ing, training, personnel relations, 
and entertainment. Write for your 
copy today. 


Bell & Howell Company, 
7108 McCormick Road, 
Chicago 45. Branches in 
New York, Hollywood, 
Washington, D. C., and 
London. 
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Forget, if you will, the studio's cheers... 





-ee How does it sound 
a 


to your prospects’ 





For a real test, try your new Columbia slide film 

transcription on the portable equiprnent that’s usually used in 
the field—not on some “sure-to-sound-good”’ top-flight studio 
playback. Once you hear how much clearer Columbia 
transcriptions sound under conditions of actual use, you won’t 
think of using any other service. Try Columbia, and see! 


Columbia Transcriptions are used on “FM” stations from 
coast to coast. Through Columbia’s new technique, you 

get this same true 1947 “FM”’ quality in your Columbia slide 
film transcriptions. Pure ‘“Vinylite’”’ plastic pressings give you 
the most life-like fidelity in reproduction, and the utmost 
freedom from all surface noise. Columbia adheres to all 
recording standards of the National Association of 
Broadcasters. From opening fanfare to closing signature your 
message comes through clearly and distinctly—has that “‘live”’ 
quality. Nothing is missed! May we demonstrate 

the difference to you? 


Order COLUMBIA Transcriptions 
For True 1947 “FM” Performance! 


é 
1. Most Advanced Studio Recording Equipment. Thamscniptions 


Division of Columbia Records Inc. 
799 Seventh Avenue, New York, N. Y. Circle 5-7300 
Chicago: Wrigley Building, 410 North Michigan Ave. 
Whitehall 6000 


Hollywood: 6624 Romaine Street. Granite 4134 
Trode-marks “Columbia” ond @¥ Reg. U. S. Pot. Off. 


2. Pure “Vinylite’” Plastic Pressings—minimum surface 
noise. 


3. “FM” Clarity—utmost fidelity. 


4. Flexible—safer to ship—less breakage. 





5. Undivided Responsibility—Columbia Records Inc. 
—manufactures—ships— promptly! 
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TELL YOUR STORY WITH P.R.C. PROJECTORS 







THE FIRST 


ally AUTOMATIC 


SLIDE PROJECTOR 


IMMEDIATE 
DELIVERY 


FULLY AUTOMATIC—FULLY PERFECTED! The new P.R.C. 
automatic slide projector is electrically operated with trouble free 
remote control Push Button Slide Changer! Handles 75 ready 
mount or 35 glass slides. Slides are automatically filed after show- 
ing in proper sequence ready for re-showing. Ideal for home use, 


lectures, schools and colleges, sales promotion, conventions. 


| L@ FULLY AUTOMATIC! 
ee wat ! The new P.R.C. automatic slide pro- 


jector boasts of such desirable features 
as: pre-projection warming chamber 
to prevent buckling and out-of-focus 
images; projects 2” x 2” ready mount 
or glass slides; patented slide changing 
mechanism operates by gravity; fric- 





tion drive micro focusing device; ven- 





FOR SALES 
PROMOTION 


tilated lamp house; cast aluminum 
base; shell finish in two-tone gray 
baked enamel; complete with 
5” Coated lens. Immediate 
delivery. 





MAZUNG 


ATEFG 


SoLAmbaITE 


CABINET PROJECTORS 





“frame, ‘burgundy 
leatherette finish 
on cabinét. 








YOUR SALES MESSAGE—IN ACTION—IN FULL COLOR. 


P.R.C. Solarbrite Projection Cabinets drive home your story with 


all the drama of a Hollywood hit... right at the point where sales 


are made ... in the display room . . . 6n your sales floor... 16 


full color kodachrome slides flashing into view every six seconds— 


automatically ! 


ON BUILDINGS OR BILLBOARDS 


Solarbrite Projectors bring new life, 
new color and increased visibility to 
your outdoor sales message. Pictures 
projected in vivid color, flashing a new 
sales message every six seconds and 
visible from two blocks away. I/lus- 
trated MODEL NO. L-39 consists of 
9” x 12” rear projection screen, P.R.C. 
Solarbrite projector and all-weather 
projector housing, completely packaged 
ready for delivery. 


PORTABLE MODEL No. S-11 

Ideal for travelling, conventions and field 
use. Solarbrite projector with quickly as- 
sembled 10 x 15 inch portable viewing 
screen. Easily packed in carrying case. 
Immediate delivery. 











EXECUTIVE OFFICES * 1240 LAWRENCE AVENUE, CHICAGO 40, ILLINOIS 
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The new Mitchell 16 mm Professional Camera will, at 
last, bring truly professional quality to 16 mm films. Its 
smooth, flexible performance emphasizes the many ad- 
vantages of using a professional camera for professional 
results. With the Mitchell “16” you have positive control 
at all times, and guesswork is eliminated. Use it for high 
speed or normal speed operation—with a sound recorder 
and with background projection. Every type of photo- 
graphic effect is possible with this great, versatile, new 


camera. 


Built for a lifetime—incorporating the superb workman- 
ship that has made Mitchell Cameras standard in major 
studios throughout the world—the rugged movement 


operates with split-hair precision. 


Check these features: Erect image focusing, directly 
through camera lens, with 5 and 10 power magnification. 
Viewfinder focuses automatically when corrected for 
parallax. Built-in hand dissolve with graduated segment 
and miniature shutter. Four lens turret. Built-in footage 
and frame counters. Four hundred foot magazine with 


frictionless light trap. 


Ideal for producers, cameramen, schools, 
scientific and industrial organizations, etc. 
When you own a Mitchell, you own one 


of the world’s greatest cameras. 


WMitchell Camera CORPORATION 


666 WEST HARVARD STREET © BS-6 © GLENDALE 4, CALIFORNIA @© CABLE ADDRESS: “MITCAMCO” 
NEW YORK REPRESENTATIVE: THEODORE ALTMAN + ROOM 710, 521 FIFTH AVENUE +» NEW YORK 17, NEW YORK + MURRAY HiLL 2-7038 


oS 85% of the motion pictures shown in theatres throughout the world are filmed with a Mitchell 
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Washington News 


(CONTINUED FROM PAGE FOUR) 


Is the film program effective? 
John M. Begg 


Ah’ 
ol the OIC, recently reported the 
world “on 


assistant director 


a cultural shopping 
spree” in the matter of films, The 
Stute Department is trying to put 
this country’s wares on the coun 
ter, carrying out President Tru 
man's directive to see to it “that 
receive a full and 

American life and 
and policies of the 


othe: people 
lair picture of 
ol the aims 


United States Government.” 


Distribution has been built up 


largely with the cooperation ol 
local organizations in the different 
countries, so there is no fixed pal 
tern for it. It is true, however, 
that only a small part of the 
actual distribution and projection 
is done by State Department em 
ployees or is paid for by the 


United States. 


Central Film 
Library makes prints from U. $ 


In England the 


negatives for showing in schools. 
In Norway OIC films ar 
in more than 200 labor 
Workers 
\scociation of the 


e shown 
“temples” 
run by the Education 
Labor party. In 
handled 
chiefly through the cooperatives 
Out of a population of 6,500,000, 


Sweden distribution is 


more than 3,000,000 saw 40 U.S 
films—and it should be noted that 
one co-op has films from 19 coun- 
tries including 40 from the U. S., 
more than that from the United 
Kingdom, and 100 titles from 
Russia. In Poland, 
tribution is achieved through the 
government Education Film Of 
fice. In Czechoslovakia youth o1 


primary dis- 


ganizations and technical schools 
are the distributing agencies. 

New Government Film Directory: 
@ The Motion Picture Division 
of the Library of Congress is pre 
paring its first publication, a Di 
). S. Government Mo 
1200 motion 


rectory of | 
tion Pictures. Some 
pictures from 37 different agencies 
will be described to enable the 
user to select and order a Govern 
ment film from the film library 
nearest his home, This will be 
the first general guide to Govern- 
S. Ofhce 
of Education issued its wartime 


catalog in 1945. 


ment films since the U. 


Veterans Administration News: 
@ The Administration 


audio-visual section reports it has 


Veterans 


had more than 40 individual ex- 
hibits this year, and many window 
An excellent field setup, 
providing still laboratories at key 


displays. 
points, has made it possible to 


service newspapers with an abun- 


dance of material. As many as 
2200 photographs have been made 
in a single month. This work is 
closely integrated with that of 
public relations, 

The special services section has 
entertainment material to provide 
individual ward shows in hospi- 
tals, and each hospital has its own 
theater with 35 mm_ projection 
equipment. Other standard VA 
equipment includes ceiling and 
book Each 
branch has one or two motion 
picture projectors for use at the 
branch and for loan as occasion 
demands. Seventy-five motion pic- 
ture libraries throughout the 
states and territories stock and 
distribute VA films and filmstrips 
which now total more than 20, 
not including special films used 
in medical work and obtained 
from Army and Navy sources. 


story projectors, 


Armed Forces Postwar Activity: 
@ Film programs of the Army, 
Navy and Air Corps include both 
the preparation of new material 
and the replacement of obsolete 
films with new treatments. Ex- 
tent of this work justifies a sep- 
arate postwar report. 


USBM Film Attendance Figures: 


@ For the first quarter of 1947, 
through its chief distribution cen- 
ter in Pittsburgh and the 37 de- 








the Bureau of Mines 


positories, 
reports 44,309 showings to 3,158,- 
729 persons of its 85 current sub- 
jects. 
CAA Needs Traffic Program: 
@ The Civil Aeronautics Admin- 
istration has just released a bro- 
chure on. “Aviation Education,” 
and a catalogue of more than 150 
motion pictures and slide films 
distributed by CAA through nine 
regional offices and’ the headquar- 
ters in Washington, The Admin- 
istration’s policy is one of short 
term loans for integration of the 
films into the aviation programs 
of schools, private flying organiza- 
tions and other centers. ; 
Present CAA production is lim- 
ited to sound slide films made in 
color from 2x2 slides on such sub- 
jects as air traffic control, control 
procedures and safety regulations. 
It is pointed out, however, that 
everything in traffic control is 
done by mental picture, requir- 
ing a basic knowledge of pro- 
cedures. And landings call for a 
projected mental image of what 
does or must or could happen. 
Visual aids are thus not only a 
natural but a necessity here, and 
CAA anticipates production of 
16 mm films starting with 
training problems stemming from 
the adaptation of new electronic 
devices to control. 


some 
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COVEN Training... - 


8 ou: Sales Tools 


A, Dablie Relations 


repeatedly retain Atlas to create 
and produce visual sales training 


and selling media . . . These sales 


a ~ ~ -_— 


writers and technicians work pur- 
posefully and efficiently in the cli- 


ent’s interest . . . Motion pictures 


- -~ 





Sales Managers 


... Of many top-rating companies 


managers have learned that Atlas 


— slidefilms — manuals — visual 
presentations . . . Your inquiries 
will be answered promptly and 


without obligation. 


The Seal of Quality 









Since 1913 
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When considering— 


AUDIO-VISUAL EQUIPMENT 


Your Best Buy Is 


BUY THE 3-PURPOSE 
DEVRY PROJECTOR 


The versatile tool Business and Industry 








require, the NEW DeVRY 16mm. por- 
table is a 3-purpose projector that: 


[ 1 ] SAFELY projects both sound and silent 


films: 





{2] shows both black-and-white and color 





film without extra equipment; and 


[3] has separately housed 30-watt amplifier 
and sturdy 12-inch permanent magnet 
speaker which affords you portable pub- 
lic address facilities, indoors or out. 





> A. SYSTEM om 
INDOORS or OUTDOORS 











HETHER your message is verbal, pictorial — or a combination 

of sight, sound and motion — DeVRY’s dependable audio-visual 
training and selling equipment meets the most exacting requirements 
of business and industry. 

For instance, DeVRY’s Model RS-ND30 portable 16mm. sound- 
on-film projectors are flexible — are as effective for an audience of 
3,000 as for a group of three; and their separately housed amplifier 
and speaker system provide you with excellent public address facilities 
in situations where your program is limited to audio presentation. 

A wide range of DeVRY 35mm. motion picture sound equipment 
is available also, for company and institutional theatres, or caravan 
operations, where 35mm. programs are to be presented. 

Turn to DeVRY too, for slide and slide film projectors; for ster- 
eopticons; for 16mm. and 35mm. motion picture cameras, record 
players; for projection screens — and for a wealth of practical in- 
formation out of the experience of those who most successfully utilize 
the miracle of audio-visual methods to achieve their sales, training 
and institutional selling goals. 

Today, in plants all over the world and in the far-flung branch activ- 
ities of America’s top-flight enterprises, DeVRY audio-visual equip- 
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ment is helping acquaint prospective customers with new 
products; teaching dealers and their personnel how to 
sell and service improved mechanisms; helping to get 
across a true picture of American enterprises to misin- 
formed peoples half a world away. 

Colorful literature on DeVRY products that are used 
by the world’s foremost business and industrial enter- 
prises, is available without cost or obligation. Write 
DeVry Corporation, 1111 Armitage Avenue, Chicago 
14, Illinois. Inventors and developers of audio-visual 
equipment — since 1913. 


DeVRY CORPORATION, 1111 Armitage Ave., Dept. BS-D6 

Chicago 14, Illinois 

Gentlemen: Please send latest literature on Audio-Visual Sales & Training 
Aids. Please send “Production Pointers on Promotional Films.” We are 


nterested in 35mm. motion picture sound equipment; with arc lamp; () with 
Mazda lamp. 


Name 


Address 


City Zone State 
. In Canada, contact Arrow Films, Ltd., 1115 Bay St., Toronto 5, Ontario, Canada. 









Many an expertly directed and. iotdochsd film has suffered 
weak, flat screen projection. Top-flight screening is a “must” for full 
effectiveness. That’s why so many industrial executives insist on Da-Lite 
Screens . - making sure of projection with a punch at all approved 
viewing angie. Too, Da-Lite offers outstanding, patented mechanical 
features . ». Sturdy, light weight and service-ability . . . easy 15 second 
operation . . . clever compactness for easy handling and space-saving 
storage. Now being manufactured in increasing numbers. Please check 
with your Visual Equipment supplier on your requirements for Da-Lite 
Screens in advance of your needs. 


DA-LITE SCREEN CO., INC. 


Dept.BS6, 2723 N. Crawford Ave., Chicago 39, Ill. 





“esrcce Pioneering IMPROVED PICTURE PROJECTION Since 1909 


THOUSANDS IN USE BY 
AMERICAN INDUSTRY 


Sizes and models 
for every 
projection need 











BUSINESS FILM USERS VALUE THE AUDIO-VISUAL PROJECTIONIST'S HANDBOOK 


Comments received from large business users of films and value in the field. Order copies today at $1.00 each from 
equipment who have supplied their representatives and Business Screen, Chicago 10. Write “% BOOKSHELF DE- 
dealers with the Projectionist's Handbook indicate its PARTMENT, 812 North Dearborn Street, Chicago 10, Ill. 








14 





Picture Parade: 


Industrial X-Ray Film 
Shows Quality Control 

@ X-Ray Incorporated, 4525 
Twelfth Street, Detroit, has 
announced a new sound mo- 
tion picture, Quality Control, 
which depicts quality control 
for foundries, fabricators, 
manufacturers, etc., through 
the medium of a well system- 
atized and correlated radio- 
graphic and general testing 
laboratory. 





The film, which has a run- 
ning time of 15 minutes, por- 
trays a typical foundry prob- 
lem by demonstrating the 
value of industrial X-Ray as 
a development and control 
adjunct of metallurgy. Avail- 
able for free loan, the picture 
evaluates and depicts several 
types of metal defects with 
good image fidelity of exam- 
ple radiographs. 


Timely USDA Picture 
Shows Flood Problems 

@ Flood, a new sound motion 
picture produced by the Soil 
Conservation Service of the 
U.S. Department of Agricul- 
ture, is now being distributed 
by Castle Films, Division of 
United World Films, Inc., 30 
Rockefeller Plaza, New York 
City 20. 

The devastation brought 
about by floods annually costs 
the population of the United 
States more than $100,000,000. 
The film Flood, which has a 
running time of eight min- 
utes, vividly shows the causes 
of floods and the effect which 
they have on the farmers and 
on the nation, and illustrates 
various ways individuals can 
aid in preventing floods. 





Commerce Magazine 

Lists 1200 U.S. Films 

@ FEDERAL SCIENCE PROGRESS, 
U. S. Department of Com- 
merce magazine, carried in 
its April issue an _ effective 
summary of wartime produc- 
tion of Government training 
films and outlined availabili- 
ty of more than 1,200 of them 
through purchase, rent or 
loan for general use by indus- 
try. Author of the article, 
ArcH A. Mercey, held the 
wartime rank of commander 
|\in the USCGR and is now 
with the Interim Commission 
‘of the World Health Organ- 
| ization. 
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MOTION 


PICTURE 





The most prized asset in our business is the record of con- 
tinuous years of service to clients for whom we have given 


“repeat performances.” 


The satisfaction of successful production for a new 
account is second only to the privilege of working for many 
established business leaders through periods of many years. 


Such relationships build stability for both client and producer. 


FACTURING COMPANY 


MANU 
b ALMERS ence BOR NF” anwauces %. oth 
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Chicago Film Studios 


FILM LABORATORY, ING, 


STUDIO AND GENERAL OFFICE—18 WEST WALTON PLACE—CHICAGO 10, ILL.—WHITEHALL 6971 
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SUSTAINED GROWTH OVER THE YEARS MUST COME 
FROM JOBS WELL DONE. OUR SEASONED STAFF AND 
COMPLETE FACILITIES BEHIND THIS RECORD OF ACHIEVE- 
MENT ASSURE SATISFACTORY HANDLING OF YOUR PROJECT. 


Sound Masters, Ine. ieee 


165 WEST 46TH STREET— NEW YORK 19...3010 BOOK TOWER — DETROIT 26 
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Night and Sound in the News 


TAFT-HARTLEY AFTERMATH + COMMUNIST FILMS + NAVED CONVENTION 


ASSAGE of the Taft-Hartley labor bill 

has many implications for members of 

this industry as well as the thousands of 
industrial concerns and labor organizations 
which it serves. 

Not for many months, and possibly years, 
will either labor or management really know 
the full meaning of its various powers but 
this much is sure: the measure was enacted by 
the Congress by an overwhelming majority 
because these elected representatives of the 
people felt the balancing of labor's powers to 
be the will of the electorate, 


LirtLe CHANGE IN SrupIO RELATIONS 

Meanwhile, studio executives interviewed 
by Business SCREEN see no change at all in 
relations. Some, in fact, have already been 
quick to assure union leaders that their co- 
operation can be expected to maintain high 
production standards and full employment. 
Projection equipment manufacturers express 
similar satisfaction with the status quo, feel- 
ing that at least the threat of the jurisdictional 
strike which plagued one Chicago firm this 
Spring has been removed. 

What effect the measure will have on 
picture subject matter was hard to guess. 
Management has an opportunity to present 
its full and fair story to members of its worke1 
family—but in reality it has always enjoyed 
that right. Abuse of the privilege af a free 
screen, now more adequately guaranteed 
management by the ‘Taft-Hartley measure, 
would be as great an evil as the past abuses 
practiced by some of the union people. 


FULL Propuction Is THE REAL NEED 

We want no more Deadline for Action 
films — from either labor or management. 
Neither should there be avoidance of truth 
by either party on the American business 
scene. Full production remains the main is- 
sue, however, and the glory of either side's 
position had better be given second considera- 
tion for a long time to come. 

Full production alone can lower prices 
and maintain the full purchasing power of 
the American people on which our whole 
system now so completely depends. 


Sequel to a Production Story 

* The Federal sentence of one to three 
years imprisonment imposed on Carl Aldo 
Marzani, producer of the UEW-CIO film 
Deadline for Action, had nothing to do with 
the film activities of this proven Communist 
agitator. But we cannot escape the signifi- 
cance of his connection with the propaganda 
efforts of this powerful union and the presence 
of other known Communists in its member- 


NUMBER FOUR * VOLUME EIGHT « 1947 


ship. They are beyond the power of the Fed- 
eral courts which held Marzani guilty. But they 
remain living testimony of the need for our 
unrelaxed vigilance, 

A vigilant press is one of the safeguards 
of our democracy. Our publication of the 
behind-the-scenes story of this vicious film 
propaganda and its terrible effect on the 
morale of workers and young people ex- 
posed to it, was the only article carried by any 
business magazine in the United States, Why 


is the mighty force of so many great business: 


journals stilled on vital subjects such as this? 





ADVANCING INTERNATIONAL TRADE: J]. H, Mc- 
Nabb (right) president of Bell & Howell 
Company, was the recent Chicago host to J. 
Arthur Rank, British industrialist and film 
magnate. John Davis, Mr, Rank’s second in 
command, is seated at left before a map show- 
ing the world-wide interests of Mr. Rank. 


National Association of Visual Dealers 
Announce Details of Chicago Convention 
*® The largest display of audio-visual equip- 
ment and materials ever assembled at any 
time, any place—will be presented in connec- 
tion with the 1947 convention of the National 
\ssociation of Visual Education Dealers, at 
the Sherman Hotel in Chicago, August 3-6. 
69 firms, including every major manufacturet 
of projection equipment and accessories, plus 
all prominent educational film, filmstrip and 
slide producers, have booked exhibit spaces. 
Although the NAvep convention is designed 
primarily for visual education dealers and 
film library owners who are members of the 
association, a most cordial invitation to attend 
has been extended to business film executives, 
producers, and to all other persons profession- 
ally interested in audio-visual communications. 
The program of the convention features a 
few highly selected speakers, plus a series of 
12 “open forums” for free discussions of audio- 
visual problems. One of these, “Distributing 
and Showing Business Films,” is planned 
(CONTINUED ON THE FOLLOWING PAGE) 
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(CONTINUED FROM THI PRECEDING PAGE) 
especially as a cooperative forum between 
dealers, library operators, and business film 
executives, with a view to improving present 
distribution and exhibition standards. Other 
forums on the list include “Film Library 
Pechniques,” “New Equipment and Materi 


als,” and “Equipment Maintenance Repair. 


THREE PrRevViEW THEATERS IN OPERATION 


Among the most interesting features of the 
convention are three “Preview Theatres” 
which will operate 7/44 hours daily during 
the 4-day show. In these, films produced and 
distributed by firms exhibiting at the Trade 
Show will be presented under ideal conditions, 
\ printed schedule of film showings will be 
available prior to the convention. 

Association policy is to restrict the “formal 
sessions” at its convention to an absolute mini 
mum, and to offer in them only top-notch, 
interesting speakers, This year, the formal 
sessions will run only 2 hours per day. Dr. 
Robert M, Hutchins, Chancellor of the Uni- 
versity of Chicago, will speak on “Adult Edu- 
cation for World Peace’; and Arthur H. 
(“Red”) Motley, President of Parade Publi 
cations, Inc., will speak on “Picture Power.” 
Mr. Motley is well known as one of the 
country’s outstanding speakers on sales topics, 


LARGEST ATTENDANCE IN YEARS ANTICIPATED 

Last year’s NAVED convention assembled 982 
persons from all parts of the United States, 
Phis year, with a considerably bigger show and 
a much more favorable hotel situation, the 
Association expects a minimum attendance 
of 1200 and a possible attendance far in excess 
of that number. Several of the largest 16 mm 
equipment manufacturers have scheduled their 
dealer sales meetings immediately following 
the NAVeEp convention, and various other edu- 
cational and audio-visual groups are planning 
national meetings to coincide, 


Business Leaders Discuss Training: 


*% Emphasizing the importance of the role 
played by education in industry today, the 
training directors of some of the top manu- 
facturing and industrial firms of the country 
explained before the recent Conference in 
Training and Education in Industry, held 
in New York City, the training methods used 
by their companies, 

Approximately 300 executives, training di- 
rectors, personnel managers, government ad- 
ministrators and educators met at the Con- 
ference to review some of the outstanding con- 
tributions made in the cause of improved 
thinking, planning, methods, procedures and 
aids in training and education as a means of 
promoting voluntary productivity in industry, 

The Conference was held at the Waldorf- 
Astoria Hotel on May 26 and 27 under the 
sponsorship of the New York Chapter of the 
Society for the Advancement of Management 
and the Evening and Extension Division of 
the City College School of Business of New 
York City, On the program were E, R. Chap- 
pell, Manager of Training, Standard Oil Co. 
of New Jersey and Merrill E. Kilby, of the 
Calco Chemical Division, American Cynamid. 
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Norman E. Wilding 


*% The industry lost one of its great builders 
this month as Norman E, Wilding, president 
of Wilding Picture Productions, Inc., died in 
Wesley Memorial Hospital, Chicago, after 
some months of illness. His mother and his 
wife, Mrs. Jessie Wilding, survive him. 

The official accounts say that Norm was a 
pioneer in the field of commercial films and 
he was, having started his business career in 
1918 photographing Grand Rapids, Michigan, 
local color movies to be sent to Army person- 
nel overseas. Three decades of constant busi- 
ness development and growth followed until 
he had made the present corporation, which 
he founded in 1927 in Detroit, one of the two 
largest commercial film producing organiza- 
tions in the world. 


We Remember THis Apout Him 

There are some very big things and a host 
of litthe ones that men and women in all 
walks of life, particularly in his own industry, 
will remember about Norm. His lifelong quest 
of the bigger side of this medium is exempli- 
fed in the high professional screen quality 
which is the hallmark of a Wilding picture. 
But one of the things that endeared him most 
to a multitude of business leaders, workers 
and friends was his mastery of the story-telling 
art and his contagious humor, A laugh can be 
worth a million. He gave them lavishly, 

rhe road upward wasn’t easy. The vast 
outlay for the best in studio personnel and 
equipment, the constancy of cost against the 
inconstancy of customers in the depression 
and pre-war years—all these were met and 
overcome as the Wilding organization ex- 
panded from coast to coast. Today, there are 
studios and offices in Chicago, where opera- 
ting headquarters are maintained, and in 
Detroit, New York, Cleveland and Hollywood. 
Che Chicago studios alone, with their huge 
stages, plentiful equipment and very complete 
laboratories, are a monument to Mr. Wilding. 


New Strupio IN CALIFORNIA OPENED 


The modern plant just recently completed 
for studio and offices in Hollywood, one of 
the few owned outright by a commercial film 
producer in that area, is another tribute to 
his foresight and business ability. Since 1941, 
the company has also occupied its own studio 





and office quarters at 4925 Cadieux Road in 
Detroit. 

The men around Mr, Wilding in these re- 
cent years symbolize his organizing ability. 
Less and less active following the terrific pace 
he maintained during the company’s years 
of war training film operations, the present 
Wilding executive staff in command was long 
ago set up to make his early and complete 
retirement possible, 


Lookep Forwarp To Great New Era 


His business was probably pretty much 
Norm's whole life. Born September 4, 1891 
in Kansas City, Missouri, he was schooled in 
San Francisco and Warrensburgh, Maryland. 
Except for a brief tenure as an air cadet in 
World War I, this business was his life work. 
He has left far too soon, for he was one of 
the first to foresee the tremendous audience 
possibilities of television for his films. As 
one of the outstanding users of color in film, 
he also envisioned making high quality color 
available to all clients at increasingly less 
cost in the years ahead, 

These lines fit together into the pattern of 
an obituary. But mere words, in this in- 
stance, are far less fitting to this Showbusi- 
nessman than the deep-throated sound and 
bright images of the silver screen he helped 
to fill so splendidly. Wilding Pictures made 
us proud of the medium we help to serve. 
They are his heritage. -OHC 


Right Off the Reel 


@ FIRST it was the dentists who began to 
use movies to distract sufferers’ attention from 
what was being done to them. Now another 
group of sufferers finds similar relief. In Har- 
vey’s, Nashville, Tenn. department store op- 
erated by an enterprising Fred Harvey unre- 
lated to the restaurateur, beauty shop pa- 
trons no longer thumb dog-eared magazines, 
listen to gossip or concern themselves—much 
—with the instruments of torture known as 
dryers. Instead they, too, watch movie shorts 
projected by a portable unit. They like it. 


Nutrition Education Via General Mills 

@ How nutrition information can be inte- 
grated into regular classroom studies is the 
theme of And So They Learn, 16 mm film (13 
minutes) now being introduced by General 
Mills. The film records an actual project in 
nutrition education, demonstrating children 
raising a garden, painting a mural about 
foods and family eating, planning a_ picnic 
around the Basic 7 Food Groups, using ani- 
mal experiments to learn the value of a bal- 
anced diet. And So They Learn shows how 
teachers, working with parents and other 
groups, can apply nutrition information to 
daily life and school and community problems. 


Transfilm Elects Two Vice-Presidents 

@ WILLIAM Mlesecars president of TRANs- 
FILM, INc., has announced that Pup LANE, art 
director in charge of the slide film division, 
and Kurr SCHELLING, director of the Kurt 
Schelling Studio for commercial photography, 
a division of Transfilm, have been elected 
vice-presidents of the corporation, 
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Dow Previews in the Nation’s Capitol: The recent Washington, D. C. 
inaugural showing of a new agricultural motion picture Death to Weeds 
was sponsored by Dow Chemical Company officials and attended by a 
select audience of Washington celebrities pictured on this page. A valu- 
able and too-little observed formality in the business film field, the pre- 
view and its attendant hospitalities help to launch useful screen fare to 
an auspicious start. Other sponsors might well emulate this type of event. 


The latest screen offering by this Midland, Michigan chemical indus- 
try leader helps to meet one of the agricultural problems of the nation, 
increasing food production through modern chemical weed control meth- 
ods. The Jam Handy Organization, Detroit, was the producer for Dow. 
Film is already being distributed for nationwide showing to farm groups. 





Anove: (1 to r) Andy Chambers, CAA, Dept. ABOVE: 


Mason, CAA; J. P. Quarles, R. H, Bogle Co.; — Finch, 


C. M. Ratliff, Eng. Dept., Southern R.R. and Larry 


> . 


India Edwards, Chr. Women’s Natl. 
of Commerce; W. R. David, Supt. of Dem. Com.; Harry Watts, Jam Handy; Mil 
Grounds, Bureau of Standards; Clifford R. lard Hooker, Adv. Mgr. of Dow; George B. 





Cra 


retired; a Dow 


Sharp; and B 


Handy; W. F. Richards, Dow; 
Southwick, Dow. 
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Ar tHe Forecrounp Tassie (/ to 7 
starting with man in profile) Vice 
Sharp, USN, 
executive; Col. ] 
B. Gordon, USAC; Capt. E. W 
Parish, Jr., USN; Mrs 


4dmiral Alexande 


Woodson, Sp. 
isst. to Secty. of War, War Dept 








Alexander 


AN Honorep Gurst  ReGISTERS 
(above) Brig. Gen. B. M. Fitch, 
General Headquarters, USA, 





AG Leapers: (/ to r) R. L. Webster, Assoc. Dir. of 
Info., USDA; A. H. Hollenberg, USOE; W. J. Huff, 
Future Farmers of America; E. J. Johnson, USOE, 
Ag. Div.; and Richard Dorn, Jam Handy. 


Betow: (1 to r) J. B. Bogle, R. H. Bogle Co.; How 
ard L. Hyland, CAA; Malcolm Russell, Country 
Gentleman; Morris E. Trotter, Jr.. CAA; and A) 
thur C. Sylvester, Dept. of Commerce. The CAA 


men are airport planning executives. 
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Honorep Guests: (/ to r) Edgar Markham, Farm 
Journal; Louis H. Wilson, Amer. Plant Food Coun 
cil; Dr. Lloyd C. Halvorson, Natl. Grange; and J. 
R. Latimer, ]. W. Fulmer, W. H. Barnard, Jr., all 
of Eng. Dept., Southern RR. 





Anove: (1 to r) Mrs. Helvi M. McHenry, Kiplinger 
staff (back to camera); Lt. W. Walbaum; Leile Wal 
baum; Lt. O. Llorens; Dr. Henry Monat; Grace A. 
Klar and Janet Jackson, Asst. Social Sectys. for the 
White House and (back to camera) A. Smith Bowman, 
Jr., Pres. A. Smith Bowman Distilleries. 


PREVIEW PerRsSONALITIES: J. M. Schaffer, Prod. & Mar 
keting Adm.; L. 1. McDougle, Assn. of Amer. RR; 
L. C. Stewart, Dow; Dr. Fanny Davis, USOE; T. ] 
Sinclair and Arthur Meidling, Jr., both of Assn 
of Amer. RR, Washington. 


Betow: (/ to r) Dean R. McCumber, Asst. Dir, In 
formation, Amer. Farm Bureau Fed.; Bronte Leicht, 
Editor, Farm Bureau Commodity Letter; C. Dana 
Bennett, Farm Film Foundation; Keith Himebaugh, 
Dir. of Info., USDA; C. M. Weiting, Natl. Council 
of Farm Co-ops; John Breckinridge, attorney 
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PROJECTION IN THE DEPARTMENT STORE 





O THE GROWING popularity of audio 
visual devices in the retailing field, add 
the testimony of Sylvester Birginal, 
president of Stitch-Master, whose new home 
sewing machine attachment has been most suc 
cessfully demonstrated through the use ol 
Sono-Vision continuous motion picture units, 
Here is the way Stitch-Master handled store 
demonstrations for this new device: 

In promoting Stitch Master in stores such 
as Gimbel’s in New York, Milwaukee, Pitts- 
burgh, and Philadelphia, Bloomingdale's in 
New York, Stix Baer and Fuller in St. Louis 
and many of the State Street Stores in Chicago 
and in many other leading department stores 
throughout the United States, Sono-Vision 
machines have played an important part in 
the success Stitch Master has met with in the 
great premiere introductions, Having laid the 
proper background with extensive national 
advertising in leading home magazines backed 
up by local ads by the department stores 
themselves the tie-in, with the Sono-Vision 
adding the necessary “oomph” that gave the 
product the outstanding air of impressive 
importance, 


IMPORTANT IN ATTRACTING STORE TRAFFIC 

When Sono-Vision units were used, its pull- 
ing and attention power was tremendously 
important in attracting the trafic and arous- 


ing interest in the product. The pictures 


Neeing is Selling for Stitch-Master 


® SONO-VISION AIDS DEMONSTRATOR PROGRAM @ 


aroused the consumer interest to a desire to 
see the actual demonstration of Stitch Master 
in action and when used in conjunction with 
a demonstrator, the sales of Stitch Master 
were increased many-fold. Many of the stores 
sect up spectator chairs and Sono-Vision units 
attracted the attention of trafic from all de- 
partments on the floor. 


PRODUCTION Now GREATLY INCREASED 

Stitch Master was introduced to the public 
in New York on January 20th, at which time 
the production was running about 500 units 
a week. They are now being produced at the 
rate of 15,000 a week on three shifts around 
the clock. The factory has grown from a small 
machine shop to a modern factory employing 
about 150 people. The assemblying is done 
by women on a modern production line 
system, 

Stitch Master will be carried by department 
stores in every city and hamlet in the United 
States. Firm is in the process of setting up 
an export department which will enable 
people in all parts of the world to enjoy this 
little time-saving attachment, Stitch Master is 
distributed by the sewing machine companies 
and they welcome the added importance it 
lends to the sewing machine in that it now 
enables the sewing machines to do the entire 
job instead of half. Films helped sell this 
advantage and the sponsor's product. 


1 typical department store section, showing placement of self-contained picture equipment, 
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Here’s the Driverometer in action! 


@ A SPECIAL DEVICE REPORT e 


They Drive ’Em to Films 


@ The Aetna Driverometer, a unique new 
safe driving test developed by the AETNA LIFE 
AFFILIATED ComPANigs of Hartford, Conn., 
received a thorough testing by Dr. Gordon 
S. Seagrave, famed author of Burma Surgeon 
and Burma Surgeon Returns, prior to its first 
public showing at the 17th annual safety 
convention and exposition of the Greater New 
York Safety Council, held March 25 through 
28 at the Hotel Pennsylvania in New York 
City. The Driverometer, by means of a mo- 
tion picture screen, gives drivers a “road test” 
covering such points as the speed with which 
they react to danger, their ability to distin- 
guish colors, the acuteness of their hearing, 
their ability to estimate speeds of other cars, 
and the amount of attention they pay to the 
road ahead. The Driverometer will be ex- 
hibited by the Aetna at large conventions 
and other gatherings throughout the country. 


First shown to the public at the seventeenth 
annual convention and exposition of the 
Greater New York Safety Council, noted, 
the Driverometer is equipped with a steering 
wheel, accelerator and brake pedals. The 
“windshield” consists of a motion picture 
screen upon which are shown a number of 
different driving situations which end in an 
emergency. 

Careful selection of these situations makes 
it possible to test drivers on a number of 
safety factors including the speed with which 
they react to danger, their ability to distin- 
guish colors, the acuteness of their hearing, 
their ability to estimate speeds of other cars, 
and the amount of attention they pay to the 
road ahead. 


The motion picture film, in color and with 
sound accompaniment, depicting these situa- 
tions was made by the Aetna’s Motion Picture 
Bureau especially for use in the Driverometer. 
Besides adding greatly to the realism of the 
tests, it gives each driver an entirely different 
set of conditions and makes it difficult for 
him to anticipate the signal. 

Safety authorities who have seen the Driver- 
ometer are agreed that it represents an im- 
portant new achievement in the educational 
loss prevention field. The Driverometer will 
be shown by the Aetna at company-sponsored 
exhibits at large conventions and other gath- 
erings throughout the country. 
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A SUPPLEMENT TO 


The Index of 
Training Films 


Listings of Motion Pictures 
& Slidefilms Now Released 











CUSTOMER RELATIONS 


Partners. Intemational Nickel. (Slide- 
film) 
e Reviews available means to assist 


customers in the promotinon of pro- 
cludes case histories of application of 
marketing 


these facilities. 


FOUNDRY & FORGING 


Meehanite Means Better Castings. (30 


min) I6sd. Meehanite Metal Corp. 
e Describes Meehanite castings and 
shows how they can be used. 

Pathways to Progress. (25 min) 16sd- 


color. Clark Equipment Co. 

¢ Presents close-up sequences of such 
manufacturing forming 
a one-piece forged heat treated hous- 
ing for commercial axles from a single 
rolled steel plate; making high speed 
twist drills by making forged blanks, 
and twisting them white-hot into 
spiral form; silent riveting from one side 
of the work---the Clark “blind” rivet. 


MACHINE SHOP 


pi ocesses as: 


Precision .and Skill. (40 min) 1l6sd 
Greenlee Bros. & Co. 
e Shows the construction and opera- 


tion of the Greenlee Six-Spindle Screw 
Machine, which is classed as an auto- 
matic lathe and which is used in the 
mass production of a great variety of 
small parts such 


materials as steel, brass, and aluminum. 


MATERIALS & METALS 
Keys to Better Treatment. (23 min) 16 

sd-color. Jos. T. Ryerson & Son, Inc. 
e Describes the steps taken in selecting, 
testing, and shipping Ryerson Certified 
alloy steel to customers. Stresses how 
the alloy report, furnished as a guide 
to heat treatment, is 
shipped with the order. 


PAINT MANUFACTURE 
The Design, Operation, and Mainten- 
ance of a Detrex Degreaser. (251 
frames) sd. Detrex Corp. 
¢ Discusses the design of a degreaser, 


from bar stock of 


prepared and 


also showing operation and mainte 
nance techniques. Designed to give a 
clear understanding of solvent vapor 


degreasing and its application in mod 
ern metal cleaning. 


COMPRESSED AIR 
Our Industrial Air Power. (26 min) 16 
sd-color and B. & W. Quincy Com 
pressor Co. 
e Explains characteristics and methods 
used in producing compressed air. 
Principles of compressed air are de 
scribed in animated phantom drawings. 
Uses of compressed air are shown, and 
stop photography is employed to il 
lustrate assembling compressor. 





THESE 
MEN 


NEW LISTINGS ‘SUPPLE. 
INDEX OF TRAINING FILMS 
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MATERIAL HANDLING 
It’s Your Money. (38 min) l6sd. Yale 

and Towne Mfg. Co. 
e Shows how industry cuts production 
costs by the use of 
handling equipment. 
Up and Over. (19 min) l6sd. American 
MonoRail Co. 
¢ Describes MonoRail and what 
for industry. Shows the possibility of 
using overhead handling equipment for 
various handling jobs. 

PRINTING INKS 

Keeping in Touch. (22 min) 

International Printing Ink Co. 

e¢ Shows actual ink manufacturing op- 
eration, begining with a small test 
batch, together with the many types of 
many ink de- 
these 


proper materials 


it does 


l6sd-color. 


research used in 
and develop 
ments are applied to commercial print- 
ing. Importance of color is swessed, and 
the most scientific 

matching are shown. 


PIPE MANUFACTURE 
Making Welded Line Pipe--the Smith- 


way. (15 min) l6sd. A. O. Smith Corp. 
¢ Shows unique process of manufacture. 
Of general interest because of the gi- 
gantic size of materials handled and the 


basic 


velopments how 


methods of color 


automatic equipment which handles 
them. 

* * * 
@ This Is Aluminum, a new 


sound motion picture which de- 
scribes the production of alumi- 
num from raw finished 
materials, has been added to the 
Bureau of Mines’ extensive film 
library, which now includes more 
than 75 subjects. 

Produced in cooperation with 
Alcoa, the film is now available 
for free loan to industrial and 
vocational training groups, schools 
and colleges, and other organiza- 


ore to 


tions, according to an announce- 
ment by Dr. R. R. Sayers, Bureau 
director. 

The film, which runs 30 min- 
utes, contains scenes of the mining 
of bauxite, depicts the crushing, 
washing, and drying of this ma- 
terial for shipment to huge mills 
where the alumina is extracted, 
Quicklime and sodium carbonate 
are added to pulverized bauxite 
at the alumina mills, also shown, 

* * * 

@ Now in production are two new 
films which will add to the ever- 
increasing total of pictures serv- 
ing the farm field, From Good 
Earth to Good Tables, sponsored 
by the Minnesota Valley Canning 
Company, and The Challenge, 
sponsored by the Challenge Cream 
and Butter Association, 

Raphael Wolff of the Raphael 
G. Wolff Studios, Hollywood, 
which is producing From Good 
Earth to Good Tables, is now on 
a two-month Eastern trip in con- 
junction with the filming of the 
picture. He is also personally 
shooting various sequences for 
The Challenge. 








TELEVISION AND 


INTRA-STORE BROADCASTING 





Npot News Via Tele-Films 


¢ EDITOR’S 


@ AMERICAN BROADCASTING Com- 
PANY, the PHILCO CORPORATION 
and EAstMAN KopakK RESEARCH 
LABORATORIES recently combined 
to demonstrate an unusual fast 
film developing process useful for 
on-the-spot news telecasts. System 
is an Eastman Kodak war baby 
involving the use of heated, quick- 
acting chemicals and a_heat-re- 
sistant film. 

Starting from Philadelphia’s 
Southwest Airport a United Air- 
lines passenger plane flew to At- 
lantic City where Emerson Yorke 
filmed a mock rescue by the 
U.S. Coast Guard, Returning to 
Philadelphia, the film was 
rushed, developed and ready for 
use, to Philco telestation WPTZ 
in Wyndmoor, Pennsylvania. En- 
tire elapsed time, from takeoff to 
the film, 100 


televising of was 


minutes. 


Sponsors of Tele-films 


@ Recent sponsors of filmed tele- 


vision shows include Alexander 
Smith Carpet Co., U. S. Rubber 
Co., Chevrolet Div (GM), Du 
Mont, and Botany Worsted Mills 
WABD; Botany, Firestone, 
Ford, Esso and RCA Victor on 
WNBT; and Esso and Sears Roe- 


buck WPTZ. 


Ove! 


over 


Intra-Store Broadcasts 


@ Store broadcasting, use of pub- 
lic address systems for commer- 
cials, motion picture and_ slide 
film projectors, electronic devices 
and intra-store television were 
listed by Tipe (May 9) as media 
lor delivering a sales message at 
point-ol-purchase — as devices for 
“robot selling” or “automatic 
sales persuasion.” 

Explaining the growing interest 
of advertising men in robot sell- 
ing, Tipe cites the frailties of 
salespeople and the difficulties of 
getting and keeping good person- 
nel, the growing availability of 
automatic selling devices, the re- 
turn to competitive selling which 
has made them desirable, the 
growing unionization of §sales- 
people which means higher wages, 
and the spread of self-service in 
grocery and variety stores. 

Commenting on the use of ro- 
bot selling up to now as slight 


REVIEW OF 


“ROBOT SELLING” ¢ 


and often experimental, the mag- 


azine quotes a definition from 
Grey Advertising Agency, Man- 
hattan, which calls it utilizing 


“sight or sound to supplement 
human selling on the retail floor. 
In some cases it is undoubtedly 
destined to supplant retail sales- 
people, as well as supplant them.” 
Yet, notwithstanding detractors, 
some of whom have damned it as 
“cheap, tawdry, a nuisance” while 
others have insisted its deperson- 
alization rules it out of specialty 
shops catering to upper income 
people, ‘Tipe believes it will be- 
come increasingly 
coming months, 
The magazine appraises broad- 


significant in 


casting and public address system 
experience in stores and considers 
some of the problems related to 
use, comments on the effectiveness 
of films in selling and on compara- 
tive costs of robot selling and live 
demonstrators, and takes a_pre- 
liminary look at intra-store tele- 
vision, 




















































RCA EXHIBITION HALL IN 













onstrated in these fascinating exhibits. 


Anove: the abstract wire screen map of two 
hemispheres shows communications lines 
around the world. BELow: radio miniatures. 


World of Tomorrow in 
Audio-Visual Exhibits 


RADIO 
PURNS DREAMS INTO DRAMATIC REALITY 








RADIO AND TELEVISION are audio-visually dem- 


CITy 





aA 


ete 


TELEVISION 





a Sree —- 
_ The Family of RCA gives you 


A Croseup or TELEvision displays in the 
Exhibition Hall is shown above. 


* Currently attracting thousands of visitors 
daily is RCA’s new Exhibition Hall in Radio 
City. A permanent showcase for exhibiting 
RCA products, facilities and services, it com- 
bines a display of technical achievement with 
entertainment to appeal to both the com- 
munications industry and the general public. 

On the main floor, fronting 49th Street, and 
opposite the RCA building, are exhibits of 
various RCA divisions and subsidiaries—N BC, 
Television, RCA Victor Records, RCA Com- 
munications, Radiomarine, RCA _ Labora- 
tories, Home Instruments, Engineering Prod- 
ucts and Tubes. 


PELEVISION Is A Top ATTRACTION 


One of the most popular features of the 
RCA Exhibition Hall is the television dis- 
play. Here the visitor can stand before a 
television camera mounted on a_ movable 
boom and be televised from several angles, 
while his image can be seen on four viewing 
screens in front of the display. He may satisfy 
his own curiosity about his telegenic qualities 
by watching—at the very moment he is being 
televised—his own image on a viewing screen 
suspended from the ceiling. 

A large abstract wire-screen map of the two 
hemispheres shows in neon tubing RCA Com- 
munications lines around the world. In front 
of the map is a keyboard identifying the com 
munications. terminal points. Pressure on a 
button lights up on the map the communica 
tions line to a particular city, At the same 


THe JOHNNY Victor ‘THEATRE 
films, talks, radio and television demonstrations. 


features regular datly programs of 


THE COMMUNICATIONS Story is dramatically 
told in exhibits of RCA products and research. 


time, a dummy message is radio-teletyped on 
a machine alongside the keyboard. ‘This mes- 
sage can be taken away as a souvenir. The 
simulated message, in code form, is also seen 
and heard on an adjoining oscilloscope and 
loudspeaker. 


EXCELLENT SMALL [THEATRE PROVIDED 


On the lower level concourse beneath the 
main floor is the Johnny Victor Theatre, seat- 
ing 84 persons, At regular intervals through- 
out the day programs of films, talks, radio 
and television demonstrations are presented. 
Designed for many purposes, the Theatre is 
equipped to operate as a television studio 
with monitor control, as a radio studio, and 
as an exhibit of RCA motion picture equip- 
ment, including 35 mm arcs, RCA sound, 
RCA 16 mm projectors, and screens, seats, 
carpets, etc. manufactured or distributed by 
RCA. 

Charles Kellner, RCA’s Supervisor of Pro- 
jection, is in charge of all operations in the 
theatre. Arrangements may be made in ad- 
vance for special showings or demonstrations 
for RCA distributors, licensees or prospective 
customers. 

Film programs in the theatre usually con- 
sist of one or two reels of news or entertain- 
ment supplied by RCA licensees, plus a short 
RCA-sponsored picture, such as William J. 
Ganz’s Unseen Worlds or Command Perform- 
ance. It’s an eye-filling show! 
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The National Safety Film Awards 


“PRICELESS CARGO” WINS TOP MOTION PICTURE HONORS; 
THREE SOUND SLIDEFILMS ALSO CITED BY NATIONAL JURY 


OP HONORS for the year’s outstand- 

ing non-theatrical motion picture in the 

field of traffic safety, annually presented 
by the American Automobile Association, 
have been awarded to the Superior Coach 
Corporation of Lima, Ohio, for the film, 
Priceless Cargo, produced by The Jam Handy 
Organization. 

The award to Priceless Cargo, made on the 
recommendation of the National Committee 
on Films for Safety, highlights the news of the 
Committee’s 1947 selection of motion pic- 
tures and slidefilms given “Safety Oscars” for 
having contributed the most to the cause of 
safety education in the past year. 

Priceless Cargo marks the fourth Jam Han- 
dy production to be awarded the “Safety 
Oscar” within the past ten years. The film, 
which dramatizes the significance of increased 
public education for safe transportation of 
school children, was acclaimed the motion 
picture in its class “which best serves to 
encourage accident prevention.” 

Iwo AWARDs TO SARRA PRODUCTIONS 

Also selected by the National Committee, 
which represents 17 organizations, was the 
outstanding sound slidefilm in the field of 
trafhe safety, Mary Jones Goes to Court, pro- 
duced for the National Safety Council by 
Sarra, Inc. 

In the field of general safety, the “Safety 
Oscar” was awarded to For You and Yours, 
sound slidefilm also produced by Sarra fon 
the Safety Council, 

The prize-winning motion picture in the 
occupational safety field is Men Who Come 
Back, produced by the Industrial Commission 
of Ohio. Your Future Is in Sight, produced 
for the Zurich Insurance Company by Mac- 
Donald Productions, received the “Safety Os- 
car” for the best sound slidefilm in the field 
of occupational safety. Award plaques for 
the outstanding motion picture and slidefilm 
in the occupational safety field will be pre- 


“I's Your Home... plan it safely’ was one 
of the honorable mention sound slidefilms. 


sented to the sponsors by the National Safety 
Council. 

Traffic with the Devil, a Metro-Goldwyn- 
Mayer release produced by Herbert Morgan 
in cooperation with the Associated Press, was 
judged the best theatrical motion picture on 
safety. The picture receives the David S. Bey- 
er Award, presented by Liberty Mutual In- 
surance. 

Mary Jones Goes to Court, winner of the 
sound slidefilm award in the traffic safety 





THe SCHOOL Bus Driver is a key figure in the 
prize-winning film “Priceless Cargo.” 


class, is a film which has a three-fold purpose: 
(1) to acquaint the public with the many 
things a typical city police department does 
to help prevent trafhce accidents;, (2) to illus- 
trate how traffic courts function in the inter- 
est of public safety; (3) to present an appeal 
for better compliance with trafic regulations, 

The only recipient of an award in the gen- 
eral safety field, For You and Yours is dedi- 
cated to the ideal that all America may live 
in freedom from the tragedy of accidents. It 
dramatically describes the fast-growing, na- 
tion-wide safety movement and the part the 
National Safety Council, the Community 
Safety Council, and other organizations play 
in it. 


The General Motors film, Doctor in Indus- 


“For You AND Yours” was selected as one of 
outstanding sound slidefilms on general safety. 













EN 

— 4 /_ > 
try, produced by The Jam Handy Organiza- 
tion, although not a safety film, was cited for 
its excellence and the indirect contribution 
it makes to industrial health and safety. A 
special citation was given The Giant Story, 
produced for the Public Service Corporation 
of Newark, New Jersey, for its effectiveness 
in teaching safety to children of the grade 
school level. 
MENTIONS 


Four RECEIVE HONORABLI 


Honorable-mention awards in the _ traffic 
safety field were presented to Time to Stop, 
motion picture produced by Telepix Produc- 
tions for the Cleveland Police Department, 
and /t’s Wanton Murder, motion picture pro- 
duced by the Wm. J. Ganz Company for the 
American Transit Association, Voice of Safe- 
ty, motion picture produced by Raphael 
Wolff Studios for the General Electric Com- 
pany, received an honorable-mention award 
in the field of occupational safety. The Aetna 
Casualty & Surety Company's motion picture, 
There’s No Place Like Home, was selected 
for an honorable-mention award in the home 
safety field. 


OTHER HONORABLE MENTION WINNERS 


Sound slidefilms to receive honorable-men- 
tion awards include Prevention Is Better, 
(Occupational) , produced by Sarra, Inc., for 
the Railway Express Agency; Here’s the Dope, 
(Commercial Vehicle) , produced for the Zur- 
ich Insurance Company by MacDonald Pro- 
ductions; and /t’s Your Home Plan It 
Safely, produced by Sarra, Inc., for the Na- 
tional Safety Council. 


“Mary Jones Gors To Court” won the award 
for the best sound slidefilm of the year. 
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New York 
Previewing 


Ww 
BUSINESS SCREEN TOURS 
THE SCREENING ROOM 


Asove: The Monte Carlo’s lavish Preview Room facilities. 


N RESPONSE to numerous queries com 

ing into our New York, Chicago and 

Los Angeles offices, Business SCREEN 
herewith presents a round-up of information 
on preview rooms and theatres which offer 
screening facilities for sponsors of business 
films, The series begins with New York City. 
The need for screening rooms is varied. 
Producers or sponsoring companies may need 
facilities for a good showing of a newly de 
livered picture, partially completed film, press 
preview, trade showing, advertising promo 
tion, or any of a dozen other reasons. Audi 
ences to be 


accommodated may vary from 


one person to several thousand. The showing 
may be just a film screening, or it may be 
part of a fancy exhibit, business luncheon, 
banquet, or cocktail party, Thus, according 
to what is required, prices of the available 
facilities may vary from several dollars to 
several thousand dollars. 
have taken 
into consideration the following criteria: 

1. Projection and Sound Equipment. 


Audience Accommodation Equipment. 


In presenting this report we 
, 


Hours available. 


, 

3. Catering Facilities, 
t. 

5. Cost. 


BONDED FILM STORAGE COMPANY 
1600 Broadway 


@ Projection and Sound Equipment: Two 
Century 35 mm projectors with RCA High 
Fidelity Sound, interlock projection for sep- 
arate picture and sound tracks, loop equip- 
ment for dubbing; one Ampro incandescent 
sound projector. 
Audience Accommodation Equipment: Celo 
tex-lined small theatre seating 35 persons. 
Catering Facilities: None. 
Hours Available: Any hour, day ot 
phone Clrcle 6-0081 for reservations. 
Cost: $7.50 per hour, 35 or 16 mm. $10.00 
per hour for interlock or loop projection. 
Extra charge for night or holiday showings, 
Bonded Film Storage also has the largest 
film storage vaults in the East. 


night, 


CHANIN AUDITORIUM 
122 East 42nd Street 


@ Projection and Sound Equipment: Any 
type of motion picture or slidefilm equipment 
can be made available. Concrete projection 


24 


booth meeting all fire regulations. Extra 
charge for equipment and operator. 
Audience Accommodation Equipment: Two 
story modern auditorium seating 192, good 
acoustics. Located on 50th floor of Chanin 
Building, express elevators. 
Catering Facilities: Outside caterers will pro- 
vide food or drinks. Facilities are excellent; 
full capacity crowd may be served in foyer 
of auditorium or in other attractive lounges 
on the same floor. Excellent view of city. 
Hours Available: Any hour, day or night, 
phone MUrray Hill 4-9839. 
Cost: Auditorium rents for $75 on weekday 
mornings or afternoons, $125 all day, and 
$135 in the evenings. On week-ends the 
rental is $125 for mornings or afternoons, 
$225 all day and $200 in the evenings. 
Chanin Auditorium, in addition, offers full 
stage and dressing-room equipment, 


MILES-LLOYDS PROJECTION THEATRES 
729 Seventh Avenue 


@ Projection and Sound Equipment: 35 mm 
Super-Simplex heads with Brenkert Arc 
Lamps, Simplex and RCA sound, newest type 
beaded screens, phonograph turntables and 
microphone. 16 mm Ampro_ incandescent 
sound projectors, sound slidefilm equipment. 
Audience Accommodation Equipment: Two 
theatres seating 50 persons in one theatre and 
25 in the other, air conditioning, modern and 
scientifically designed for acoustical quality. 
Catering Facilities: Outside caterers will pro- 
vide food or drinks. “Party” facilities are 
limited. 

Hours Available: Any hour, day or night. 
Phone Columbus 5-5400 for reservations. 
Cost: Either theatre rents for $7.50 per hour 





Broadway's useful “Preview Theatre” 

















for regular 35 mm or 16 mm screening. Nomi- 
nal extra charge for night or holiday showings. 

Miles-Lloyds also offers facilities for cutting 
and editing; 35 mm movieolas, synchronizers, 
hot splicers, darkrooms, etc. plus storage of 
film in any quantity by reel or vault. 


MONTE CARLO PREVIEW ROOM 
51 East 54th Street 


@ Projection and Sound Equipment: Fire- 
proof, cement-lined projection booth, two 35 
mm Super-Simplex Magna-Arcs, Altec Sound, 
seamless, permanently installed, non roll-up 
screen, hidden behind end-wall curtains which 
part at the push of an electric control button. 
Two 16 mm Bell & Howell Film-arcs with 
independent sound systems. P. A., phono- 
graph, sound or silent slidefilm or slide pro- 
jection also available. There is no exposed 
equipment or sound of projectors; the room 
was originally designed as a newsreel theatre 
and acoustics are perfect. 

Audience Accommodation Equipment: A 
beautifully decorated dining room seating 125 
persons. Dance floor, cocktail bar, speakers 
platform, podium, spotlight, Muzak, music by 
regular Monte Carlo orchestra or accordionist 
available. Any type of advertising or dec- 
orative display will be erected as required. 
Arrangements may be made under some cir- 
cumstances to make the main dining room 
available, allowing a capacity of 350 and 
simultaneous showings in both rooms. Filler 
programs of entertainment films can be ar- 
ranged from several large film libraries offer- 
ing practically any type of film desired. 
Catering Facilities: Luncheon, dinner, tea, 
cocktails served from famous Monte Carlo 
restaurant kitchens and bar, or from private 
bar set up in the preview room. 

Hours Available: Monte Carlo is not in the 
screening room business, as such. It is designed 
for combination lunch, cocktail, dinner or 
supper showings at the following hours: 12 
to 3 p.m. (Lunch), 3 to 7 p.m. (Cocktails), 
7 to 12 p.m. (Dinner or Supper). Phone 
Plaza 3-5400 for reservations. 

Cost: For single showings, however long: $75 
for 16 mm; $125 for 35 mm. For a series of 
showings: $25 plus $.50 per person for 16 
mm; $50 plus $.50 per person for 35 mm. 
These charges include all equipment and an 
extensive operating personnel. Luncheons be- 
gin at $3.50 per person, Cocktail Parties at 
$2.50, Dinners and Suppers at $5.00. 

Monte Carlo is the only complete dining- 
screening room in New York offering showings 
and catered affairs on a “package” basis. 
Thoroughly trained projectionists, serving 
people, electricians and manager insure that 
every showing goes off perfectly. 


PREVIEW THEATRE 
1600 Broadway 


@ Projection and Sound Equipment: 35 mm 
E-7 Simplex heads with Peerless Magna-Arc 
lamps, Simplex sound, seamless plastic screens, 
interlock projection for separate picture and 
(CONTINUED ON PAGE FIFTY-TWO) 
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Teamwork on the Missouri Pacific 


e A SOUND SLIDEFILM SERIES FOR TRAINMEN @ 


AILROADER’s enthusiasm for travel 
films is well known but meanwhile 
sober, efficient and not so glamorous 

training programs are doing a big job “all 
along the lines.’’ A case in point, emphasizing 
as well the usefulness of the sound slide-film 
for this type of training, is the new production 
report of the Missouri Pacific Railroad. The 
report reviews the latest of a long and suc- 
cessful series of similar jobs. 


A REFRESHER Course ON ROAD RULES 

* The Missouri Pacific Railroad has recently 
completed a new sound slidefilm titled Analy- 
sis of Rules Providing Safety at the Meeting 
Point. This production, one of a series of 
similar visual training aids, is being shown 
to employes in train, engine, and yard service 
as a kind of refresher course in the details of 
the various rules that govern trains running 
on single track. 

This slidefilm stresses the importance of 
team work on the part of the members of a 
train crew in doing the things that must be 
done to provide safety at “the meeting point,” 
which, in railroading means any place desig- 
nated in train orders or the timetable where 
two trains are to meet from opposite directions, 
or where one train is to await a following 
train to allow it to pass in the same direction. 

The responsibility of the conductor and the 
engineer; the importance of proper organiza- 
tion and supervision of the various phases of 
the work; the application of a working knowl- 
edge and proper understanding of the oper- 
ating rules and the constant reminder that 
“no detail is unimportant” are a few of the 
principles sought to be put over to the rail- 
road’s employes in this new film. 


DETAILS SHOW INTENSIVE SUBJECT MATTER 


The film begins with a discussion of train 
orders, and describes proper interpretation of 
“meet,” “wait” and “right-over’’ orders, and 
the duties of crew members in the execution 
of those orders. 

How orders are changed to have a new one 
supersede a previously issued order, and how 
existing orders are annulled, are dwelled on 
at considerable length. 

How “extra trains” are governed by train 
orders with respect to meeting other trains is 
covered in some 15 frames, and is then fol- 
lowed by a study of three accidents in which 
details at the meeting point were not properly 
cared for. 

This delineation of actual case histories of 
several train accidents showing what hap- 
pened, why it happened, and how it could 
have been avoided, is a feature of the film 
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and has been successfully used in other sound 
slidefilms put out by the railroad. 

Initial stages of production were handled 
within the railroad’s own facilities. Prepara- 
tion of the scenario by the company’s chief 
rules examiner and his pencilled sketches of 
what each frame of the final film was to show 
were co-ordinated with the public relations 
staff which furnished technical assistance in 
the actual photography of scenes of the em- 
ployes required to act out the roles in the 
picture. The department arranged for such 
drawings and track diagrams the script speci- 
fied, and designated necessary photo retouch- 
ing on the pictures, assembled all the ma- 
terial and finally brought the completed art 
work on the frames to the point where, after 
final checking with the edited and approved 
script, it was turned over to an outside film 
producer to transfer to a 35 mm film strip. 
The narration was recorded by a professional 
radio voice. The Meeting Point production 
consists of 137 frames and requires 43 minutes 
screening time. 

ALL Divisions EQUIPPED WITH PROJECTORS 

Missouri Pacific Lines maintain sound slide- 
film projectors in all divisions, those with 
extra large territory having two machines. 
Division superintendents are furnished sets of 
the films and records as soon as they are re- 
leased. Division trainmasters direct the show- 
ings of the film to all division forces. 

Other recent Missouri Pacific sound slide- 
films include Rules Governing Operation of 
Switches; Rules Governing Operation of 
Trains by Block Signals (in color); Disaster 
at the Fouling Point, and others on rules, as 
well as one subject on fuel conservation, and 
another for employes and the public on grade 
crossing accidents. 


The Commercial Newsreel 

@ GETTING UNDERWAY from Washing- 
ton headquarters, the National Association of 
Ice Industries is turning to films as part of an 
all-out educational program operating con- 
currently with its campaign for increased con- 
sumer acceptance of ice in the home. Eight 
films, dealing with all phases of ice, its history 
and sales, and with safety measures, are tied- 
in with booklets and programs for classes in 
sales and customer relations to be given by 
managers to all ice company personnel, in- 
cluding route men, 

@ Effective july 1, film-lending activities of 
the Pan-American Union will be discontinued. 
Present material and all new film acquisitions 
will be made available through film libraries— 
both those of universities, and commercial 
companies. 
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Asove: Top to bottom is a brief pictorial 
review of the latest Missouri Pacific sound 
slidefilm “Analysis of Rules” showing the na 
ture of screen material applied, including 
actual work orders, Real life characters from 
the road add human interest; simple and 
familiar diagrams make simple and clear the 


proc edure being explained. 
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16mm MOTION PICTURE EQUIPMENT 
RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. N.J. 


In Canada: RCA VICTOR Company Limited, Montreal 
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Theatre-Like Sound 


Your sound films are reproduced with the dramatic realism and tone 
shadings of theatre-like sound. Voices, music, and sound effects 

are heard at the exact pitch at which they were originally recorded 
on the film. 


> = 
Professional Performance 

You get brighter, clearer, rock-steady pictures, in black-and-white 
or full color in all their true photographic values. New exclusive 
mechanical improvements assure easy threading and complete 
protection to films. Professional quality performance. 


Compare with any other projector 

Before deciding to buy any projector, make a proof-test with your 

own 16mm sound films. Your RCA 16mm Equipment Dealer will gladly 
arrange for a demonstration of your sound films on the new 


RCA “400” Projector. 


SEE IT... 
HEAR IT... 


with your own 


SEND COUPON 
sound films for name of nearest RCA 


16mm Equipment Dealer 








RCA 16mm Motion Picture Equipment, Dept. 20-F 
Radio Corporation of America 


Camden, New Jersey 


Please send me complete information on RCA 16mm Projectors 
and name and address of nearest RCA 16mm Equipment Dealer. 


NAME 





FIRST IN SOUND... nies 
FINEST IN PROJECTION we 


CITY 
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FARM IMPLEMENT EPIC 





Sponsor: Massey-Harris, Film: A Romance 
of Two Hemispheres. Producer: Asso- 
ciated Screen News. (Canada) 

% A Romance of Two Hemispheres, the film 

story of a great Canadian company, will be 

one of the main features of the Massey-Harris 
centenary celebrations, taking place this year 

Produced for Massey-Harris by Associated 

Screen News of Montreal, the motion picture 

is in color, and, as it is intended for world- 

wide distribution, it has been recorded in 
three language versions—English, French and 

Spanish, 

John Martin, Massey-Harris’ Advertising 
Manager, prepared the scenario for the film 
and supervised production, making a trip 
across the Atlantic to give his personal atten- 
tion to the filming of some of the European 
sequences. 

After briefly tracing the history of the world- 
wide Massey-Harris organization, from its 
modest beginnings in a blacksmith shop in 
Brantford one hundred years ago, the film 
circles the globe to show the varied farm 
equipment in use. 

Canadian agricultural history is marked by 
the appearance of one after another of the 
modern farmer's implements —and a trans 
Canada tour by film shows the variety of 
products and tremendous importance of the 
Dominion’s largest single industry. 

The United States’ mass production meth- 
ods have been applied to the manufacture 
and to the use of M-H equipment for over 
60 years now, and the endless miles of growing 
food testify to the incredible production fig- 
ures that manpower alone could not achieve. 

1 Romance of Two Hemispheres is a trip 
around the world—on a “self-propelled” film 

that tells much of the countries through 
which it passes and of their people, that tells 
the picture story of world agriculture, and 


marks the centenary of a mighty company 








A Technical Review of the New and Current Industrial Films 


Including Their Production Background and Distribution Data 


GATHERED AND PREPARED BY STAFF 
AND LOS ANGELES EDITORIAL BUREAL 


WRITERS IN THE NEW YORK, CHICAGO 
OFFICES OF BUSINESS SCREEN MAGAZINE 





Scene from “Candy and Nutrition” 


CANDY AND NUTRITION 


Sponsor: National Confectioner’s Association. 
Film: Candy and Nutrition. Producer: 
RKO Pathe, Inc. Distributor: Modern 
Talking Picture Service. 

* This film is another in Pathe’s growing 

series of sponsored public relations films pro- 

duced in the style of the This Is America pic- 
tures. 

Candy and Nutrition is designed to inform 
parents, educators and students of candy’s 
high nutritive value. It seeks to counteract 
the belief that sweets are merely a special 
occasion treat. The film discusses basic meta- 
bolic requirements and summarizes the virtues 
of all foods needed for an adequate diet. It 
shows candy as a source of quick energy for 
use as desserts or between-meals pickups. 
Technical Notes: Charles Underhill produced 
the two reel black and white film; Lloyd 
Durant directed. 

Distribution: The National Confectioners As- 

sociation plans extensive showings via the 

Modern network to school classes, club meet- 

ings, and Parent-Teacher Associations, Two 

hundred 16mm prints will be available, and 
35mm _ prints will be used for a few special 
showings, including theatre previews. 


PHONE INSTALLER’S JOB 


Sponsor: American Telephone and Telegraph 
Company; Film: The Station Installer; 
Producer: Audio Productions. 

*& Designed as an introduction to the job of 

installing a telephone, this new training film 

is a part of the telephone company’s fine 
library of visual aids covering most phases of 
the company’s Operations, 

Opening with an explanatory sequence 
illustrating how every job fits into company 
service, and how each is important to the 
whole, the film describes a typical home in- 
stallation job and how it was handled. Special 





“The Station Installer” practices courtesy 


attention is given to each installer’s oppor- 
tunity to create good will for the company 
by his courteous relationship with the sub- 
scriber. 

Better than most films of this well-standard- 
ized type, The Station Installer hews to the 
line of straight information with little super- 
imposed plot hokum, There is a story in the 
picture, but it falls very naturally within the 
script structure. 

For the new installer-repairman there is a 
wealth of background knowledge to take into 
his new job, and there are some good hints 
for the old hand as well. 

Distribution: Entirely internal through regu- 
lar telephone company channels. 


RADIO FREQUENCY HEATING 








Sponsor: Westinghouse Electric Corporation. 
Slidefilm Series: Radio Frequency Heat- 
ing—Fundamentals and Applications. 

* Problem: Although scientific research has 
established thousands of practical radio fre- 
quency heating applications in industry, in- 
formation concerning this modern heating 
method has been expressed consistently in 
terms understandable only to electronic. spe- 
cialists, 
Solution: Realizing that this situation has 
existed, Westinghouse has utilized the sound- 
slidefilm medium as a way of presenting the 
fundamentals and applications of radio fre- 
quency heating in a manner that is tangible 
to the typical plant electrical man. 

Synopsis: The purpose of the series Radio 

Frequency Heating—Fundamentals and Appli- 

cations is to hasten the spread of the use of 

radio frequency heating in such fields of in- 
dustry as plastics, rubber, wood, food, and 
textiles. The series offers a study of the 
fundamentals of radio frequency heating, pre- 
sents a comprehensive analysis of the practical 
side of induction radio frequency heating, and 
deals with the practicalities of dielectric heat- 
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ing. Titles of the various slidefilms in the 
course include: What Is Radio Frequency 
Heating?, When Induction—When Dielectric?, 
How Electronic Tubes Generate RF Current, 
What a Tank Circuit Is and How It Functions, 
How a Tank Circuit Functions, How Power 
Supply Is Controlled, Units of Heat and 
Power Measurement, Basic RF Heat Equa- 
tion, Induction Heating Basic Theory, Dt- 
electric Heating Basic Theory. 

Technical Notes: The series consists of fifteen 
sound slidefilms, with booklets, and quiz 
questions sufficient for a class of twenty. 
Distribution: The course is available from the 
Technical Press Service, Westinghouse Elec- 
tric Corporation, Pittsburgh 30, Pennsylvania. 
The price is $185 for the complete series. 


CADILLAC’S WAR STORY 





Sponsor: Cadillac Motor Car Division, Gen- 
eral Motors Corporation. Film: Jn Our 
Stride. Producer: Sound Masters, Inc. 

* Cadillac can well be proud of its service to 

the national war effort in the years before 

and during the war. A record of what Cadillac 
accomplished was felt to be a fitting means of 

preserving the story for years to come and a 

source of inspiration to Cadillac people every- 

where. 

A motion picture telling Cadillac’s story has 
been produced by Sound Masters as a com- 
pany record, and for use in showings to Cad- 
illac personnel. 

Synopsis: Jn Our Stride depicts the conversion 

of Cadillac from a manufacturer of fine pre- 

cision-made motor cars to a producer of finely 
toleranced aircraft engines and armored 
vehicles. 

Early in the war Cadillac began production 
development on the Allison engine, which 
later powered the P-38, 39, 40 and 51 fighters, 
constantly increasing its horsepower to the 
highest peak of efficiency for its size and 
weight. 

Cadillac armored vehicles from early pro- 
duction of light tanks, to the tremendous 
heavies which drove to victory in 1945, are 
described as the world’s finest of their time 
during each stage of development. 

And the same know-how and application 
which produced this magnificent war service 
is illustrated as being once again making the 
Cadillac the “Standard of the World.” 
Technical Notes: Jn Our Stride is a 30 minute 
black and white sound film. It includes, be- 
sides scenes of production in Cadillac plants, 
war footage of Cadillac products in action, 
and visits with Cadillac production men, en- 
gineers and workers to hear their story of how 
it was done. 

Distribution: Jn Our Stride is a company rec- 

ord and will be used for showings to Cadillac 

employees. 





FOR MATERIAL HANDLERS 





Sponsor: Automatic Transportation Com- 
pany. Film: Skylift Newsreel. Producer: 
William J. Ganz Company. 

* Skylift Newsreel is a short picture which will 
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be shown concurrently with Pay Loads Pay 
Off, another Automatic Transportation Com- 
pany film reviewed in Issue Three. It is de- 
signed to introduce the Skylift, a new indus- 
trial fork truck. 

Synopsis: Skylift Newsreel puts the new fork 
truck through its paces in a Canada Dry bot- 
tling plant. It shows how anyone who drives 
a car can operate the Skylift, with its auto- 
motive type controls. 

Technical Notes: The film is 8 minutes long, 
16 mm, black and white; narrated by Gregory 
Abbott (Paramount News). 

Distribution: Skylift Newsreel is offered for 
free distribution by the Institute of Visual 
Training to industrial firms, engineering so- 
cieties and colleges, and other groups inter- 
ested in modern materials handling. 





Produced By WILLIAM J. GANZ Co., NEW YORK 


FIRE PREVENTION FILM 


Sponsor: National Fire Underwriter’s Board. 
Film: Crimes of Carelessness. 
Audio Productions. 


Producer: 


* As a part of its campaign to promote 
better knowledge of how fires start and the 
simple safety rules which should be followed 
to prevent fires, the National Board of Fire 
Underwriters has recently sponsored Crimes 
of Carelessness, a new 9 minute black and 
white motion picture. 

Distribution: Plans for circulating Crimes of 
Carelessness are now under consideration. 
Wide scale use is scheduled for Fire Preven- 
tion Week next fall. The film was shown at 
the Fire Underwriter’s Convention in Wash- 
ington last month. 


EMPLOYEE’S THRIFT PLAN 


Sponsor: Standard Oil Company of New Jer- 
sey. Film: Employees’ Thrift Plan. Pro- 
ducer: Philip Ragan Associates, Inc. 

* Employees’ Thrift Plan explains the ad- 
vantages of the company’s thrift 
employees and tells how it operates. 
Synopsis: Following a typical oil worker's life 
span, it shows how the government social 
security does not always provide enough for 
old age security. By means of the thrift plan 
an employee can face old age with confidence 
and independence. 

Technical Notes: Employees’ Thrift Plan is 

in both 35 and 16 mm, black and white 

animation, 767 feet long. 

Distribution: Standard Oil of New Jersey will 

show the film to employees everywhere. 


plan to 





Historic scene in “Science Spins a Yarn” 


RAYON’S PRODUCT STORY 


Sponsor: American Viscose Corporation. 
Agency: J. M. Mathes, Inc. Film: Science 
Spins a Yarn, Producer: Roland Reed 
Productions, 

* Unlike nylon, which met immediate favor 
and great public demand on its first introduc- 
tion several years ago, rayon has been con 
stantly battling for increased public accept- 
ance through all its long and useful appeai 
ance on the American market, ‘Though it is 
inexpensive, attractive, and widely adaptable, 
the problem of weaning consumers away from 
such potent rayon competitors as silk and 
cotton has been a difficult one. 

In the forefront of this program of encow 
aging knowledge of rayon, its care and uses, 
has been American Viscose Corporation's Con 
sumer Service Program. 

\visco’s Consumer Service consists of three 
parts: (1) school service; (2) Women’s Club 
service; and (3) Editorial News Service. The 
school service regularly reaches teachers and 
students with graded teaching materials in the 
form of student booklets, reference leaflets, 
display kits, and audio-visual aids. The 
Woman’ Club Service provides planned club 
programs complete with publicity releases and 
suggested demonstrations of the care and use 
of rayon. The educational news service sends 
out monthly radio and press releases on buy- 
ing and caring for rayon to thousands of radio 
Stations, newspapers and magazines. 

A few statistics will illustrate the extent of 
this program. Each year, it is estimated, Avis- 
co material reaches 82,000 teachers and their 
3,000,000 students. 12,000 Women's Clubs, 


(CONTINUED ON THE FOLLOWING PAGE) 


Laboratory scene in the Viscose picture 
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(CONTINUED FROM PREVIOUS PAGE) 
constituting over 1,000,000 home- 
makers, devote better than half 
an hour to the study of rayon 
care and uses each year, based on 
publicity material supplied by 
Avisco. 

By the quality of material pro- 
vided, and by sheer volume alone, 
Avisco’s program is influencing 
the public. Rayon today is higher 
in public esteem than ever before 
in its history. 

As the latest addition to the 

School Service, Avisco has just 
released Science Spins A Yarn, a 
new technicolor film on the his- 
tory of rayon. Based on extensive 
research and advice from educa 
tor committees, the new film has 
been thoroughly tested during all 
stages of production before re 
lease. 
Synopsis: Primarily a background 
film, Science Spins A Yarn is in 
tended to give audiences a clearei 
understanding of rayon’s growth 
and its current importance in the 
textile field. It graphically illus 
trates how rayon, unlike natural 
fibres, can be controlled during 
production and how it may be 
spun in a multitude of lengths 
and thicknesses, making possible 
a great variety of finished rayon 
fabrics. 

The film also shows how rayon 
opened up new industries, cre- 
ated new jobs and made possible 
luxury fabrics at moderate prices. 

In addition, the film drama- 
tizes some of the problems of 
early rayon scientists. With the 
theme setting in a modern textile 
research laboratory and a cast 
constituting an average American 
family, historical flashbacks pro- 
vide chronological links to the 
story. 

Technical Notes: Science Spins A 
Yarn, 25 minutes running time, 
is one of the first 16 mm techni- 
color films reviewed in New York 
in a long time. Regis Toomey, 
well known Hollywood featured 
player, is cast as the textile scien- 
tist. Production by Roland Reed, 
direction by Nick Grinde, super- 
vision by J]. Mathes, Inc. Reed also 
produced Fantasy In Fashion, re- 
viewed in the previous issue, 
and also featuring rayon in Sam 
Friedlander’s dresses. 
Distribution: Science Spins A Yarn 
will be promoted through Avisco 
mailing pieces, magazine advertis- 
ing and will be distributed by 
Association Films (YMCA), 
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CAVE TRAVELOGUE 





Sponsor: Luray Caverns Corp, 
Film: Luray Caverns and 
Shenandoah National Park. 
Producer: Cavalier Pictures. 

* Luray Caverns Corp. has long 
been a regular sponsor of visual 
aids for classroom use in schools, 
and for free loan to interested 
adult groups. In addition to 
booklets, 35 mm slides, and silent 
movies, Luray has sponsored 
sound films in color for several 
years. 

Latest and sixth in a series of 
Luray films is Luray Caverns and 
Shenandoah National Park, pro- 
duced for the corporation by 
Cavalier Pictures of Richmond. 
Che new film will supplant other 
Luray films now in circulation 
which will be withdrawn. 

Instead of concentrating purely 
on the Caverns, the film pictures 


the surrounding regions—the Shen- 
andoah National Park, the Sky- 
line Drive over the Blue Ridge 
Mountains, Camp Sites, the Ap- 
palachian Trail —in addition to 
scenes in Luray. It is designed 
for a broad appeal to all visitors 
to Western Virginia. 

Technical Notes: LeRoy Ander- 
son, of Cavalier Pictures, super- 
vised production of the two reel 
film in conjunction with Robert 
C. Harnsberger of Luray who 
acted as technical advisor. Many 
problems were encountered in 
filming the cave sequences. The 
temperature in the cavern is 54 
degrees, winter and summer. Ac- 
companying the film is a special 
music score by Emil Velazco. 
Distribution: Luray Caverns 

will be distributed through the 
Virginia State Conservation Com- 
mission Film Library and is avail- 
able for free loan. 


Above: scenes from the Bil Baird puppet film “Party Lines” 


Puppets for Public Relations 





TELEPHONE SERVICE 
Sponsor: American Telephone 
and Telegraph Company. 
Film: Party Lines. Producer: 
Bil Baird’s Marionettes. 
* Concurrent with the present 
shortage of telephones, many sub- 
scribers have accepted party line 
service. Knowing well that party 
line service is only as good as the 
courtesy and forebearance of its 
users, the Telephone Company 
has taken considerable pains to 
promote these qualities among its 
patrons. 

One project in this program is 
a new color film, Party Lines, 
featuring the marionettes of Bil 
and Cora Baird. Photographed in 
Kodachrome by Vernon Lewis, 
the picture is an amusing story 
of how telephone discourtesy can 
clog up the lines, spoiling service 
for other subscribers, and con- 
versely, how consideration makes 
for good service. 

Party Lines will have a wide 

distribution through member 
companies of the Bell System. 
Original print orders were for 
400 16mm versions and 100 35 
mm. 
@ Bil and Cora Baird have long 
been the country’s foremost pup- 
peteers. Big favorites on the stage 
and in night clubs, the Bairds 
have appeared in the Ziegfeld 
Follies, and at Radio City many 
times. 

Bil Baird regognized long ago 
the possibilities his puppets could 
have as an advertising medium, 
and appeared with them at the 
World’s Fairs in 1934-39-40 for 
Swift and Company. Later he sent 
out special showmobiles for Shell 
with a marionette play stressing 
salety, 

During the war, capitalizing on 
the traditional and extraordinary 
appeal of marionettes for Spanish 
speaking peoples, the government 
commissioned the Bairds to make 
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two films for showing in South 
and Central America—one on gar- 
dening and the other on the quali- 
ties of milk as a food for older 
children and adults. 

With these two successful films 
as a background, the Bairds deter- 
mined to strike out into the mo- 
tion picture field and concentrate 
on developing new ideas for pup- 
pets in films. 

Cancelling months of personal 
appearance bookings last fall, they 
made Party Lines, and have 
recently completed a_ theatrical 
short with Burl Ives. 

Bil Baird says that making pup- 
pets for use in films is very differ- 
ent from stage puppets. “The 
modeling of the faces must be 
much smoother. Whereas a stage 
puppet is often most effective as 
a broad caricature, the filmed 
puppet must be less angular. How- 
ever, naturalism should not be 
carried too far. A  marionette 
show is a fantasy; it sets up its 
own standards and if the puppets 
are too human, the fantasy is lost.” 

Party Lines opens with a me- 
dium shot of the puppets moving 
and hands above operating the 
strings. “This is to establish the 
fact that the figures are puppets,” 
Cora Baird says, ‘““We can obliter- 
ate the strings and do to a great 
extent, but from reactions and 
tests so far, people seem to prefer 
to know how it’s done.” 

PUPPET AS PRODUCT SYMBOL: a 


near-perfect example of puppet 
use for trademark identification. 
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AL PAUL LEFTON COMPANY INC. 


het Tsing 


PHILADELPHIA 3. PENNSYLVANIA December 


1617 PENNSYLVANIA BOULEVARD 


Mr. Frank K. Speidell, President 
Audio Productions, Inc. 

Film Center Building 

630 Ninth Avenue 

New York 19, N.Y. 


Dear Mr. Speidell: 


Some time has elapsed since Audio Productions 
finished our PRR motion picture, "Clear Track Ahead." Before 
we close the file, I want to include my personal expression of 
appreciation for all that you and your associates have done to 
give us a most excellent picture. 


Those who have not been on the inside during 
production may not appreciate the many technical and production 
problems that had to be solved to tell this complex railroad 
story in a fast-moving and interest-holding twenty-five (25) 
minute picture. They will never know the infinite patience and 
the "know how" which Audio provided to give us the end result 
we were after. 


Thanks for all that. Having lived with this 
picture and worked with a lot of your people from its start to 
finish, I have tremendous admiration for your organization and 
what it is able to do. 


Sincerely 


(ue 


A. McC. Parker 
Vice President 
Publicity and Public Relations 


PHILADELPHIA 


Net Ke, 











ANA Names Hobbs 
Film Chairman 


* The appointment of DOUGLAS 
B. Hosss, Aluminum Company 
of America, as Chairman of its 
Films Committee has been an- 
nounced by the Association of Na- 
tional Advertisers. Mr. Hobbs 
succeeds W. B. Porrer, Eastman 
Kodak, who served as Chairman 
during the past two years. 

he Films Committee has just 
adopted a 3-point program fot 
the future which will include the 
preparation of a catalog of A.N.A. 
members’ film, a study of film 
producer-client relationships, and 
a comprehensive study of non 
theatrical film distribution. 


70%, or Members Use Fits 


The A.N.A. Films Committee 
collects and disseminates informa- 
tion for advertisers on the pro- 
duction and distribution of busi 
ness films. In 1946, under the 
Committee's direction, a compre- 
hensive study on the uses for such 
films was made. It showed, among 
other things, that 70% of all 
\.N.A. members use, or plan to 
use, films for promotional and 
educational purposes. 

Mr. Hobbs has been an active 
member of the A.N.A, Films Com- 
mittee since its inception. At Al- 
coa he is in charge of all motion 
picture, educational and publicity 
activities. Following his gradua- 
tion from the University of the 
South, Sewannee, Tennessee, in 
1920, Mr. Hobbs did graduate 
work in metallurgy at Lehigh 
University and then joined Alcoa 
in 1923. He is the author of sev- 
eral magazine articles on alumi- 
num and has written two books 
on uses for aluminum. 


THe ANA Fitm COMMITTEE: 


Ihe members of the A.N.A. 
Films Committee are: KENNETH 
Abert, General Electric Com- 
pany; Austin BENpeR, General 
Motors Corp.; Gorpon Biccar, 
Shell Oil Company; A. R. BowL- 
zeR, The B. F. Goodrich Com- 
pany; J. Y. Brame, Celanese Cor- 
poration; ALsBert Brown, The 
Best Foods; B. R. DONALDSsON, 
The Ford Motor Company; Ros- 
ert M. Dunn, Ansco, A Division 
of General Aniline & Film Corp.; 
R. G. Eacen, The Procter & Gam- 
ble Company; HARLAN Hosss, 
Owens-Illinois Glass Company; 
E. G, Gersic, Johnson & Johnson; 
Rospert M. Gray, Standard Oil 
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Co, of N. J.; T. W. Hope, Gen- 
eral Mills, Inc.; JAMes L, MADDEN, 
Metropolitan Life Insurance Co.; 
Leich Metcatre, National Cash 
Register Company; MARION Mor- 
ris, Bristol Myers Company; 
Dwicut W. Norris, N. Y., New 
Haven & Hartford R.R.; GorDON 
M. Puiveorr, Ralston Purina 
Company; W. B. Porrer, Eastman 
Kodak Company; J. M. SHaw, 
American Telephone & Telegraph 
Company; V. L. Simpson, E. I. 
du Pont de Nemours; JOHN ‘ToL- 
AND, Hiram Walker & Sons; Law- 
RENCE ‘Tosin, Standard Brands 
Incorporated; Greratp M. WAL- 
KER, Caterpillar Tractor Company 
and STANLEY WiruHe, Aetna Life 
\fhliated Companies. 


SPRING MEETING IN CHICAGO 


The recent 38th Annual Spring 
Meeting, held in April at Chicago, 
featured a film session “How to 





DoucLas B, Hosss 


Get Better Results,” at which Mr. 
Hobbs presided. MERLE JOHNSON 


of General Motors, Gorpon Bic- 


LAR of Shell, A. R. BowLzer of 
Goodrich and JOHN FLory of 
Grant, Flory and Williams were 
the featured speakers. 








IT WILL IF 


Will your Film 
bea 


BETTER 
FILM? 


IT 1S MADE 
WITH THE ARTISTRY, 
THE CRAFTSMANSHIP 
AND THE ORIGINALITY 
THAT MARK THE 
PRODUCTIONS OF 
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@ Initial distribution of a 20-page 
three-color illustrated descriptive 
booklet of the Santa Fe Railway's 
16 mm films is underway to per- 
sonnel directors and public rela- 
tions representatives of industry 
and business. 

Descriptions of 200 to 300 words 
are carried on each of the com- 
pany’s 22 subjects dealing with 
travel, education and _ railroad 
safety. Subjects are distributed 
through the line’s Film Bureaus 
at Chicago, Topeka, Los Angeles, 
Oklahoma City, Amarillo and 
Galveston, 


| SELECTIONS for YOUR 





Ihe booklet gives complete de- 
tails of availability of prints and 
is being used to stimulate show- 
ings in personnel, sales and social 
meetings of industrial and _ busi- 
ness firms, Requests for the bro- 
chure should be addressed to San- 
ta Fe Film Bureau, 80 East Jack- 
son, Chicago. 


The Growing Church Field: 
@ Now available for use in church 
visual-aid programs is a new 34- 
page, two-color booklet, ‘“Teach- 
ing Eternal Truths,” published by 
the BeLL & HoweL_t Company. 
The booklet covers such subjects 
as how and when to use visual 
aids in church programs, the se- 
lection and procurement of films 
and slides, the making of local 
church films, and the choice and 
operation of equipment. For ad- 
ditional information write to the 
Educational Division, Bell & 
Howell! Company, 7100 McCor- 
mick Road, Chicago 45, Illinois, 
% %* * 
Matson Navigation Liners 
Install DeVry Projection 
@ Matson Navigation Company, 
San Francisco, is now installing 
DeVry projectors and sound sys- 
tems aboard its new passenger 
ships as a part of the company’s 
complete rebuilding and modern- 
ization plan, according to an 
announcement by W. C, DeVry, 
president of the DeVry Corpora- 
tion, Chicago. 

Equipment is being supplied 
and installed by the C. R. Skin- 
ner Manufacturing Company, San 
Francisco, DeVry distributor, and 
includes the DeVry projector 
models which were extensively 
used during the war aboard U.S. 
warships, at land basas, and in 
Army camps throughout the 
world, 
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ITH a total editorial effort directed at the adver- But carrying this a bit further, we found that BUSINESS 


tising, sales, promotional and training executives SCREEN advertisers produced almost 65% of all the 


of American business, BUSINESS SCREEN fulfills an 
important obligation to the members of its advertising 
family—Producers, distributors and equipment manu- 
facturers. 


films listed as being produced by any commercial film 
companies; over 83% more than all production by 
non-advertisers. 


In other words BUSINESS SCREEN subscribers are 
sponsoring and purchasing a great majority of all films 
being produced in this field — and BUSINESS SCREEN 


advertisers are getting most of the business. 


We reach the people who buy business pictures. 


Only companies who buy custom or ready-made business 
films (or rent them regularly for internal company 
purposes) are real prospects for production and distri- 
bution services or equipment and accessory purchases. That’s why BUSINESS SCREEN sticks to BUSINESS. 


American business scene once again. 
Here are some interesting survey facts just completed: 


A thorough survey of all sponsored films released during 
1946-47 was made, using every published source avail- 
able as well as our own decade-long experience and 





contacts. All films mentioned were listed and none were 
added or omitted. The total compilation (of motion 
pictures only) consisted of 415 films, their sponsors and 


87 commercial film producers. 


This coincidence developed in our analysis of these 
lists: We found that BUSINESS SCREEN subscribers 
(paid readers) sponsored 75% of all films listed; over 
three times as many as were sponsored by non-subscrib- 
ers. But, BUSINESS SCREEN subscribers purchased 
97% of all films listed not produced by the sponsors 
themselves; over thirty-six times as many were pro- 
duced by non-subscribers. 
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@ Toads that climb walls. 
flying in tandem 
heat . . . sand bars in Galveston 


. bugs 
114-degree 


Jay... if you want to be a mo- 
tion picture producer, you have 
to prepare for the unusual. 

So reports GAIL PAPINEAU, pro 
duction manager for the RAPHAEI 
G. Wo.rr Srupios in Hollywood, 
producers of Lease on the Future, 
the General Electric picture show- 
ing the benefits of increased oil- 
field electrification, now in the 
final stages of completion, 

The toads, says Gail, have suc- 
tion pads on their feet that enable 
them to climb not only walls but 
windows, and there they hang, 
feasting on bugs that are attracted 
by the lights beyond the glass. 
Gail's most frequent bug visitors 
came in pairs. The female, being 
larger, was constantly towing the 
male around. So thick were they 
in Texas that a camera or tripod 
left unguarded for a few moments 
would be covered with them. 


In Bakersfield, California, the 
camera crews worked in 114-de- 
gree heat; in Galveston Bay they 
worked on a barge just 10 miles 
from ill-fated Texas City, Arising 
at 4:00 a.m. to get the barge in 
time to work, the crew failed to 
judge tide and sand bars proper- 
ly. Result—stuck. The next day 
the motorboat caught fire. Life, 
on production, is more than turn 
ing a crank, 


Hardware Association’s New 

New Water Heater Slidefilm 

@ A 3-part Plan For the Hardware 
Man, 15-minute sound slide film 
released by the NATIONAL RETAIL 
HARDWARE ASSOCIATION, explains 
the association’s merchandise pro- 
motion calendar, its advertising 
services and its weekly window 
About 1,200 
hardware stores now use all three 


display services, 


services of the association which 
has its headquarters in Indianap- 
olis, Indiana, 


Portland Gas Company Shows 
New Water Heater Slidefilm 

@ Hot Water Helps, 15-minute 
sound slide film released by Port- 
LAND GAs & Coke CoMPANY, Port- 
land, Oregon, combines photo- 
graphs and wash drawings to pro- 
mote the uses and conveniences 
of hot water in the home and 
automatic gas water heaters as a 
means of supplying it. First shown 
to members of the Pacific Coast 
Gas Association at a “Home Serv- 
ice Work Shop” of home econo- 
mists and gas company executives, 
production is slated for further 
showings in sales training classes, 
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women’s 
Fred M. 
Kimball, sales promotion manager 


dealer meetings and 


groups. According to 
of PG&C, plans are being com- 
pleted to make the film available 
to gas companies in all parts of 
the country. 

Continuity and production of 
the film were under direction ol 
Margaret Griffith, account execu- 
tive of McCann-Erickson’s Port- 
land office. 

Eastern Airlines Sponsors 

Film History of Aviation 

% CAPTAIN Eppit RICKENBACKER, 
America’s Ace of Aces, will appear 
in a motion picture now being 
filmed by JERRY FAIRBANKS PRo- 
puctions which will depict the 


history and over-all importance 





SURE WAY TO 
CUT PRODUCTION COSTS 


FM, =e There's n0 one reason for high 


aw’ & 


remy 

or working Condiuoas Job interest, job know! 
edge. company loyalty and other intangibles 1 
crease employee effectiveness 





Fairbanks crew films historic plane. 


of aviation. The production is 
being prepared for EASTERN AIR 
Lines, of which Rickenbacker is 
president. 

Rickenbacker, who became a 
legendary hero in American avia- 
tion when he shot down 26 enemy 
planes in World War I, will play 


et 
Law 
ar 
Pes 
~ 
~ 
Ded 
production costs. Industrial output R, 
depeads upon more than machine ef %s 
fc managerial skill... wages * 
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Pathewope 5 studves have shown that inethcsen y 
can result from both frustratiwe of the indivadual s 
poliucal instinct (desire to work as a member of a 
group or team) and from frustraven of che und 
vidual’s Creative inscnct (desire to sdenufy one's 
work with his Company + product ) 
Activade fies can form the dramatkx and vine 

4 connecting link berween the worker and the vast 
productive effort of which he is # part. Client 
surveys have proven chat these entirely different 
moon patures have made employees feel cba 

3 they are important members of a productive team 


Nationally 


that thew work constitutes an eseaual contr 





them.” — John Morley 








butson vo cher companys haushed product that 
they are aut mere cogs 19 2 great industrial gear 


Progressive firms are having Pathexope design 
Attuude Motioa Pictures to boost morale and w 
wcreae producuon May we arrange » Kreeoing 
for you 18 Our Propectson room or 1a your ofhce’ 
Write us tor further informacion 


Prewmcer me Nedwste mak amd Eden aimed # deme 
580 Fidth Avenue, New York 19, New York 


“Great economic and social forces flow with a tidal sweep 
over communities that are only half conscious of that 
| which is befalling them. Wise statesmen are those who 
foresee what time is thus bringing, and endeavor to shape 
institutions and to mold men’s thought and purpose in 
accordance with the change that is silently surrounding 
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“Pioneer in Industrial and Educational Films” 
580 Fifth Avenue, New York 19, New York 
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himself in scenes which will show 
his 94th “Hat-In-The-Ring”’ 
squadron Spad, the type of plane 
he flew in the first world war. 
Sequences in which Rickenbacker 
will appear will be filmed at Van 
Nuys, and the present-day 94th 
squadron, composed of jet-pro- 
pelled planes, will also be shown 
in the film. 

More than two months of shoot- 
ing is scheduled and much aerial 
photography is planned. Locales 
for the production will include 
New York, Miami, Atlanta, Mex- 
ico City, Trinidad, Puerto Rico, 
and other Caribbean air stops. 
Picture will be photographed in 
color, 

ok *% tk 

AIR TRAVEL: Scenic Southwest 
Pictured in Trans World Film 
@ Scenic wonders of the South- 
western section of the United 
States, including Grand Canyon 
and Death Valley, will be pictured 
in a forthcoming motion picture, 
being prepared by Trans Wortp 
AIRLINE in cooperation with 
FRANK DONOVAN ASSOCIATES. 

Designed to stimulate travel 
interest in the Southwest, the film 
will deliver a practical message 
to tourists by highlighting avail- 
able living accommodations.. Nu- 
merous sequences will be devoted 
to depicting such Southwestern 
recreational activities as hunting, 
fishing, pack 
ranches, 

According to an announcement 
by JAMes C. DeLonc, TWA Ad- 
vertising Director, the production 
will be photographed in Koda- 
chrome and will employ a cast of 
professional actors, Material for 
the motion picture has been pre- 
pared by FRANK Donovan and 
FRANK Harcrove of TWA follow- 
ing an extensive tour of the 
Southwestern area, Part of the 
film will be shot on location and 
part in the studio, 


trips, and dude 


Cotton Mill Training Subject 
Distributed by Academic Film 
@ THe AcApemMic Fitm Company, 
INc., 113 West 42nd Street, New 
York City 18, has obtained ex- 
clusive distribution rights to a 
new 35 mm sound and color slide 
training film, Waste Ain’t Waste, 
which is designed to train oper- 
ators of cotton cards to reduce the 
high percentage of cotton waste. 

Produced under the supervision 
of WERNER TEXTILE CONSULTANTS, 
the new slidefilm is unsponsored 
and can be applied in the training 
of cotton-mill operators. 

Prints of Waste Ain’t Waste are 
available for purchase by cotton 
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mills through the Academic Film 
Company’s state franchise distrib- 
utors located in Texas, Alabama, 
North Carolina, Georgia, Tennes- 
see, South Carolina, Virginia, and 
New England. 


Story of the Storage Battery 

in Bureau of Mines Library 

@ Dr. R. R. Sayers, Director of 
the Bureau of Mines, has an- 
nounced the availability of a new 
16 mm sound motion picture, 
The Story of the Storage Battery, 
for showings to various organiza- 
tions in this country. 

The film, which has a running 
time of 28 minutes, was produced 
in cooperation with the Willard 
Storage Battery Company, which 
defrayed all costs incidental to 
production and provided copies 
for the Bureau of 
library. 


Mines’ film 

In tracing the development of 
the storage battery, the film shows 
that the principle which 
governs the present-day battery is 
the same as was evolved by Alex- 
andra Volta, the Italian scientist 
whose “Voltaic pile” first pro- 
duced an electric current in 1800, 


basic 


In disproving the theory that 
the storage battery actually 
b: electricity, the picture 
explains that the action of the 
electrolyte upon two unlike met- 
als or different forms of the same 
metal produces the electric cur- 
rent, 


stores” 


Scenes of the manufacturing 
process are depicted, 
the following: 
the 


including 
the molding of 
molding of the 
lead grids and the preparation of 
the lead peroxide, called the ac- 
tive material; cutting and prep- 
aration of wood separators; mold- 
ing of cell covers and filler caps 


containers; 





for insuring longer life for auto- 
motive batteries are also por- 
trayed. 

Applications for loan of The 
Story of the Storage Battery should 
be addressed to: Graphic Services 
Section, Bureau of Mines Experi- 
ment Station, 4800 Forbes Street, 
Pittsburgh 13, Pennsylvania. Bor- 
rower should state specifically in 
application that he is equipped 
to show 16 mm sound films, 


Lutheran Laymen’s League 
Produces Inspirational Feature 
* Just completed by Roland Reed 
Productions, Inc., Beverly Hills, 
Calif., is a 90 minute feature film 
Messenger of Peace, produced fon 
the Lutheran Laymen’s League, 
Missouri synod. 

The film is the story of a min- 
ister’s life from the seminary to 
his retirement, covering a forty 
year period. It will be shown in 
Lutheran churches throughout 
the country and will also be avail- 
able to other denominations. 

The picture was filmed at 
RKO-Pathe Studios, Culver City, 
Reed’s production headquarters, 

Cast of the film includes: John 
Beal, who was in the N. Y. cast 
the Turtle, as the 
minister; Peggy Stewart, his wife; 
Adelaide De Walt Reynolds, who 


of Vorce of 


played the part of Barry Fitz- 
gerald’s mother in Going My 
Way, as the mother; and about 


35 other character 


actors. 


prominent 


Production was complicated by 
the makeup job required in aging 
all the continuing characters in 
the film 10 years to 
the span of the story. 

@ Also in production by Reed 
are two films for the Continental 
Oil Company, Mister N. Tane 
Shows the Way, a training film in 


some covel 





of rubber; filling the cells with live action and animation fon 

electrolyte; and the sealing of the service station employees, and 
finished battery. Five principles The Story of Nth Motor Oil, 
N ar Zi >» “$i 

~o» tal fagazine Production 


~*~ 








Eyemo, 
all types. 











Special Buys in 


~ $8.$ ~ PRODUCTION AND 
PROJECTION EQUIP. 


Buy @ Sell @ Exchange 


35MM CAMERAS | Bell & Howell, Wall, 
Arriflex, Cinefiex, Akeley, Mitchell, 


| 16MM CAMERAS | Berndt, Maurer, Filmo, 
Auricon, Cine Special, Bolex, Victor. 


EVERYTHING FOR STUDIO & LABORATORY: Lights, 
Booms, Dollies, Lenses, Background Process, Moviolas, etc. 
Send for Bulletin Sturelab showing thousands of good buys. 


5.0.8. CINEMA SUPPLY CORP. 


Dept. BS, 449 West 42nd St., New York 18 


in New British Film 


@ Picture Paper, a 20- 
minute 16 mm motion 
picture depicting the 
production of one of 
England's great picture 
magazines, has been re- 
the British 
Information Services, 
30 Rockefeller Plaza, 
New York City 20. 
The full-time activi- 


leased by 


Mikes, 


ty of a reporter on the 
staff of the English 
magazine is shown in 
the film. 








NUMBER FOUR * VOLUME EIGHT © 1947 








f in their equipment . 


CONVINCING TESTIMONY 
TO S.V.E. SUPERIORITY 


Manufacturers of sound slidefilm units know tht 


necessity of having a completely reliable projector 
. . a projector proved by time 
and built to meet the most exacting projection 
requirements. That’s why leading sound slidefilm 
unit manufacturers use 8.V.E. projectors exclu- 
sively. S.V.E. projectors have been America’s 
preferred projectors for 28 years . . . incorporate 
many exclusive features that assure maximum 


picture brilliancy, and easy, dependable operation. 


Whatever your projector needs, as part of sound 
; I 
equipment or for showing silent double- or single- 


frame filmstrips and 2” x 2” slides . . . be sure you 


get an S.V.E. Consult your dealer or write direct 
for full information. Address Dept. 35H. 





S.V.E. 
projectors are used 
in the Magnevox, 
Operadio, and 
other sound 
slidefilm units. 


\ 
fq 








SOCIETY FOR VISUAL EDUCATION, INC. 


A Business Corporation 


100 East Ohio Street Chicago 11, Ill 
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Camel Tests New Ad Series 
for General Theatre Use 


@ Camel Cigarettes are sponsor- 
ing a new series of one-minute, 
color film shorts designed to test 
the reactions of audiences to com 
mercial advertising in 
picture theatres, 
seas markets. 


motion 
including over 


The advertising filmlets being 
prepared by JERRY FAIRBANKS 
for Camel differ from previous 
types of commercials in that pro 
duction values are emphasized, 
Ihe shorties are narrated by well 
known radio announcers and are 
filmed in Ansco color against such 
settings as the Stork Club and a 
Hollywood star's swimming pool 
decorated with a bevy of girls, 

Filmed several months ago, the 
initial 
tested in South 


one-minute filmlet was 
African theatres 
and was found to be readily ac- 
cepted by all types of audiences. 
Advertising, 
into the script, was 
received, The 


innocuously written 
favorably 
second commer- 
cial is being prepared for tests 
in South America. Results of 
the showings will determine if 
the shorts will be used in U. S$ 
theatres, 

In preparing the filmlets, Fair- 
banks is utilizing the same staff 
of writers and technicians that 
prepare his Speaking of Animals, 
Unusual Occupations and Popu- 
lar Science series 


short subject 


released through Paramount. 


Westinghouse Research Film 
Widens Demonstration Field 
* Westinghouse 
ration’s 20-minute 


Electric Corpo- 

16 mm sound 
idventures in Re- 
has proved conclusively 
the far-reaching benefits that can 
be derived from the film medium. 

For years Dr. Phillips Thomas, 
well-known research engineer, has 
been touring throughout the na- 
tion, daily staging the 
house 


motion picture, 
search, 


Westing- 
Adventures in 
Hundreds of requests 
for presentations of the show con- 
stantly poured in on Westing- 
house, and, as it would have been 
impossible for Dr. Thomas to give 
his lecture-demonstration to such 
a vast 


road show, 
Research. 


audience, Westinghouse 
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contacted Mode-Art Pictures, Inc., 
in Pittsburgh, 
make a sound film of the show. 


Pennsylvania, to 


The result is that now an aver- 
age of 300 audiences throughout 
the country see the lecture-dem- 


onstration each day, whereas Dr. 


Thomas could make only one 


daily appearance. 

In Adventures in Research Dr. 
I homas shows various types of 
vacuum tubes and numerous uses 
of the device in communication, 
health, and 
Demonstrations include the 


industry, entertain- 
ment, 
cathode-ray tube, the photoelectric 
and others. 
The latter half of the film is de- 


voted to a study of radar, the 


cell, the Stroboscope, 


device which proved so successful 
during the war. 

For information concerning free 
loan of the film, write to the 
Westinghouse Motion Picture and 
Speakers Bureau, 1108 First Na- 
tional Bank Building, Pittsburgh 
30, Pennsylvania. 


Yellow Cab of California 

Uses Driver Training Film 

@ WILLIAM Fox PRODUCTIONS 
have just completed a_ training 
film for the Yellow Cab Co. ol 
California. Purpose of the 16 mm 
color feature, The Voice of Yel- 
low Cab, is to aid student cab 
drivers to learn more quickly the 
routine and rules of driving in 
the city of Los Angeles. 

















£ specially equen ned 


lo make 


Large quantities of prints 


Color Prints with Optical Effects 


ic iver, duplbenes with or without optical effects... black — 
and white or fl cole. eink yaa 











© Producing films by the 16mm. 
A method 15 yeors ie, 





The fils, shot under the direc- 
tion of William Fox of 6514 Sun- 
set Bl., Hollywood, has a running 
time of approximately 50 minutes 
and took about four months to 
complete. Script was prepared by 
and under the direction of Max- 
well L. Thayer, Yellow Cab’s pub- 
licity and public relations counsel. 


Army Air Forces Complete 
Research-Engineering Show 
@ American Film Producers an- 
nounce the completion of a two- 
reel motion picture for the Army 
Air Forces entitled Dividends for 
the Future. The film dramatizes 
the many civilian benefits which 
accrue from the Air Forces re- 
search and engineering programs. 
This film will be made avail- 
able through AAF film libraries 
throughout the country. Arrange- 
ments for outright purchase of 
prints will be made with the 
United States Office of Education, 
Ihe film was given tne benefit 
of full-scale feature production 
facilities, with all-union crews and 
RCA licensed sound, according to 
Robert Gross, Executive Producer 
for American Film Producers. Di- 
rector was Lawrence A, Glesnes, 
with J. A. Yovin and Donald E. 
Baruch acting as advisors. 


First McGraw-Hill Films 
Set for Early July Release 
@ The McGraw-Hill Text-Film 
Department of the McGraw-Hill 
Book Company, Inc., New York 
City, has announced that July | 
is the approximate date set for 
the distribution of their “pack- 
age” trio of textbook, motion pic- 
ture, and filmstrip, which the 
company has prepared in various 
college and high school subjects. 
Included in the initial phase of 
the program are the 
textbooks: Schorling’s 
Teaching, for normal 
teachers colleges, and 


following 
Student 
schools, 
“in service’ 
teacher training programs; 
French's Engineering Drawing, 
for colleges and technical institu- 
tions; French and Svensen’s 
Mechanical Drawing, for high 
schools; and Diehl’s Textbook of 
Healthful Living, 
giene courses. 
Each of the books is supple- 
mented by a series of Text-Films, 
consisting of six or seven 16 mm 
sound motion pictures and the 
same number of coordinated si- 
lent filmstrips. The filmstrips are 
designed to follow-up correspond- 
ing motion pictures, each of which 
asks review questions, presents 
additional factual material, and 
re-emphasizes key points in both 


for college hy- 
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motion picture and textbook. The 
three units of the “package” all 
use the same terminology and the 
same basic approach to the sub- 
ject in question. 

Industrial film producers active 
in the program include Audio 
Productions, Caravel Films, and 
Pathescope, all of New York City, 
FAIRCHILD PLANT FOR LOCATION 
@ Documentary motion pictures 
showing employes of the Fair- 
CHILD CAMERA AND INSTRUMENT 
CorporaATION demonstrating mod- 
ern engineering and shop prac- 
tices are being made in the Fair- 
child plant at 88-06 Van Wyck 

Blvd., Jamaica. 

The films are to be shown in 
high schools and colleges through- 
out the country, serving as ad- 
juncts to current McGraw-Hill 
textbooks on engineering and 
mechanical drawing. 


All-Electric Kitchen Program | 
Offered to Local Utilities 


| 

| 
@ RicHARD CANNING, vice-presi- | 
dent of J. D. WRATHER PRODUC- 
TIONS, Commercial film studio, is 
arranging distribution of firm's 
latest film, Buffet Time. 


Twenty-eight minute picture | 
was shot in Kodachrome at the | 
Audio Pictures Studio in Holly- 
wood and is the story of a young, 
postwar couple and their all-elec- 
tric kitchen, presided over by 
“Matchless Mike.” Film will be | 
shown by various electrical utili- 
ties corporations, women’s groups, | 
home economics classes and high | 
schools and colleges around the 
country. 


Buffet Time is an elaborate 16 
mm commercial film and features 
a complete musical score to high- 
light the story and narration. Four 





When Business Screen selects = ven 
i d comment in its cro , 
agi the most eer eseangtt 07 “il 
important industrial films relea 
jssue to issue. 
In its last issue, Business —_ son 
mented editorially — and a ° 
— on five significant films for which = 
Velazco created and executed the sou 
track. In future issues, comment on ia 
azco-scored films is bound to be ¢ 
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The Fairchild company was 
chosen as the principal subject 


change 
sion in 


variety of precision manufacture, 
using the most modern produc- 
tion methods in a light, airy, J. D. 
photogenic plant. the 16 
Technicians of Pathescope Pro- 
ductions, New York, recently en- 
gaged in work on the movie 
Boomerang, handled the job. 
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Hollywood Film Enterprises, Inc. 


Hollywood’s PIONEER Laboratory 


16MM BLACK & WHITE 
Developing negative. 
l6mm black & white print from 16mm or 35mm 
negative. 
l6mm duplicate negative from 35mm or 16mm 
positive. 


l6mm fades — black & white. 


l6mm_ wipes. 


8MM BLACK & WHITE 
8 mm black & white prints from 35mm negative. 
8mm black & white prints from double-8 negative. 


8mm double-8 negative from 35mm or 


16mm 
positive. 


Specializing in Kodachrome 
Duplicates 
16MM KODACHROME 
16mm silent Kodachrome prints from 16mm 
Kodachrome or 35mm color prints. 
l6mm silent Kodachrome prints from A and 
B rolls. 
16mm Kodachrome prints from A, B and C rolls. 
16mm ‘sound Kodachrome prints from 16mm 
Kodachrome or 35mm color prints. 
l6mm sound Kodachrome prints from A, B and 
C rolls. 
8MM KODACHROME 
8mm Kodachrome prints from double-8 master. 
8mm Kodachrome master from 35mm or 16mm 
color positive. 
Quantity prices on 8mm black & white or Koda- 
chrome prints, 16mm Kodachrome prints, or 35mm 
slide films gladly supplied on application, for each 
particular job. Dept. 112 


HOLLYWOOD 
FILM ENTERPRISES, Inc. 


6060 Sunset Bivd. Hollywood 28, Calif. 
Tel. Hillside 2181 





; ing number of 
: : : r an increasing 

prints are now available and a ates music fo 
fifth is currently being shown at 
. . the Southeastern 
for the movie because of its great ; 


Wrather Productions which has 
made two feature length films, 
The Guilty and High Tide for | 
Monogram. 
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: : scien aut 
more impressive as this organizatio 


ity-minded, budget-conscious clients 
apes fact that music credits 
Electrical Ex- and producers. kee: act nted may cause 
. ra 
Conference now in ses- are not customarily 8! 4 
EE ‘ ed. 
Birmingham, Alabama. this fact to pass unnotic 
Wrather Productions is 


subsidiary of Jac 


More and more important producers at 

counting on the Emil Velazco — Z 
tion to make a significant contrs u yt , 
their most important film projects. a 
have learned that Velazco on omaabaron 
specialized services can meet aren “ e09 
ments for the ultimate in fine film ; 
no matter what the budget. 


Radiant’s Colorful 
Screen Catalogue 
@ A new 24-page slick 
maroon and gray cata- 
logue, which pictures 
and describes the | 
numerous projection | 
screen products of the 
RADIANT MANUFACTUR- 
ING CORPORATION, Chi- 
cago, is now available. | 
The catalogue, which 
features the latest 
streamlined. screen 
models and illustrates 
many recent advances | 
in Projection Screen 
design, also includes | 
complete 


, “66 of Gloucester” 
Ford Motor Co., Men of page 24 


Sunsum sprpots OFF 


+ 77% Hi hlanders” 
Ford Motor Co., Southern Hig page 24 


= PT) 
re 

: «Co. “Lease on the Future — 

General Electric Co., page 29 


.” 

, ; tary 
~ “ ties of a Secre A 

Underwood Corp., Du j page 28 


2 on ‘ork Calling” 
New York Central RR, “New Yor page 35 


ots ce ge The Emil Velazco Organization will 
cious | compose and record an original 

projection screens such | score for your film, create a sound 

as the new “Automat- track from its extensive library of 

ic’ motor-driven mod- music-on-film, or write and perform 

el, the ‘“Fold-Pak,” a original organ music. 

new portable folding- 


type screen, and The- a AZC a 
‘co. = a F ee. 2 8 3 8 8 


atre type styles. 
1697 Broadway, New York 19 - 


Also for use as a ref- 
erence book, it contains 
several useful charts 
showing screen sizes, 
lens focal lengths, au- 
dience capacities, and 
seating plans. 





Phone: Circle 5-6121 

















\. J. PALMER 


A! PALMER, a prominent fig 

ure in the 35 mm equip 
ment industry throughout the past 
decade, has been appointed presi 
dent of AMprRo CorPoRATION, Chi 
cago manufacturers of 8 and 16 
mm movie” projectors. 

The announcement of Mr. 
Palmer's appointment follows the 
AXEL MONSON, 
founder of Ampro Corporation, 


resignation of 


who had served as president since 
its inauguration. Mr. Monson will 
continue to serve in the capacity 
of chairman of Ampro’s board. 
Mr. Palmer has been associated 
with General Precision Equip- 
ment Corporation and subsidiary 
August, 1936, 
having joined its predecessor com 
pany, General Theatre Equipment 
Corporati« n, aS assistant to the 
president, Earle G. Hines, 


companics since 


In the course of his business 
career, Mr. Palmer has become 
vice-president and director of Gen- 
eral Precision Equipment Corpo- 
ration of New York; 
vice-president and director of In 
ternational Projector Corporation 


executive 


of Bloomfield, New Jersey; presi 
dent and director of Cine Simplex 
Corporation of Syracuse; and a 
director of the following com 
Askania Regulator Com- 
pany of Chicago; Bizzelle Cinema 
Supply Corporation of New York; 
Librascope, Inc., of Burbank, Cal 
ifornia; J. E. McAuley Manutfac- 
turing Company of Chicago; Mo- 
tion Picture Engineering Corpo- 
ration of Chicago; National- 
Simplex-Bludworth, Inc., of New 


panies: 


York; Strong Electric Corpora 
tion of Toledo; Theatre Equip 
ment Contracts Corporation of 


New York; and General Precision 
Laboratory, Inc., of Pleasantville, 
New York. 

Although he will continue to 
ho!d the aforementioned positions 
and directorships, Mr. Palmer will 
establish his headquarters in Am 
pro’s plant and will devote his 
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ae 


time primarily to guiding Ampro’s 
operations, 

Since Mr. Palmer has been as- 
sociated with General Precision 
Equipment Corporation for ovei 
ten years, and since Ampro has 
been a subsidiary of General Pre- 
cision since 1944, the new presi- 
dent is expected to further cor- 
relate Ampro’s operations with 
the resources and technical skills 


of its parent company, 


Pioneer Founder Retires 
* Axel Monson, who is widely 
recognized throughout the mo- 
tion picture industry for his pio- 
neering efforts in the building of 
improved non-theatrical 


projec- 






PALMER IS NAMED PRESIDENT OF AMPRO 


tion equipment, has retired fol- 
lowing 32 years of active duties 
as president of Ampro Corpora- 
tion and its antecedent company. 

Mr. Monson, one of the early 
manufacturers in the field, has 
been closely linked with the de- 
velopment and production of the 
modern 16 mm silent and sound- 
on-film projectors and 8 mm si- 
lent projectors. He will serve as 
chairman of Ampro’s board, and 
on his return from a trip to Eu- 
rope will act in a_ consultant 
capacity. 

Born in Sweden where he re- 
ceived his first training in pre- 
cision manufacturing in gun fac- 
tories, Mr. Monson later came to 





signed to reach its target 
accurately and produce a 
predetermined result. 


ROCKETT planned Visual 
Programs have become 


missiles of man- 
n obtaining de- 


ROCKETT PRODUCTIONS 


Producers for nearly a quarter of a century of 


BUSINESS MOTION PICTURES+ SOUND SLIDE FILMS 
6063 SUNSET BLVD., HOLLYWOOD 28, CAL. 








AXEL MONSON 


this country and learned Ameri- 
can organization and production 
methods while connected with 
several large companies. He or- 
ganized Ampro Corporation and 
has been its president since its 
inception. 

Mr. Monson is known through- 
out the photographic industry for 
his integrity, sincerity, and for 
making fine precision products, 

* * * 

DuPont Photo Products Office 
Established for New England 

@ THe PHoto Propucts DEPART- 
MENT OF E. I. pu Pont bE NeE- 
MOURS AND COMPANY announced 
today that it has established a new 
district sales office with headquar- 
ters in Boston. Designated as the 
New England District, the new 
organization will handle all Du 
Pont photo products sales in the 
New England states which were 
formerly included in the Eastern 
District. 

FREDERICK B. AstLey, formerly 
Eastern District x-ray sales man- 
ager with headquarters in New 
York, has been appointed district 
manager. 


Screen Adettes Completes Sales 
Staff With Five Appointments 

@ THe Screen Avetre EQuIPMEN1 
CORPORATION has temporarily 
completed its West Coast sales 
staff quota with the addition of 
five new men. The new repre- 
sentatives are W. C, Rose and 
MAURICE FINN, JR., San Francisco; 
F. C. ZieGLer and A. ScHuLtz, Los 
Angeles; and Roy Setters, Los 
Angeles. 

President MERRIMAN H. Ho utz 
has announced that new additions 
will be made as more products 
become available for the indus- 
trial, school, and church markets. 
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ADVERTISING HONORS 


TO VICTOR ANIMATOGRAPH 





@ Victor ANIMATOGRAPH CorRPO- 
RATION of Davenport, lowa, was 
presented an honor award for the 
outstanding product-selling color 
ad in business and trade maga- 
zines at the fifth annual awards 
luncheon held by the Chicago 
Federated Advertising Club last 
month, 

The Victor ad, which appears 
in the pages of this month’s issue 
of Business SCREEN, was prepared 
by the L. W. RAMSEY ADVERTISING 
AGency and was the original idea 
of PauLt Norvron, art director for 
the Ramsey firm. The award for 
the prize-winning ad 
sented to ROBERT 


was pre- 
DeLay, Victor 
ad executive representing the Vic- 


tor advertising department, before 


Agency and Client 
Receive Award: 


@ Robert DeLay, Vic- 
tor ad executive (right) 
recewes ad award from 
Bettie Thomas (center) 
Chicago model, Paul 
(left) L. W. 
Ramsey art director 
and originator of the 
ad, holds the 


winning display. 


Norton 


Pp 12e- 


an assembly of nearly 500 people 
at the Continental Hotel in Chi- 
cago. 

Of the 443 entries in the con- 
test, awards to winners were made 
in ten different classifications. The 
prize-winning ads will soon be 
taken on a nation-wide exhibition 
tour, 


Public 
Cites Ganz’ Safety Film 


Relations Association 

@ American Public Relations As- 
sociation honors for outstanding 
public relations service were re- 
cently accorded the William J. 
Ganz film /t’s Wanton Murder, 
produced for the American ‘Tran- 
sit Association, 








New Ad Education 





Successful 


for proof that 
DEPICTO FILM 


gets results, 


check with: 


TRAINING FILMS 


National Coal Association 


Directory Available 
@ The Advertising 
Federation of America, 


330 West 42nd Street, 
New York City 18, has 
announced that copies 
of its Directory of Ad- 
vertising and Market- 
ing Education in the 
United States are now 
available at $2.50 per 
copy. 


addition to courses 


offered by advertising 








clubs. 





MOVIE - MITE 


16 mm. Sound-on-Film Projector 
PORTABLE—Weighs only 27} Ibs. complete. 


Single case contains: Movie-Mite 16 mm. 
sound projector, desk top screen, speaker, 
cords, take-up reel . . . and still has ample 
space for spare lamps, etc. 


Extremely compact; only slightly larger 
than a portable typewriter; approximately 
8x12x15 inches in size. Ideal for small group 
showings. Larger size standard screens may 
be used for larger groups. 


STANDARD FEATURES—Plainly marked film 
path makes threading easy. Only one mov- 
ing part need be operated in entire thread- 
ing. Show can be on screen in less than 
three minutes. 


One electric plug completes all connections 
to projector. Cords, permanently wired to 
speaker, cannot be lost. 


materials and precision machined parts. 


See your Industrial Film Producer 
for demonstration and delivery information 





A Truly Mechanical BRIEF CASE for Your Salesmen, Now! 
And at LOW COST —with 








v 
Included in the Di- : oh 
jehap Bieavitie Corp. rectory is a listing of | Reel capacity 2000 ft. Reel arms slip into 
; ; : $,384 advertising and accurate sockets ... Fast power rewind... 
Singer Sewing Machine Co. sein Neaidiinities maiinadi, 1 Adjustable tilt . . . Quickly adjusted framing 
Lily-Tulip Cup Corp. offered by 796 desree- device . . . Utilizes a single, inexpensive 
E. R. Squibb & Sons sensing cilia yon | standard projection lamp for both picture 
The New Haven B. R seis Saciguge iver a and sound projection. No separate exciter 
Cane so: el aoe | lamp necessary .. . case of durable ply- 
Nedick’s Inc. a he tras eagge bo wood . .. Leatherette covered . . . Universal Write for 
. " corresponaence courses s . 
Empire Crafts Corp. sccoliaet easel sores | A.C. or D.C. 105-120 volt operation ... no Interesting 
Robert Rei a mage eer ox vet converter necessary. Mechanism cushioned Folder 
obert Reis & Co. sity Extension Depart- | on live rubber mounts for smooth, quiet oper- 
Gregg Publishing Co. ments a nd P rivate ation . . . entire unit made of best quality “It Makes 
Remington Rand Inc. Home Study Schools in Sense 
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* An unusually interesting as 
signment was carried out last year 
by Lewis Sound Films of New 
York City. It was the making of 
a story in color and sound of 
rubber production in the Repub 
lic of Liberia, from the planting 
of the trees to the shipment ol 
crude rubber to this country, for 
the use of the Firestone Tire and 
Rubber Company, The picture 
also covered the lives of the na 
tives, both on the plantation and 
in the surrounding country. 


\ Hor Moist CLIMATE 


The successful production of 
rubber requires a hot, tropical 
climate with a large amount ol 
moisture, Some twenty odd years 
ago Harvey Firestone, Sr., consid 
ered the desirability of establish 
ing a rubber plantation in Liberia 
and selected a location some filty 
miles from Monrovia, the capital 
of Liberia, at Harbel, which has 
an annual minimum rainfall ol 
about 100 inches, Under such 
conditions rubber trees reach pro 
ductive maturity in six to eight 
years, Ihe trees should then be 
at least four inches in diamete 
at the height of a man’s waist. 
The plantation and crude rubbe 
factory is operated by a Fireston 





Maximum portability counts here 


subsidiary, the Firestone Planta 
tion Company. During the war it 
put on a most intensive tapping 
program, being the only planta 
tion where double panel tapping 
has been done. 

Leaving by Pan-American plane 
last October, the Lewis party flew 
to Monrovia by way of Newfound 
land, Ireland, Lisbon and Dakar. 
1300 pounds of cameras and sound 
recording equipment were taken 
on the plane, while heavy lighting 
equipment was shipped by boat. 


COMPLETE EQUIPMENT CARRIED 

The party was composed of 
Vernon Lewis, producer, who did 
the camera work; Mrs, Lewis, 
script girl and assistant director; 
Richard Patton, sound recordist; 
and Joseph Kohn, director. The 
camera equipment included a Bell 


40 


Industrial Film Adventure: Shooting the New Firestone Tire 
in Distant Liberia 


and Rubber Color Production on Location 











On Location IN ArFrica: against the colorful background of a Fire- 


stone rubber plantation village, the production crew begins work. 





for the Feature — 


Educational or Commercial Producer 


ROSSLITE INKIE EQUIPMENT 
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and Howell 35 mm, a Bell and 
Howell 16 mm, a Maurer 16 mm, 
and an Eastman Cine Special; 
with a new Maurer 16 mm Sound 
Recorder, 

While it was thought that both 
16 mm and 35 mm sound tracks 
might be needed for future use, 
it was decided to take only the 
Maurer 16 mm _ because of its 
portability, with the idea of mak- 
ing re-recordings later to any de- 
sired medium, The results justi- 
fied the decision, as every sound 
track was perfect. To power the 
sound recorder a small gasoline 
motor-generator, fitted with a muf- 
fler, was employed. It worked with 
complete success, no trouble be- 
ing experienced by any noise from 
the unit. The Maurer Camera 
was the first one completed of the 
new postwar model. Mr. Lewis 
did not have time to make any 
tests before leaving for Africa, but 
the camera’s performance was 
highly satisfactory. 

PORTABLE GENERATORS USED 

For the lighting equipment sev- 
eral powerful generators, mounted 
on truck trailers, were used. They 
were needed on all locations where 
interiors were shot, for there was 
not sufficient power otherwise 
available even in the factory. At 
one time a full length speech by 
President Tubman of Liberia was 
recorded on the Maurer Sound 
Recorder, while pictures in color 
were simultaneously shot on the 
Maurer 16 mm. 

Many delays were occasioned 
by irregularity of sunlight caused 
by the frequent passage of clouds, 
and an eight-week period was re- 
quired for making the pictures, 
the work being completed late in 
December, Some 25,000 feet of 
Kodachrome was shot, and a large 
amount of synchronized sound 
was shot in the open with the 
Maurer equipment. 

EQUIPMENT PERFORMS PERFECTLY 

During this time the cars and 
trucks used to haul the equipment 
traveled some five thousand miles, 
under extremely hot and humid 
conditions. Despite such difficult 
circumstances, not once did the 
cameras or the sound recorder fail 
to perform perfectly. 

From the material secured the 
Firestone Tire and Rubber Com- 
pany is planning to release several 
subjects for educational, entertain- 
ment and advertising purposes. 

* * * 
Epiror’s Nore: Stories of produc- 
tion problems, unusual technical 
angles, etc. are welcomed. Let us 
hear from you. 
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PRODUCTION CREDIT 
@ In the story Calvert's Progress: 
From Easel to Screen by Zenn 
Kaufman in the last issue of Busi- 
ness Screen we neglected to men- 
tion the producer of Clear to the 
Top, which has been such an im- 
portant and successful part of the 
Calvert public relations program. 
It is only fair that Roland Reed 
Productions get the credit for the 
production of this well-received 
business film. 





California State Resources Film 

on Rockett Production Schedule 
@ Production has started on what 
will probably be a year long shoot- 
ing schedule for the film Cali- 
fornia and Its Natural Resources, 
being produced by Frep RockerT1 
Propuctions, Hollywood, for the 
RICHFIELD Oi, COMPANY. 

The picture, which will be a 
30 minute color presentation of 
California’s natural resources and 
the industries that have grown up 
based on them, will 
uted by the U. S., 
Mines 


be distrib- 
Bureau of 
to schools and interested 
groups throughout the country. 

The film calls for field shooting 
under almost all seasonal condi- 
tions, which accounts for the long 
production schedule, A special 
musical score is being written for 
the film, and on completion the 
production is expected to give a 
very comprehensive overview of 
the state’s wealth and develop- 
ment. 

Recently completed Rockett 
Productions include the first two 
of a projected series of five fish- 
ing pictures for Evinrude Motors, 
and a sales training slidefilm, 
called Sell "Em Right, for the 
Payne Furnace Company, Beverly 
Hills, Calif. 

The two completed Evinrude 


films are Salmon Run on _ the 
Rogue, and Evinruding for Colo- 
rado River Bass. These two and 
subsequent Evinrude-sponsored 
films deal with various kinds of 
sport fishing, and will be distrib- 
uted free by the Evinrude Com- 
pany, Milwaukee, to sports inter- 
ested groups. 


New System of Account Control 
Described in Remington Picture 
@ A radically new, yet basically 
simple system of accounts receiv- 
able control is dramatically and 
dynamically presented in the new 
twenty minute, full color, sound 
motion picture Saving With 
SUIAP released recently by the 
Systems Division of Remington 
Rand Inc. SUIAP denotes the 
Simplified Unit Invoice Account- 
ing Plan that speeds and facili- 
tates receivable procedures. 

Saving With SUIAP traces the 
development of accounts receiv- 
able from the “spindle” credit 
system of an old fashioned coun- 
try store through the stages ol 
bound books and loose leat ledg- 
ers to systems of machine posting 
and the new ledgerless accounts 
receivable plan. It shows how this 
work saving plan, through the 
elimination of all posting, pro- 
vides remarkable speed and accu- 
racy and how positive control 
over credit and collection activi- 
ties is established through the use 
of colored Graph-A-Matic signals. 

The advantages of a unit op- 
eration, where one operator han- 
dies all credit, accounting and 
collection operations for a group 
of accounts, is portrayed in ac- 
tion and dialog. How records 
are provided with certified fire 
protection at the point-of-use and 
other unique features of the sys- 
tem are presented clearly 
convincingly. 


and 








New! TELEFILM’S 


“lok-On” Flange 








| 
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Used by Leading Hollywood 16mm Editors, 
and Producers for Editing and Re-winding 


It's Telefilm’s latest 16mm. time saver! Sides are of heavy | 
gauge clear plastic. Engraved footage scale on inside surface | 


shows amount of film on spool. One side removable-—so yi 


ul 





A New 
Picturephone 


To Meet A New 
Sound Slide-film Need 


THE PROBLEM: 


With color film coming into general use, the projectors usually 
found in small machines are not powerful enough. 

And users become more exacting after experience with the small 
equipment. They want more illumination, even for black-and- 
white films. 

And yet they don’t want to carry big machines where big capac- 
ity is not needed. 


THE SOLUTION: 


The New Picturephone — Model J3 — is a small size machine 
with a 300-watt- projector. A little heavier, of course, but light 
enough to get around with. 
It has all the qualities of our smallest machines — even distri- 
bution of s6und — AC-DC amplifier protects against instant dam- 
age from plugging into direct current — super quality of sound 
eight records carried and protected against warping, breaking. 
and dirt — built-in shadow-boxed screen 
foot cord safety switch 
convenient location 


tone control 20- 
elevator — projector in the only 
completely enclosed case 

And, our auxiliary 12-inch speaker can be plugged in, making J3 
into a big size machine, with the speaker up front. and capacity 
for several hundred people. 


THE NEW J3 PICTUREPHONE 





save time by slipping on film without winding. Nothing ever | Gives you 300-watt illumination for all your show Ings. . 
like it for winding short lengths of film into coils quickly 
without endangering emulsion surfaces. Outer side has spe- | 
cially-made locking device, allowing removal of film by 
means of a simple lock. Core takes standard lab pack spowls, 
fits a standard 16 or 35 mm. rewind. 


TRY IT 10 DAYS —- MONEY BACK! 
May be purchased complete, 8 inch size $17.50 of 9Y% inch 
size $18.50, or the face side with spool may be purchased | 
separately at half above prices, Immediate delivery, Use it| 
10 days then money back if nut delighted. 


Is larger than a senior size machine for your showings before your 
larger groups. 


We manufacture the only complete line of Sound 
Slide-film equipment on the market. Write us. 


0. J. McClure Talking Pictures 


TELEFILM INC. | 111544 WEST WASHINGTON BOULEVARD 


. CHICAGO 7, ILLINOIS 
[HOLLYWOOD [6mm HEADQUARTERS] Telephone CANal 4914 
6039 Hollywood Blvd., Hollywood 28,Calif. 




















NUMBER FOUR + VOLUME EIGHT © 1947 


4] 

















ok NEW PRODUCTS 


THE BUYER'S GUIDE TO THE LATEST IN AUDIO-VISUAL EQUIPMENT 














ANUFACTURERS in the aud- 
io-visual industry, with 
a few notable exceptions, 
were ironing out final production 
kinks and solving material short- 
ages, looking to pre-fall showings 
at the mid-summer NAVED Con- 
vention at Chicago’s Hotel Sher 
man in early August. 
One new and widely rumored 
model was shown in New York. 


Unveil “Sound King” Projector 


@ Ihe Empire Sound King, a 
new 16 mm sound-silent motion 
picture projector, was unveiled 
early this month in New York City 
before a critical audience. 
According to an announcement 
by Laurence D. Ely, president of 
the Empire Projector Corporation, 
60 McLean Avenue, Yonkers, New 
York, the Sound King is designed 
for business, schools, homes, insti 
tutions, churches, and clubs, 


The manufacturer claims that 
almost half of the usual moving 
parts have been eliminated in the 
new projector model, giving it 
simplicity in design and opera- 
tion, One of the features of the 
Sound King is a streamlined 
threading procedure. 

The projector weighs 27 pounds 
and the speaker assembly weighs 
11 pounds, materials of high ten- 
sile strength being used in its 
manufacture and the use of heavy 
castings avoided. Design of the 
projector makes the carrying case 
its own chassis. Retail price of 


the Sound King has been set at, 


$297.50. . 


Sound KinG Views showing pro- 
jector and amplifier mechanisms, 


he 


+3 












Huge Rear Projection Screen 
Installed by the Bodde Company 
@ One of the largest non-theatri- 
cal screen installations in the 
country was made recently by the 
BoppE SCREEN CoMPANY, Los An- 
geles. 

The special 20 by 26-foot rear 
projection screen was hung in the 
Salt Lake City Tabernacle for the 
projection of backgrounds for the 
Message of the Ages 
The screen is made of 


Mormon 
pageant, 
translucent plastic and is sup- 
ported by special rubber mount- 
ings for equal surface tension in 
a 34 ton frame. 

This is one of the recent Bodde 
screen installations. Others in- 
clude the screen for the Prxap 
sign on Broadway, and the slide 
display screen in Grand Central 
station, both of which were shown 
in recent issues of BUSINESS SCREEN, 
and a 42’ by 72’ rear projection 
screen in the N. Y, City Music 
Hall. 

The Bodde line of equipment 
includes the process screens, rear 
projection screens for auditori- 
um, advertising and special uses 
and two-way viewing screens. 


New GoldE 500-Watt Projector 
@ The new GoldE 500 Watt Mas- 
ter Projector makes it possible to 
show the full range of color as 
well as black and white slides 
from 3144 x 4 down to 2 x 2 (35 
mm) plus single and double 
frame filmstrip. Equipment on 
the projector includes Anastigmat 
projection lens, a heat filter, a 
knob for rapid tilt adjustment, a 
non-slip focusing mechanism, and 
an adjustable light source. 
Additional information may be 
secured by writing to GoldE Man- 
ufacturing Company, 1214-1220 
West Madison Street, Chicago 7. 


Adjusto-Stand for Projection 

Offered by Visual Education, Inc. 
@ VisuAL Epucation Inc., Texas 
visual equipment and film distrib- 
utor, has just announced the na- 
tional distribution of the ADJUSTO- 
STAND a new projector stand. 
Adjustable to heights ranging 
from 33” minimum to 57” maxi- 
mum, the stand can be used in 
every situation. Adjustable for tilt 
to take care of uneven floor level 
and yet give perfect alignment 


with the screen, the stand answers 
a great need in auditorium and 
out-door projection, 

Collapsible into one compact 
unit and light of weight—only 12 
pounds —it is easily carried or 
stored. Built of strong, permanent 
finish, aluminum alloy the stand 
is capable of supporting 300 
pounds, The extra large top meas- 
uring 12 x 22 inches will hold all 
makes of projectors. 





Adjusto-Stand for Projection 


New Stevens Camera Drive 
@ The new Stevens Camera Drive, 
now available for immediate de- 
livery, makes it possible to shoot 
as much film as is desired in a 
single scene without being re- 
stricted by the limited scene-foot- 
age of spring-wind cameras. 
Designed especially for Bolex 
H16 and Cine Kodak Special 
cameras, the entire mechanism of 
the unit weighs only 12 ounces. 
Camera alterations are not neces- 
sary. The entire unit consists of 
with mounting bracket, 
cord with switch, battery connec- 
tors, and a top-grain leather car- 
rying case for a D.C. power pack. 
Ihe motor of the Stevens Cam- 
era Drive is designed for high 
efhciency with extremely low cur- 
rent drain, and draws only 100 
milliamperes when operating at 
24 frames per second, which is 
less than half of the current need- 
ed by an ordinary three-cell flash- 
light. The motor is rated at 
| /40th h.p., and constantly smooth 


motor 





operation is assured by the makers. 

List price for the unit is $85 
complete. It is being distributed 
exclusively by J. B. Perrin and 
Company, 5606 Sunset Boulevard, 
Hollywood 28, California. 
Unitized Amplifier System 
@ The Unitized Amplifier System, 
designed for the special needs of 
the sound recording industry, has 
been announced by the FAIRCHILD 
CAMERA AND INSTRUMENT CorpPo- 
RATION Of Jamaica, New York, 

Ranging in applicability from 
the simplest portable sets to the 
extensive multiple channel instal- 
lations in professional recording 
studios, the Unitized Amplifier 
System consists of twelve units, 
Of the twelve, the No. 620 power 
amplifier and the No, 621 micro- 
phone pre-amplifier are now avail- 
able for delivery. Additional units 
which will make their appearance 
in the near future are pre-ampli- 
fiers and boosters for pickup and 
line; output switch panel with 
volume indicator and monitor 
take-off; input switch panel; N.A. 
B. and variable equalizers; mixer; 
volume indicator panel; bridging 
device; auxiliary power supply. 

The units of the System are 
matched for easy mounting on the 
customer's rack, Thirty or more 
different combinations can be de- 
rived from the group without 
obsolescence of any basic com- 
ponent. If a portable amplifier is 
needed; it can be furnished by 
assembling the needed compo- 
nents into a special truck, Such 
arrangements can provide the ut- 
most flexibility in multiple chan- 
nel amplifier systems, and for 
many other applications in the 
recording industry, 

Inquiries concerning the Unit- 
ized Amplifier System should be 
sent to C. V. Kettering, Fairchild 
Camera and Instrument Corpora- 
tion, 88-06 Van Wyck Blvd., Ja- 
maica 1, New York. 


Fairchild Unitized Amplifier 
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BUSINESS THEATRES: 








VocuE THEATRE INTERIORS: (left) seating accommodations and (right) 16 mm arc equipment 


@ The long-recognized need for 
“big theatre” presentation of in- 
dustrial and advertising films has 
been met in San Francisco with 
the opening of the new Vocur 
Business THEATRE at Sacramento 
and Presidio Avenue. 

Irving M. Levin, district man- 
ager of San Francisco Theatres, 
Inc., today announced comple- 
tion of the installation of inter- 
changeable 16 mm and 35 mm 
film and sound equipment, for 
screening of all types of non- 
theatrical motion pictures during 
weekday hours from 8 A.M. to 5 






P.M. This will not interfere with 
the present evening and week-end 
entertainment. 

“When one important wine 
company in San Francisco asked 
for the use of this 375-seat theatre 
for the showing of a documentary 
film to their executives,” 
explained Levin, “it gave us the 
idea that theatre atmosphere, 
theatre seating, full lighting and 
enclosed sound proof booths were 
missing from ordinary presenta- 
tions, Upon investigation, we dis- 
covered that many 


sales 


businessmen 
had sought just such a_ theatre 


San Francisco Theatre Company Provides > as 
House for Regular “Dark Hour” Showings 


where narrow gauge 16 mm film 
could be presented with the same 
clarity of sight and the same fidel- 
ity of sound that might be ex- 
pected in an ordinary entertain- 
ment motion picture. That is why 
we have installed complete equip- 
ment to handle industrial, adver- 
tising, educational, travel, pro- 
motional, religious and foreign 
films for special daytime audi- 
ences. We believe our Vogue 
Business Theatre will take its 
place in San Francisco business 
as a regular means of audio-visual 
communication.” 


MopeRN THEATRE Front of the Vogue. 


Almost all business and docu 
mentary type films are made in 
16 mm. Impromptu showings in 
ordinary halls with improper light 
and noisy equipment has reflected 
in poor presentation, and in the 
opinion of Mr, Levin, has been 
simply “poor business.” 


This will be the first “business 
theatre” in the West. If an in- 
attendance is desired, 
larger units in the circuit are 
available, Executive offices for the 
Vogue are at 995 Market Street, 
YUkon 6-2112. 


creased 












FONDA FILM PROCESSING EQUIPMENT DIVISION 


Sap 


STAINLESS PRODUCTS 


“America’s 
Finest 
Processor” 













YOU'LL WANT FONDA’S NEW 
DESCRIPTIVE BOOKLET 


Send today for your complimentary copy of 
the new illustrated booklet giving complete 
details of the Fonda Film Processor . 


ica’s finest developing machine. Explains the 
patented Fonda top-friction drive mechanism, 
which eliminates film slack. Fonda offers al- 
most any speed range. . 

film. 

Address Fonda Division, Solar Aircraft Com- 
pany, 2208 Pacific Highway, San Diego 12. 


. processes any type 





SAN DIEGO 12, 


.. Amer- 


CALIF. 
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Henry Clay GIPSON 


EAST COAST NOTES 
Filmfax Productions: 

@ A new commercial film organi 
zation, Filmfax Productions, 995 
First New York City 22, 
has been founded by Henry Clay 
Gipson, former production direc 
tor of Films, Inc, 


Avenue, 


Gipson, who served during the 
war as general manager of Spring 
er Pictures of Detroit New 
York, is the Films in 
Business and Industry, an 
trated book which will be 
by McGraw-Hill in 
He has produced pictures for 
General Electric, Western Electri 
and Ford. 


and 
author of 

illus 
Issul¢ d 


Sept mber 


Pat Powers, Incorporated: 
® Pat 
in film planning, production, and 
distribution, 


Powers, INC., consultants 


has announced the 
opening of its main office at 6 
East 46th Street in New York City 
and branch offices at 1317 New 
York Avenue, Washington, D.C., 
and 804 
burgh. 


Plaza Building, Pitts 
he company, which will 
distribute films domestically and 
overseas, is headed by Pat Powers. 
formerly of 20th Century Fox and 
Jerry Fairbanks Productions 

\. BERTRAND CHANON, the firm's 
vice president, was formerly Su 
pervisor of the Audio Visual Aids 
Department for the School of 
Business Administration at the 
College of the City of New York. 
Supervisor of production will be 
Sidney Kaufman, who was asso 
ciated with Howard Dietz, Walter 
Wanger, and Gabriel Pascal be 
fore the war, and also headed the 
Realfilm documentary unit. 


John Sutherland Productions: 

@ Harry T. Fioyp, formerly east 
ern sales manager for WALT Dis 
NEY PropucTIONs, Commercial 
Film Division, and more recently 


director of sales for the PRINCETON 
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Men Who Make Pictures 





Fitm Center, has resigned to be- 
manager of JOHN 
SUTHERLAND Propuctions, Holly- 


come sales 
wood producers of commercial, 
entertainment 
films. to joining Disney, 
Floyd the mer- 
chandising director of Johnson & 
Johnson and has held several im- 
Head- 
in Sutherland’s New 
522 Fifth Avenue. 


educational and 
Prior 


was assistant to 


portant advertising posts, 
quarters are 


York office at 


Willard Pictures, Inc: 


@ IT. W. WILLARD, president of 
WitLArRp Picrures, INc,, of New 
York, has announced that D. K. 


STANFORD, recently associated with 
Eagle-Lion Studios in Hollywood, 


has joined the company as a spe- 


cial account representative, For- 
merly advertising and sales pro- 
motion manager of Wesco Water- 


paints, Inc., and affiliated com- 


panies, Stanford served during the 
war in the Chemicals Bureau of 
W.P.B. and subsequently 
Reichhold Chemicals, 


with 
Inc, 


Ross-Federal Changes: 

@ Cuirrorp B. Ross, former presi- 
dent of Ross-Federal Research 
Corp., has resigned from owner- 
ship and management of the cor- 
poration. He is succeeded by Wil- 
liam P. Reed. 

Ross Films, Inc., no longer con- 
nected with the Research Corp., 
‘will continue at 18 East 48th 
Street, New York, with Mr, Ross 
as president. 





FILM REJUVENATION—SCRATCHES REMOVED 





16MM MOTION PICTURE EQUIPMENT 





VISUAL TRAINING AIDS 








SERVING NATIONAL ACCOUNTS 


REELS AND CANS 


COAST TO COAST 





COMPREHENSIVE 
SERVICE CORPORATION 


245 Wesf 55th Street 


New York 19, N. Y. 











@ H. Lasuw BAuMAN of the Con- 
necticut Film Service, New Ha- 
ven, Connecticut, announces the 
formation of a new producing 
company to be known as CHARTER 
OAK FILMs. 

Charter Oak Films will special- 
ize in color filmstrips in the edu- 
cational field. One package on 
elementary science is ready and 
two more are in production. Char- 
ter Oak Films will temporarily be 
located at 212 Crown Street, New 
Haven, Connecticut, and would 
like to have dealer inquiries. 


MIDWESTERN NEWS 
The Jam Handy Organization: 
@ Rocer Pettit, whose short 
stories have appeared in Saturday 
Evening Post and American Le- 
gion Magazine, has joined the 
writing department of THE JAM 
HANDY ORGANIZATION, Detroit. 
Pettit has been a compiler of 
technical materials for McLaugh- 
lin-Carr New York 
pamphlet publishers, and has also 
written technical 
trade journals. 
After attending Harvard Busi- 
ness School and graduating from 
Wesleyan University, Connecticut, 
Pettit served in the Navy as a 
Lieutenant Commander. 
Marshal Templeton, Inc: 
@ DANieEL W. GoopENOuUGH, attor- 
ney and member of the board of 
directors, is the newly-elected sec- 
retary of MARSHAL ‘TEMPLETON, 
Inc. (formerly Benedict, Inc.), 
which has offices at 1856 Penob- 
scot Building in Detroit. 
MarRsHAL TEMPLETON is the 
president of the firm, which deals 
in creating and producing visual 
training and promotion programs 
for sales, service, and personnel. 
In charge of the Indianapolis 
branch office of MARSHAL ‘TEMPLE- 
ron, INc., is WittiAM C. Byers, 
Wilding Picture Productions: 





Associates, 


features for 





@ The bowling team of Wilding 
Picture Productions, Inc., Chicago 
studios, won the Chicago Uptown 
Industrial League championship 
last month. Members of the team 
are John C. Fuller, Captain, and 
Carl Himm, Lee Hafferkamp, 
Frank Hobbs, Frank Kormash and 
Edward Schwartz. 
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New Byron Studios 
Open in praises nil 


LREADY OCCUPIED and in use 
even though some finishing 
touches are still to be applied, 
ByRon’s new studios in the 
Georgetown section of Washing- 
ton, D. C, stand out not only as 
the newest of the nation’s indus- 
trial film plants, but certainly as 
one of the most striking. What 
once was as dirty and disreputable 
pool hall as could have been 
found in any slum area has been 
rebuilt and furnished as a thing 
of beauty and as a highly efficient 
center for the production of films. 
FAcILiTies ARE EXTENSIVE 
The two-story building covers 
an area of 140 by 55 feet with an 
18-foot ceiling, contains 50 rooms 
including reception, customer's 
service room, rental cutting room, 
laboratory and film storage on 
the ground floor, and offices, cut- 
ting and screening rooms, record- 
ing studios and 10 by 
stage on the upper floor. 
Designed for work-flow, the lab- 
oratory incorporates a number of 
unique and _ practical features 
among which are doorless ready 
rooms into all printing and de- 
veloping areas, so designed as to 
form perfect light traps yet pro- 
viding very easy access. Com- 
pressed air outlets throughout the 
laboratory supply a convenient 
means of cleaning equipment. 
New optical effect printers de- 
signed here have been installed 
for color work. The building 
air-conditioned throughout, 


55-foot 


SOUND Stupios ON Upper FLOOR 


studios on the 
have four 


Sound 
floor 


upper 
16 mm and two 
35 mm sound heads in operation, 
together with four disc tables, and 
microphones and linking plugs 
are scattered all over the place. 


There are three sound centers in 
all, and the main screening room 
is tied in with the sound control 
room. Three large cutting rooms, 
each adequate for simultaneous 
work on several productions, are 
linked by a projection room sole- 
ly for the editors. 


OTHER PHYSICAL AsseETs NOTED 


Firm has its own library of 35 
mm track and disc recordings. 
Although there’s no nitrate stock 
in the place, carbon dioxide fire 
extinguishers are spotted through- 
out at a maximum of 20 feet apart 
as an added safety measure. 

With laboratory and produc- 
tion men, artists and writers on 
the staff, and even a smartly- 
decorated entertainment room 
provided for gala occasions, By- 
ron’s could quite reasonably claim 
to have “everything under 
roof.” 

On any trip to Washington the 
plant is well worth a visit. 


one 


Roshon’s Distribution Setup 

@ The Russet C. RosHon Onr- 
GANIZATION, longtime entertain- 
ment film road show men, have 
recently announced a new divi- 
sion to handle promotion, book- 
ing and exhibition of sponsored 
films. 

The new division, NATIONAL 

INDUSTRIAL Pix, INc,, will be 
headed by R. C. RosHon, JRr., and 
will utilize the facilities of Ro- 
shon’s 23 owned, controlled and 
staffed exchanges. 
Frederic House’s Overseas Office 
@ Frederic House's overseas oper- 
ations have faced the vital prob- 
lem of training inexperienced 
workers in new skills in a mini- 
mum period of time in order to 
re-establish European industries. 
The Paris branch is now servicing 
clients in France, Belgium and 
England. A continent-wide service 
is contemplated, 


Announce Film Guild of America 


ein @ *Fitm Guitp oF 








raphy — microscopy — time-lapse — etc. 


ROLA 


Ask for Booklet 





PRODUCTION UNIT 


Modern Studio, Lighting, Sound, Color 
Immediate high-fidelity playback 


Camera & sound men, well-equipped, 
artistically and scientifically skilled 


SPECIAL SERVICE: Difficult and unusual photog- 
Engineering. 
Sandy Hook, Conn. 
Phone: Newton 581 


PIONEERS FOR MANY YEARS the 


AMERICA, ING., with of- 
fices and 


Chicago, 


library in 
has been 
named the exclusive 
Midwest distributor of 


Official Films. 


Officials of the 
film 


new 
concern include 
GerorcE P. ALLEN, pres- 
ident; Fircn, 
vice-president; GORDON 
B. MILLs, 


GRANT 


chairman of 

and FRAN- 
PRIESTER, acting 
secretary and treasurer. 


board; 
CES 
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five Academy citations, 


“OUT Warne WESTERNS BEG4y” 


x “Drop thet thar shootin’ iron Podner.. 
4 to end cattle rustlin’ in these hyor parts... 
a posse boys... 


. We're Aimin’ 
Round up 
They went thataway!” 


About the time these spine-tingling phrases were 
first recorded on motion picture sound track, Mole- 
Richardson pioneered efficient lighting equipment. 
¥ Since 1927 ‘‘Molinkies”’ 
minated over 90 percent of all Hollywood produc- 
tions. “Horse Operas” 


and “‘Molarcs’” have illu- 


may not change, but lighting 


technique has advanced steadily, thanks to the never- 
ending research of Mole-Richardson Co. Winner of 


“Molights” are preferred by 


professional photographers everywhere. 


| THE CINELITE | An important member 


of the Mole-Richardson family, this 1000-watt incan- 
descent flood provides ideal basic light. Weighing 
only 27 pounds, it can be quickly disassembled into 
three easy-to-handle components: dome, folding stand, 
and cord. It’s perfect for 


location” jobs. 





/*MOLIGHTING” EQUIPMENT | 











“MOLINKIES” 
Midget Spot 
Baby Solarspot 
Junior Solarspot 
Senior Solarspot 

*« Cinelite 
Single Side Lamp 
Double Side Lamp 


""MOLARCS” 
Duarc..... 40 Ampere Flood 
Type 90...120 Ampere Spot 
Type 170..150 Ampere Spot 
Type 450..225 Ampere Spot 


See This Equipment at Your 
Dealer or Write for Catalog! 















E-RICHARDSON CO. 


arpcaleons + HOLLYWOOD 38, er ee 








YOU NEED THE "AUDIO-VISUAL PROJECTIONIST'S HANDBOOK" 


Order a copy today of the 36-page 
color and graphic manual on good 
showmanship for 16 mm sound and 
35 mm slidefilm presentations. Step- 
by-step lessons plus two-color thread- 


ing diagrams of all standard ma- 
Only $1.00 postpaid from 
812 N. Dearborn 
St., Chicago (10) Illinois. 


chines. 
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0 Or mee ances ma 


TRIPLE PURPOSE 


FILMATIC 


Skide and Filmstrip 
PROJECTOR 


@ Projects Single and Double Frame Filmstrip sp 
and 2 x 2 (35mm.) Color and B & W Slides 


®@ Built-in Motor-Driven Forced Air Cooling 

® Takes 300 as well as 200 or 100 Watt Lamp 
®@ Anastigmat Projection Lens @ Sharp Focusing 
@ Exclusive GoldE Self-Rewind Design 


| 
| 
@ Easily Adjustable for either Horizontal | 
or Vertical Pictures © Instant Framing | 

| 

| 

| 





@ Manumatic Slide Carrier—stacks in sequence 
® Rugged @ Stable @ Portable @ Light Weight 
@ Substantial Carrying Case—Lift-up Cover 


NU-MANUMATIC 
SLIDE PROJECTOR 


— - ‘ ol : 
Write for Filmatic Bulletin No. 452 Oise ttn ts 


2x2 slides. Readily converted 
| for filmstrip at any future time 


GoldE Manufacturing Co. | ied wie tor bulletine 451 
1220-B W. Madison St., Chicago 7, U.S.A. e 


re 


and 463. 














Houston Processing Machines 


For 16mm film users 
FAMED FOR QUALITY PERFORMANCE 


New models and engineering refinements constantly in- 
corporated into standard types, enable “Houston” to stay 
in the forefront of film processing. Houston is the choice 
of all who demand the best results obtainable. 


PORTABLE MODEL 11 for complete daylight processing 
of 16mm. negatives, positive and reversal film, up to 22 ft. 
per minute, is fully automatic, instantly ready to deliver 
high quality, high speed production on the spot. Constant 
temperature of developing solution is maintained by ther- 
mostatic control of heating-cooling coils. 


+ 


Write for descriptive folder 


THE HOUSTON 
CORPORATION 


11801 West Olympic Blvd. 
Los Angeles 25, Calif. 


Houston 


LARGEST PRODUCERS OF 


a 





2 


FRINTERS, CRANES, LABORATORY EQUIPMENT 




















STRICTLY PERSONAL: 


McGraw-Hill Text-Films 

Name Strom as Consultant 

@ David E. Strom, director of 
the Audio-Visual Aids Center at 
the University of Connecticut for 
the past six years, has been ap- 
pointed to the position of educa- 
tional consultant of McGraw-Hill 
Text-Films. In his new capacity 
he will serve as advisor to the 
users of McGraw-Hill Text-Films, 
which are scheduled for distribu- 
tion about July 1. 

Previous to his association with 
the University of Connecticut, 
Strom was director of the Visual 
Aids Department of the Minne- 
apolis Public Schools. Strom also 
majored in social studies in the 


School of Education at the Uni- 
versity of Minnesota, working 
with the University Visual Edu- 


cation Service. He was appointed 
by the Minneapolis Public School 
System in 1934 to organize an 
Audio-Visual Aids Department, 
remaining as director for seven 
years. He was active during that 
period in the planning of various 
audio-visual education projects 
throughout the Minne- 
1941 he was selected by 
the University of Connecticut to 
organize and direct their Audio- 
Visual Aids Center. 
In addition to his 


state ol 
sota. In 


duties at 
Connecticut, he served during the 
war as Chief of the Film Section 
of the Connecticut State War 
Council, He also served on ad- 
visory committees on several Fed- 
eral Government Agencies, and 
was appointed 16 mm Motion 
Picture Consultant to the United 
States Treasury for the Victory 
Loan Drive. Strom, in addition, 
was one of the founders of the 
Film Council of America, and was 
first vice-president representing 
the National University Extension 
Association on the Film Council. 
*% 

Cornell Adds Photography to 

Current Summer Session Course 
@ Cornell University has added 
a short course in photography and 
visual aids to its 1947 Summer 
School and has selected Don BEnN- 
NETT as instructor. Bennett is a 








Daviv E, STROM 
member of Shappe-Wilkes Adver- 
tising Agency of New York, and 
heads the technical department of 
the agency’s photographic and 
electronic division. 

The course is scheduled for July 
7th through 26th and will include 
photographic practice, color 
slides, slide films, movies, pictures 
for newspaper use, exhibits, mod- 
els and window displays. Bennett 
is conversant with the visual aids 
needs of extension workers 
through his eight years with the 
Extension Service of the U.S. De- 
partment of Agriculture. Before 
that he taught photographic the- 
ory and motion picture practice 
at the N.Y. Institute of Photog- 
raphy. He was editor of “Photo- 
news” and is affiliated with the 
Photographic Society of America, 











New Index of 
Training Films 


@ A new edition of Sound recording studio, latest Maurer 
i 08 oF a equipment . Processing . Work 
NG Ms has just bee : . . 

a Sn ee yee eee prints Release prints . Titles. 


completed for early re- 
lease via the Advertis- 
ing Department, East- 
man Kodak Company. 





16mm. Producers Laboratory Service 


General Pictures Productions, Inc. 
Dept. B, 621 Sixth, Des Moines, lowa 
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RCA Names Bob Cleveland 
New Western Representative 
@ R. L. CLEVELAND, former east- 
ern regional sales director of the 
Aup1o-VipEeo InstituTE of Dallas, 
has been appointed district rep- 
resentative for RCA 16 mm Mo- 
tion Picture Equipment Sales in 
the Western region, according to 
an announcement by O. V. SwisH- 
ER, manager, 16 mm Motion Pic- 
ture Equipment Section, RCA. 
Before his afhliation with the 
Audio-Video Institute, Mr. Cleve- 





R. L. CLEVELAND 


16 years as re- 
gional director for the Automatic 
Electric Sales Corporation and 
the General Electric X-Ray Cor- 
poration, Chicago, 

Mr. Cleveland, who will be re- 
sponsible for RCA 16 mm sales 
and dealer activities in nine Wes- 
tern will maintain head- 
quarters at 621 S. Hope Street, 
Pacific Finance Building, in Los 
Angeles. 


land served fon 


States, 


Thomas McGrath Joins JHO 
for Special Devices Sales 

@ ‘THomas J. McGratn, who 
served as a Major in the Techni- 


cal Training Command of the 


Film Center Opens : 
@ THe Firm Center, 7 
of Washington, D.C.,, 
Inc., formerly owned 
and controlled by Su- 
perior Equipment and 


Television Corpora- 


tion, has been pur- 
chased by the CMC 
Corporation. 

Newly elected = off- 


cers 6f CMC are JOHN 
A, Morrow, president; 
E. E. CARTER, vice pres- 
icem: asa « .‘¥. 
CHANDLER, secretary 
and treasurer. 
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144 E. 86" ST. 


PHoMAsS J. McGratuH 


Army Air Forces during the war, 
has joined the staff of the Special 
Devices Division of ‘THE 
HANDY ORGANIZATION to 
with the Shopper Stopper sales 
program in the New York area. 

In addition to duties relating 
to the adapting of this new Jam 
Handy point-of-sale display me- 
dium to the needs of individual 
users, McGrath will also be con- 
cerned with the production of 
pictorial loops for each continu- 
ous projector display. 

While in the Technical Train- 
ing Command during the war, 
McGrath made large use of Jam 
Handy 


JAM 


ASSISL 


visual aids for training, 
Prior to his new affiliation with 
The Jam Handy Organization, he 
was 


sales for Control 


Instrument Company. Previously 


manager 


he specialized in exhibit and con- 
vention displays as an 
the 
plays Company. 


account 


executive for Gardner Dis- 


Elgin President to B&H Board 
@ The recent election of T. AtL- 
BERT PorTTer, President of 
Elgin National Watch Company 
to the Board of Directors has been 
announced by J. H. McNass, 
President of Bett & HOwELt. 


INDUSTRIAL, 


t 
TRAINING & 





RETOUCHING 
POLOR }OGNS & TECHNICALS 
IMATION ART ¢ PHOTOGRAPHY 


ISUAL ILLUSTRATORS 
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TALK ABOUT FILM ACCESSORIES! 


Noumade HAS EVERYTHING 


FILM CABINETS 





INSPECTION TABLES 
EDITING AIDS 
FILM STRIP CABINETS 
APPLICATOR SETS 
MEASURING MACHINES 


FILM RACKS 
FILM CLEANERS 


REELS—CANS 
SHIPPING CASES 
PROJECTION STANDS 


TILT-TOP TABLES FILM EMBOSSERS 
FREE ILLUSTRATED CATALOG ON REQUEST 


REEL BANDS 
FILM CEMENT 
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PRODUCTS 


WEST 42°STREET 


CORP. 


NEW YORK N.Y 


423 





47 





A NATIONAL DIRECTORY OF 





EASTERN STATES 


- CONNECTICUT - 
Audio-Video Company of New 
England, 110 Wall St., Norwalk 
Audio-Visual Corp., 53 Allyn St., 

Hartford. 
Bridges Motion Picture Service, 
244 High St., Hartford. 5. 
* DISTRICT OF COLUMBIA: 
Jam Handy Organization, Inc., 
Transport'tn Lldg., Washington 6. 
Paul L. Brand & Son, 2153 K Str., 
Washington 7 
* MAINE -« 
D. K. Hammett, Inc., 620 Congress 
St., Portland 3. 
* MARYLAND - 
Collins Motion ricture Service, 
502% & 506 St. Paul St., Baltimore 
2; Also 4 Race St., Cambridge. 
Folkemer Photo Service, 927 Poplar 
Grove, Baltimore 16. 
Kunz Motion Picture Service 
432 N. Calvert St., Baltimore 2. 
Stark Films, 537 N. 
Balumore 1. 


* MASSACHUSETTS - 

Audio-Video Company of New 
England, 30 WHuntington Ave., 
Boston 16. 

Audio-Visual Corp., 116 Newbury 
St., Boston 16. 

Ideal Pictures, 40 Melrose St., Bos 
ton. 

Jarrell-Ash Company, 165 Newbury 
St., Boston Ih 

Wholesome Film Service, Inc., 20 
Melrose St., Boston 16. 

South End Film Library, 56 Val 
lonia Ter., Fall River. 

Stanley-Winthrops, Inc., 90 Wash- 
ington St., Quincy 69. 

Bailey Film Service, 711 Main St., 
Worcester 8. 


* NEW HAMPSHIRE - 
A. H. Rice and Company, 78 W. 
Central St., Manchester. 


+ NEW JERSEY - 
Art Zeiller, 868 Broad St., Newark 2. 
Slidecraft Co., South Orange, N. J. 
* NEW YORK > 
Hallenbeck & Riley, 562 Broadway, 
Albany 7. 

Wilber Visual Service, 119 State St. 
Albany. (Also New Berlin, N. Y.] 

Buchan Pictures, 79 Allen St., Buf 
falo. 

Charles J. Giegerich, 42-20 Kissena 
Blvd., Flushing. 

Association Films, 347 
Ave., New York 17. 

(Y.M.C.A. Motion Picture Bureau) 

Bertram Willoughby Pictures, 
Inc., Suite 600, 1600 Broadway, 
New York. 

Brandon Films. Inc., 1600 Broad 
way, New York 19. 

Catholic Movies, 220 W. 42nd St., 
New York. 

Comprehensive Service Co., 245 W. 
55th St., New York 19. 


Howard St., 


Madison 


USE THIS DIRECTORY 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York 18. 

Institutional Cinema Service, Inc., 
1500 Broadway, New York 19. 

King Cole’s Sound Service, 340 
Third Ave. at 25th St., N. Y. C. 10. 


Knowledge Builders Classroom 
Film, 625 Madison Ave., New 
York 2. 


Otto Marbach, 630 oth Ave., New 
York. 

Mogul Bros., Inc., 68 W. 48th St., 
New York City. 

Nu-Art Films, Inc., 145 W. 45th 
St., New York 19. 

S. O. S. Cinema Supply Corp., 449 
W. 42nd St., New York 18. 

Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 

Sullivan Sound Service, 475 Fifth 
Ave., New York 17. 29 Salem Way, 
Yonkers. 34 Palmer, Bronxville. 

United Specialists, Inc., Pawling. 

James E. Duncan, Inc., Motion 
Picture Service, 65 Monroe Ave., 
Rochester 7. 

Morris Distributing Co., Inc., 412 
S. Clinton St., Syracuse 2. 

Ideal Motion Picture Service, 371 
St. Johns Ave.. Yonkers 4. 

* PENNSYLVANIA °* 

J. P. Lilley & Son, 277 Boas St., Har 
risburg. 

Harry M. Reed, P. ©. Box No. 447, 
Lancaster. 

Kunz Motion Picture Service 

1319 Vine St., Philadelphia 7. 

Lippincott Pictures, Inc., 4729 Lud 
low St., Philadelphia 39. 

Jam Handy Organization, Inc., 
g17 Liberty Ave., Pittsburgh 22. 
Karel Sound Film Library, 410 

rhird Ave., Pittsburgh 19. 
* RHODE ISLAND - 
Audio-Visual Corp., 268 West- 
minster St., Providence. 
* WEST VIRGINIA + 
J. G. Haley, P. O. Box 703, Charles 
ton 23. 
United Specialties, 816 W. Vir- 
ginia St., Charleston 2. 
Apex Theatre Service & Supply, 
Phone 24043 Box 1389 
Huntington. 


SOUTHERN STATES 


* ALABAMA + 
Wilfred Naylor, 1907 Fifth Ave.. 
No., Birmingham 1. 

Stevens Pictures, Inc., 526 2oth St., 
N.. YMCA Bldg., Birmingham. 
Jos. Gardberg, 705 Dauphin St., 

Mobile 16. 
John R. Moffitt Co., 194 S. Perry 
St., Montgomery. 
* FLORIDA * 
Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 
Orben Pictures, 1137 Miramar Ave., 
Jacksonville 7. 
Ideal-Southern 16mm Pictures Co., 
1348 N. Miami Ave., Miami. 
Stevens—Pictures, 9536 N, E. Sec- 
ond Ave., Miami. 


TO LOCATE THE BEST IN 


VISUAL EDUCATION DEALERS 


Bowstead’s Camera Shop, 1039 N. 
Orange Ave., Orlando. 

Southern Photo and News, 608 E. 
LaFayette St., Tampa. 

* GEORGIA + 

Calhoun Company, |01 Marietta St., 
Atlanta 3. 

Ideal Pictures Corp. of Georgia, 
52 Auburn Ave., N.E., Atianta. 
Stevens Pictures, Inc., 101 Walton 

St., N. W., Atlanta 3 

Strickland Film Co., 141 Walton 
St., N. W., Atlanta 3. 

* KENTUCKY °* 

D. T. Davis Co., 178 Walnut St., 
Lexington 34. (Also Louisville.) 

*« LOUISIANA «+ 

Stanley Projection Company, 211', 
Murray St., Alexandria. 

Jasper Ewing & Sons, 725 Poydras 
St., New Orleans 12. 

Southern Pictures Company, 1024 
Bienville St., New Orleans. 

Stirling Motion Picture Co., 3152 
Florida St., Baton Rouge g. 

Ideal Southern Pictures Co., 826 
Barrone St., New Orleans 13. 

* MISSISSIPPI > 

Herschel Smith Company, 119 
Roach St., Jackson 110. 

* NORTH CAROLINA + 

Carolina Industrial Films, 404 Lib 
erty Life Bldg., Charlotte 2. 

National Film Service, 14-20 Glen 
wood Ave., Raleigh. 

- SOUTH CAROLINA - 

Calhoun Company, 1110! Taylor 
St., Columbia 6. 

* TENNESSEE + 

Ideal Pictures, 108 W. 8th St., Chat 
tanooga 2. 

Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11. 

Tennessee Visual Education Serv- 
ice, P. O. Box 361, Journal Bldg., 
Knoxville. 

Ideal Pictures Corp., 18 S. 3rd St., 
Memphis 3. 

Mid-South Training Film Service, 
166 Monroe Ave., Memphis 3. 
Southern Visual Films, 687 Shrine 

Bldg., Memphis. 

Tennessee Visual Education Serv- 
ice, Maxwell House Office Bldg., 
Nashville. 

* VIRGINIA + 

Walker C. Cottrell, Jr., 408-10 E. 
Main St.. Richmond 19. 

Ideal Pictures, 219 E. Main St., 
Richmond 19 

National Film Service, 309 E. Main 
St., Richmond. 


MIDWESTERN STATES 


* ARKANSAS + 
Democrat Printing and Litho- 
graphing Co., Little Rock. 
Grimm-Blacklock Co., 719 Main St., 
Little Rock. 
* ILLINOIS + 
Father Hubbard Educational 
Films, 188 W. Randolph St., Chi- 
cago I. 
Ideal Pictures Corp., 28 E. 8th St., 
Chicago. 


Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chicago 1. 

McHenry Educational Films, 64 E. 
Jackson Blvd., Chicago 4. 

Midwest Visual Equipment Co., 
4509 N. Damen Ave., Chicago 25. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 19 S. La 
Salle St., Chicago 3. 

Visual Research Company, 30 N. 
Dearborn St., Chicago 2. 

Stinson Projector Sales, 521 S. 
Lombard Ave., Oak Park. 


* INDIANA °* 
Ideal Pictures, 1214 Pennsylvania, 
Indianapolis. 
Burke’s Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


* IOWA + 
Pratt Sound Film Service, 805 
Third Ave., S. E., Cedar Rapids. 
Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 
General Pictures Productions, 621 
Sixth Ave., Des Moines 9. 


* KANSAS-MISSOURI > 

Audio Visual Aids, Broadview Hotel 
Bldg., Wichita, Kas. 

Kansas City Sound Service Co., 
Room 1, Lobby floor, 926 McGee 
St., Kansas City 6, Mo. (Ideal Pic- 
tures) 

Erker Bros. Optical Co., 610 Olive 
St., St. Louis 1. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


* MICHIGAN * 

Cosmopolitan Films, 3248 Gratiot 
Ave., Detroit 7. 

Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., De- 
troit 1. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 

Jensen-Wheeler, Inc., Hotel Durant 
Building, Flint 1. 

Locke Film Library, 120 W. Lovell 
St., Kalamazoo 8. 

Gillespie Visual Education Service, 
220 State St., St. Joseph. 


* MINNESOTA + 
Ideal Pictures, 301 W. Lake St., 
Minneapolis. 
Midwest Audio-Visual Company, 
1504 Hennepin Ave., Minneapolis 


3. 

National Camera Exchange, 86 S. 
Sixth St., New Farmers Mechanics 
Bank Bldg., Minneapolis 2. 


* NEBRASKA - 
Church Film Service, 2595 Mander- 
son St., Omaha 11. 


* OHIO - 
Franklin Films, Inc., 287 W. Ex- 
change St., Akron 3. 


EQUIPMENT, FILMS AND PROJECTION SERVIC! 
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Lockard Visual Education Service, 
922 Roslyn Ave., Akron 2. 

D. T. Davis Co., yi: Main St., Cin- 
cinnati, 2. 

Ralph V. Haile & Associates, 215 
Walnut St., Cincinnati. 

Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19. 

Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Visual Communications, Inc., 2108 
Payne Ave., Cleveland 14. 
Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 
Murray Motion Picture Service 
Co., 879 Reibold Bldg., Dayton 2. 
Twyman Films, Inc., 29 Central 
Ave., Dayton 1. 

Martin Sound Systems, 5() Charles 
Ave., S.E.,Massillon. 

Gross Photo Mart, Inc., 524 Mad- 
ison, Toledo 4. 

E. L. Moyer, P. O. Box 236, Wayne. 

Thompson Radio and Camera Sup- 
plies, 135 S. 6th St., Zanesville. 


* WISCONSIN - 


Photoart House, 844 N. Plankinton 
Ave., Milwaukee. 

Gallagher Film Service, Green Bay. 
Also 639 N. 7th St., Milwaukee 3. 


WESTERN STATES 


* CALIFORNIA + 


Conald J. Clausonthue, 
Craig Ave., Altadena. 
Denald Reed Motion Picture Serv- 
ice, 8737 Wilshire Blvd., Beverly 

Hills. 

Camera Craft, 6764 Lexington Ave., 
Hollywood 38. 

Coast Visual Education Co., 6058 
Sunset Blvd.; Hollywood 28. 

Ilollywood Camera Exchange, 1600 
N. Cahuenga Blvd., Hollywood 28. 

A-1 Talking Picture Service, 901 
W. 18th St., Los Angeles 15. 

Craig Visval Aid Service Co., 1053 
S. Olive St., Los Angeles 15. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 14. 

Screen Adettes, Inc., 1709 W. 8th 
St., Los Angeles 14. 

Training Aids, Inc., 7414 Beverly 
Blvd., Los Angeles 36. 

Carroll W. Rice, 19 Fstrella Ave.. 
Piedmont, Oakland 11. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 351 Turk 
St., San Francisco 2. 

Craig Visual Aid Service Co., 149 
New Montgomery St., San Fran- 
cisco 5. 


1829 N. 


USE THIS 


DIRECTORY TO LOCATE 


Hirsch & Kaye, 239 Grant Ave., 
San Francisco 8. 

Screen Adettes, Inc., Sixty-Eight 
Post Bldg., 68 Post St., San Fran- 
cisco 4. 

Shadow Arts Studio, Wickenden 
Bldg., P. O. Box 471, San Luis 
Obispo. 

Herbert M. Elkins Co., 10116 Ora 
Vista Ave., Sunland, L. A. County. 


* COLORADO + 


Ideal Pictures Corp., 714 18th St., 
Denver 2. 


* IDAHO: 


Howard P. Evans, Audio-Visual 
Equipment, 305 N. gth, Boise. 

Williams Photo Service, 1007 Main 
St., Boise. 


* OKLAHOMA: 
Vaseco, 2301 Classen, Oklahoma City 


Oklahoma Visual Education 
Service, 312 N. W. Second St., 
Oklahoma City 2. 


* OREGON - 


Cine-Craft Co., 1111 S. W. Stark St., 
Portland 5. 

Ideal Pictures Corp., 915 S. W. 
roth Ave., Portland 5. 

Moore’s Motion Picture Service, 
306-310 S. W. Ninth Ave., Port 
land 5. 

Screen Adettes, Inc., 611 N. Tilla- 
mook St., Portland 12. 


* TEXAS ° 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 1700 Pat- 
terson Ave., Dallas 1. 

Audio Video Institute, 1501 Young 
St., Dallas. 

The Educational Equipment Co., 
David F. Parker, 1909 Commerce 
St., Dallas 1. 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

National-Ideal Pictures, 2024 Main 
St., Dallas. 

Visual Education, Inc., 12th at La- 
mar, Austin. Also, 602 N. St. Paul, 
Dallas 1; 1012 Jennings Ave., Ft. 
Worth; 3905 S. Main St., Houston 4. 


* UTAH > 
Audio-Visual Supply Co., 1122 E. 
8th South, Salt Lake City 2. 
Ideal Pictures, #10 Post Office Place, 
Salt Lake City 1. 


* WASHINGTON - 
Craig Visual Aid Service Co., 1106 
E. Union St., Seattle 22. 
Rarig Motion Picture Co., 5514 
University Way, Seattle 5. 
Rarig Motion Picture Co., 
East 1511 Third Ave., Spokane. 


* HAWAII + 
Ideal Pictures, 1270 S. Beretania St., 
Honolulu, T. H. 
Motion Picture Enterprises, |?! S 
Reretania Honolulu, T. H. 


THE BEST IN 


FOREIGN 


* CANADA - 
General Films Limited 
Head Office: 


1534 Thirteenth Ave., Regina, Sask. 


Branches: 


335 W. Georgia St, Vancouver, 


BC. 


810 Contederation Lite bldg., Win 
nipeg, Man. 


156 King St., West, Toronto, Ont. 


1396 St. Catherine St., Montreal. 


760 Main Su, 
Brunswick. 


Moncton, 


10022 102nd St., Edmonton, Alta. 


New 


Arrow Films Limited, 1115 Bay 


St., Toronto 5, Ontario. 


Also: 1540 Sianley St., Montreal. 


Quebec. 


H. de Lanauze, 1027 Bleury St., Mont 

real, Quebec. 
Radio-Cinema, 5011 Verdun Ave., 
Montreal, Quebec. 
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BUSINESS AND INDUSTRIAL FILM USERS PLEASE NOTE: 
There’s a Competent Audio-Visual Specialist 
for Equipment, Films & Service in Your Town! 

(AND HE'S LISTED IN THIS NATIONAL DIRECTORY ) 


As a service to business and industrial film users the Edi 
tors of Business ScREEN provide this national director 
service to help you contact convenient, local sources for 
projection equipment, maintenance and repair, projection 
service, accessories and film library facilities. 
the specializing visual education dealers who can help 


meet your audio-visual problems and needs. 


More than a hundred of the firms listed in these pages 
served as official U.S. government film depositories dur 
ing the war period and after. Practically all represent 
leading national equipment and accessory lines. They 
offer you the best in projection and service, backed by 


principles and ethics of a national dealer organization. 


There’s a visual education dealer in your tawn or nearby! 


Your Local Audio-Visual Dealer Offers 
NATIONALLY ADVERTISED EQUIPMENT LINES 
PROJECTION SERVICE AT FAIR RATES 
MODERN FILM LIBRARY TITLES & FACILITIES 
EQUIPMENT SERVICE AND MAINTENANCE 
LAMPS, TUBES, AND ESSENTIAL ACCESSORIES 
SUCH AS ALL TYPES OF PROJECTION SCREENS 
But Most of All He Provides 


A Specialist’s Interest in Your Problems! 


FOR YOUR AUDIO-VISUAL NEEDS REFER TO 


NATIONAL 
EDUCATION 


These are 


DIRECTORY 
DEALERS 
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OVERSEAS NEWS: Ampro Begins Manufacture in Britain 





\rovl 


*% Preparations have been com 


pleted by the AmMpro Corpora 
rion of Chicago for the manutac 
ture and distribution of Ampro’s 
16 mm sound and silent motion 
picture projectors in Great Brit 
ain 

SimpLex-AmMprRO Lip. a new 
distributing which is 
located at 167-169 Wardour Street 
in London, will handle sales ol 


company 


\mpro projectors in Great Brit 





prewar acrial view of Hug 


SCREEN RESULTS ‘el! Your 


hes factor Barkingside London 


ain, Ireland, and the continental 
markets. Manufacture of the 
will be directed by 
KELVIN, BOTTOMLY, AND 
sainD Lip. of Glasgow, Scotland, 


equipment 
MESSRS. 


and Basingstoke, England, HENRY 
HuGHes & Sons Lp., an associated 
firm at Barkingside, London, will 
be in charge of optics for the units, 

Directors of Simplex-Ampro 
Lid. include T. Chilton and F, 


Timms, joint managing directors 





Product 

















images are essential. 


colorslides. 
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To attract interest in your 


That is why so many business firms 
choose the Spencer MK Delineascope for projecting 2’ x 2” 


Designed by optical specialists with a background of over 
one hundred years in producing scientific instruments, the 
MK is unequaled in image sharpness, flatness of 
field, and evenness of light distribution. Features 
include: 300 watt illumination for brilliance even in 
an undarkened room, fan unit keeps slides safe in- 
definitely, lamphouse remains cool enough to handle, 
convenient carrying case with room for 200 slides. 
Moderately priced. See your local supplier for a 
demonstration or write Dept lov. 


American @ Optical 


Scientific Instrument Division 


message, vivid, lifelike screen 





COMPANY 


Buffalo 15, New York 





of J. Frank Brockliss Ltd.; G. B. 
G. Potter and F. A. King, joint 
managing directors of Kelvin, 
Bottomly, and Baird Ltd. Rai 
Lawrence, of M. W. Dunscombe 
Lid., 5 St. Augustine’s Parade, 
Bristol, England, a former Ampro 
distributor, has been named sales 
manager and will handle distri- 
bution and sales activities. 

Previous to the conclusion of 
the last war, the Ampro Corpora- 
tion of Chicago had manufactured 
projectors for world-wide distri- 
bution, but now, with operations 
underway for the production of 
the equipment in Great Britain, 
a closer contact to the European 
markets for Ampro projectors has 
been obtained. Simplex-Ampro 16 
mm projectors will be made in 
accordance with the specifications 
and design of the Ampro equip 
ment which is manufactured in 
Chicago. Full-scale production of 
equipment in Great Britain is 
expected to be reached by mid- 
summer or late autumn. 


Motion Picture Enterprises 
Plans Far Eastern Branch 

@ Plans are now underway for 
the opening of a Far East branch 
office of Motion Picture ENTEeER- 
prises, Which has headquarters in 
Honolulu, Hawaii. 

E. J]. YouNG, owner and man- 
ager, and FERNE JEBENS, his assist- 
ant manager, left for the Orient 
in the early part of this month. 
In the course of from six weeks 
to two months, they plan to make 
a survey trip to Shanghai, Nan- 
king, and Manila in the prepara- 
tion of inaugurating their new 
branch office. 

While touring China and the 
Philippines, they plan to contact 
various governmental officials, ed 
ucational institutions, and busi- 
ness enterprises to learn what the 
present needs of the Orient are 
in the motion picture field. 


aa * * 


DeVry Export Chief 

Reports on Markets 

@ NorMAN OLSEN, De- 
Vry Export Manager, 
recently returned from 
a Latin-American tour, 
including Caribbean 
lands, reports 
enthusiasm for 


great 
16mm 
operations, Opening of 
new theatres in remote 
regions has 
pedited by 
l6mm entertainment 
programs offered by 
major U.S. companies. 


been ex- 
current 


owler 


lomparny 





WORLD REPORT ISSUE 
* For those interested in the 
progress of visual education pro- 
grams abroad, the Editors of SEE 
& Hear, educational film journal, 
have completed a special World 
Report Factual news on 
more than 30 foreign countries 1s 
included. England, the Scandi- 
navian countries, Australia, New 
Zealand, and the Philippines are 
surveyed in the special issue. Cop- 
ies may be obtained at 812 N. 
Dearborn St., Chicago 10. 


VICTOR EXPORT NOTES 


Issue. 





\nove: Reeves Harris (left) official of 
A. R. Harris Co., Christchurch, New 
Zealand, talks over sales plans with L. 


I’. Burrows, general sales manager at 
Victor Animatograph Corp., Davenport. 





\rovr: Stanley Gorrie (left) manager of 
Victor Animatograph, Ltd., London, is 
shown on his recent visit to Victor's 


Devenpert plant talking with Comp 


tr ller E. E. Burke. 


TRANSLUCENT 


SCREENS 














MOTION PICTURES 


for 


REAR PROJECTION 


All 


Screens Made to Order 
Sizes from 1 inch 


750 S$: Wabash Ave., 
CHICAGO, ILLINOIS 
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American Television Society 
Elects Don McClure President 











@ Don McCvure, N.W. Ayer tele 
executive, was elected to the office 
of president of the American Tele- 
vision Society at its May election 
of officers and the 
Advertising Club in York 
City. 

Other new officers, all of whom 
serve for one year, are Bert Tay- 
lor, Jr., of Dumont Television, 
vice president; Miss Dian Dincin 
of Pictorial Research, Inc., secre- 
tary; and Arcnibald U. Braunfeld 
of the accounting firm of Braun- 
feld, Platto, and Wolman, 
urer, 


directors in 
New 


treas- 


the board of 
directors for the Society include 


New members of 


George Shupert, the retiring pres- 
ident, Charles A. Alicoate, Charles 
J. Durban, Jack Levine, Paul 
Mowrey, Edward Sobol, and Ed- 
ward Stasheff, 


Wecant makeall the 


TYPE TITLES 


o we only make the best 
THE KNIGHT STUDIO 


Type Titles for Motion Picture 
and Slidefilm Producers 


341 EAST OHIO STREET - CHICAGO 11 











For 16mm. Film — 400 to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Daly original Fiberbilt Cases 
this 


MARK 


bear 


TRADE 


SHIPPING 
CASE 
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George Long is Midwestern 
Kepresentative of Radiant 
@ Georce Lonc, who was in 
charge of a large film production 
and field operation for the United 
States Navy Training Program 
during the war, has been added 
to the executive staff of the Ra- 
DIANT MANUFACTURING CORPORA- 
rion, Chicago. 

Ihe addition of Long, who will 


cover the Mid-Western area, ex- 
tends Radiant’s sales structure 
from coast to coast, His many 


years in the photographic trade 
include experience in sales pro- 
motion and management, motion 
picture writing, and production. 


Natalie Guard Joins Staff 

of Midwest Film Studios 

@ NaTALie Guarp is the newly- 
appointed Continuity Editor and 
Recording Director of Mipwes1 
Firm Strupios, 1740 Greenleat 
Avenue, Chicago. 

Miss Guard, recently associated 
with Universal Pictures and the 
National Broadcasting Company, 
is a Phi Beta Kappa graduate of 
the University of Southern Cali- 
fornia. She served as a first lieu- 
tenant in the Women’s Army 
Corps. 


Pare Lorentz Leaves Army 
as Civil Affairs Pix Chief 
@ Pare Lorentz, who has become 
widely known for his work in the 
governmental documentary films 
field, has resigned from his posi- 
tion of Chief of the Civil Affairs 
Division Films and Theater Sec- 
tion, Reorientation Branch, ac- 
cording to a recent announcement 
by the War Department. 
Lorentz, lieutenant 
colonel in the Army Air Forces 
during the war produced many 
of the briefing films used in train- 
ing Air Transport Command 
crews, had served since last August 
in the key role of 
adapting, and 


who as a 


acquiring, 
producing docu- 
mentary films for use in occupied 
areas reeducation programs in Ja- 
pan, Germany, Austria, and Kor- 
ea. He was also responsible for 
furnishing newsreels and stage 
plays and for the selection of fea- 
ture American films for showing 
in occupied territory. 

Phe War Department stated, in 
releasing Lorentz from his assign- 
ment, that he had performed an 
outstanding service during a most 
critical period of the reorientation 
program and that he was leaving 
entirely of his own volition, Lo- 
rentz has not made his plans for 
the immediate future known to 
the War Department. 








STEP PRINTING 


. is the best method for retaining 
in the print the over-all sharpness of 
your 16mm _ original —black and 
white or color. The intermittent pic- 
ture printer works like a fine camera. 
Original and print are held immov- 
able during the exposure of each 
frame. Pilot pins maintain super- 


accurate registration. Not a system for 
turning out a million feet of film a 
week—but a system for producing 
picture prints of the sharpest possible 
definition. 











PLUS 





OPTICAL PRINT 
OF SOUND TRACK 


. .. After the picture is printed, the 
film is transferred to the Maurer 
Optical Printer. There the track is 
printed from a 35mm or 16mm orig- 
inal as a separate operation; an 
example of Precision’s system of using 
the best possible method for each 
individual job. Not a way of turning 
out track prints cheaply—but a way 
of keeping the highest fidelity your 
track negative holds. 


Precision 
release prints 


are made exclusively 





by these methods. 


PRECISTION 


FILM LABORATORIES, INC. 
21 West 46th Street, New York 19, New York 











from Clay Tablets to Typewriters 


To tell the story of “Messages of Man” for Pittsburgh Standard 
Envelope Company, we researched all script material, created 
authentic sets, selected characters and filmed the story of 
letterwriting from steaming African jungles to a modern 
business office. Assyrians, Egyptians, Romans, Spaniards, 
Monks, English Victorians, Thomas Jefferson and Abraham 
Lincoln appear on the screen in background settings con- 
structed expressly for this film. That's a typical scene above. 


Stage settings and characterizations offer no problem to 
skilled Mode-Art technicians. If your film requires special 
sets, we can handle it with ease. Use our experience the next 
time you have a film job that requires the creative touch. 


MODE-ART PICTURES, INC. 


1020 Forbes Street - Pittsburgh, Pa. 


James L. Baker, President 
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PROTECTION 
FOR MOVIE FILM 
against 
WEAR ... OIL 
WATER 
CLIMATE 
SCRATCHES 4 
FINGER- /x 
MARKS <) 
2/ TREATMENT 
y LASTS 
THE LIFE 
OF THE 
FILM 


ASK YOUR DEALER 
VAPORATE CO.,Inc. BELL & HOWELL CO. 


130 W. 46th St. 1801 Larchmont, Chicago 
New York City 716 N. Labrea, Hollywood 














TED NEMETH STUDIOS 


729 SevenTH AVENUE 
NEW YORK, N. Y 


Producers of 


MOTION PICTURES - SLIDEFILMS 














For A TRULY FLATTERING SHOWING OF 
YOUR FILM EITHER 35 mm. OR 16 mm 


WHILE YOUR GUESTS ENJOY COCKTAILS, 

LUNCHEON OR DINNER SUPERBLY SERVED 

IN A SETTING OF UNSURPASSED BEAUTY 
THAT WILL SELL YOUR PICTURE 


_—uanane Mail this coupon tor free brochure -—-———— 


Monte Carlo Plaza 3-5400 
51 East S40. St. 

New York 22, NY 

Please send me more information about the Preview 
Room. | am interested in( ) 16mm show; ( ) 35mm 
show; ( ) slide presentation; ( ) display: with or 
without ( ) luncheon; ( ) cocktails; ( ) dinner 


Number of persons 
Nome. 
Address 


ee State 








PREVIEW FACILITIES 


rWENTY-FOUR) 


N. Y.’S 


(CONTINUED FROM PAGE 


sound tracks, phonograph turntables, micro- 
phone, 2 RCA and 3 Ampro 16 mm incan- 
descent sound projectors, and an Ampro 
l6mm Arc projector, 

Audience Accommodation Equipment: Two 
theatres seating 70 persons each, air condition- 
ing, modern scientific design for optimum 
acoustical quality. 

Catering Facilities: Outside caterers will pro- 
vide food or drinks, but “party” facilities are 
limited. 

Hours Available: Any 
phone Clrcle 6-0865 for reservations, 

Cost: Either theatre rents for $7.50 per hour 
16 mm screening, $10 


hour, day or night, 


for regular 35 mm or 
for interlock. Nominal extra charge for night 
or holiday showings. 
Theatre 


cutting and editing: 35 mm or 16 mm movie- 


Preview also offers facilities for 


olas, synchronizers, hot splicers, darkrooms, 


NEW YORK HOTELS 


@ Although some hotels can make sound 
projectors available, few offer adequate facili- 
ties for motion picture showings. This is 
caused by a lack of trained projectionists, 
quality sound equipment, permanent screens, 
projection booths, darkening curtains and the 
sense of proper timing required for a show- 
manlike presentation. 

Too often a hotel showing will result in 
something like this: After an elegantly served 
two of cocktails and canapes, an 
attractive display of the sponsor's wares or 


round o1 


ideas, friendly talk, and the assembled guests, 
welcomed and backpatted, are ready for the 
“message’’ — the speech — the film — and more 
cocktails, At the proper time the guests are 


herded into the chosen screening room and 
seated in haphazardly arranged chairs. A 
ragged, dirty screen hangs upon one wall. 


Then comes the welcoming speech—nine times 
out of ten the mike is not adjusted and often 
But the 
speaker goes ahead, anyway, and finally an- 
nounces the premier presentation of his prize 
project—his $50,000 super-special film. 

and the hotel 
minions scamper about turning out lights un- 
til all is dark. “B-r-r-r-OOP,” 
jector. The screen, meanwhile, is displaying 


not even turned on, if there is one. 
“Lights, please,” he says, 
goes the pro- 


a series of numbers, and the audience is count- 


ing in its mind “9-8-7-6-5-4, etc.” until a fuzzy 





title lights up. After 30 seconds of frantic 
focussing—the show is really on. 

Business SCREEN’s editors have been wit- 
nessing screenings in New York hotels for 
eight years—in all that time, very, very few 

Personalized 


M Motion Picture Projection Service to 

1 M_ Clubs, Lodges, Grange, Womens Clubs, 

Schools and Church showings. De- 

pendable operators and equipment. One time or 

long runs in. Mass., N. H. and Vt. Have excellent 

list, for showings in this area for Quality Industrial 
ard Commercial Films. 


GRANVILLE R. RAUSCH, 


P. O. Box 67 Arl. 2660 Arlington 74, Mass. 











have met good standards of timing, showman- 
ship, or have been satisfactory visually or 
auditorily. 

Until adequate screening facilities are pro- 
vided, and they certainly should be, New York 
hotels are not recommended for showings of 
sponsored films, It is most unwise to invest 
money in fancy suites, catering facilities and 
then submit to a “home-movie” style showing 
of a good, professional motion picture. 


NEW YORK THEATRES 


@ Some small New York theatres may be 
rented for special showings of 35 mm films 
only, in the afternoon. It is understood that 
under certain conditions the Park Avenue and 
the Sutton may be obtained. 








Projection Service 

LOS ANGELES AREA 
A personally supervised 16mm projection service 
within a 25 mile radius of Los Angeles for showings 
to sales and dealer meetings, clubs, lodges, churches 
and schools, one time or contract. Good equipment, 
professional operation. Information and rates cn re- 
quest. 


A-1 TALKING PICTURE SERVICE 
901 W. 18th St., Los Angeles 15, Calif. 
PRospect 6-9520 


-- LENSES-- 


BARGAIN SPECIALS 
for use on 


EYEMO 
CAMERAS 


SOLD ON 
15 DAY 
TRIAL 
BASIS 






















ORDER DIRECT FROM THIS LIST 


FOR 8 MM CAMERAS 


6” F:1.9 BERTHIOT ANASTIGMAT in 
focus mount.......... ace sect COORD 
1%” F:3.5 WOLLENSAK TELEPHOTO in 


focus mount with Yellow Filter. 39.50 


FOR 16 MM CAMERAS 
17mm F:2.7 WOLI-ENSAK WIDE ANGLE in 


focus mount” . 62.50 


2 F:3 KODAK EKTAR in focus mount* 50,00 
2° F:2.88 SCHNEIDER XENAR in focus 
mount* a ee eee 59.50 
FOR EYEMO CAMERAS 
I F:4.5 BELL & HOWELL WIDE 
ANG).E in focus mount....... 59.50 
1 F:2.3 KINAR WIDE ANGLE in focus 
mount ..... TT : a -. 99.50 
2 F:1 SCHNEIDER XENAR in focus 
mount eens rr as . 224.50 
a F:3.8 SCHNEIDER TELE-XENAR in 
focus mount” die wine 2 4b 0. 
34%” F:1.8 ERNEMAN ERNOSTAR in focus 
CN osc vcen esse e. ... 199.50 
F:2.3 ASTRO PAN TACHAR in focus 
mount us ge Keeehhad wee va 75 
6” F:1.8 ASTRO PAN TACHAR IN focus 
OER” .ccosnseesas is .. -445.00 
10” F:4 BELL & HOWELL ANASTIG 
MAT in focus mount...... 206.25 


FOR MITCHELL CAMERAS 
From 1” to 18” 
*Lenskoted (to reduce internal reflection) 


Sold on 15 day trial basis. Many others avail- 
able. Write for Lens List BS3. Will buy your 
surplus lenses and cameras for cash. Tell us 
what you have! 


BURKE & JAMES, INC. 


Photo Supplies Since 1897 
321 So. Wabash Ave., Chicago 4, Ill. 
































Men alive 





Fims really work wonders with training 
programs. 

Nothing like them to increase interest. 
They liven up shop situations . . . make 
the acquisition of skills seem dramatic 
and important. 

Nothing like them to increase compre- 
hension. However complex a skill or 
process is, it can usually be explained 
clearly with the combination of pictures, 
dialog, animation that films—and films 
alone — possess. 

Nothing like them to increase produc- 
tivity. For as films make learning easier... 
they enable workers to come into their 


with the desire - 





why films put new 
spark into training 


own with a speed that can’t be matched 
with any other training medium. 


Films can be rented, borrowed, 
bought. . . or made to order 


For a list of “ready-made” films, write us 
for a free copy of “The Index of Training 
Films.” For advice on planning your own 
film, see a commercial producer .. . bear- 
ing in mind that films can do as much for 
your health, safety, and employee rela- 
tions programs as they can do for your 
training program. 
EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


: nd ustria j Fi i MS. .... another important function 


of photography 





progr ams 
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Best Motion Picture in the Traffic Fiela~ 





: This is the fourth motion picture produced by the Jam Handy 
Organization to be awarded the national first prize. 


x } 
JAM HANDY 
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VISUALIZATIONS * INDUSTRIAL MOTION PICTURES * TRAINING ASSISTANCE 









